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NOTE how this Stanley Garage Door Holder does its duty. For 
further information on Stanley Garage Hardware see page 83 


Send for our Garage Hardware Catalogue. 


THE STANLEY WORKS, New Britain, Conn., ciiteo:73 tact take St. 
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Gasoline Hose 


Safest for Public and Private Tanks 


Do not overlook the excellent sales opportunity for Thermoid 
Gasoline Hose in your vicinity. Ordinary hose will not do for a 
gasoline tank. Many garages and private owners are using infer- 
ior hose for this purpose and thus exposing the lives and property 
of their patrons and themselves. 


Here are two grades of Gasoline Hose—Thermoid and Testoid. 
Both guaranteed. Thermoid, our best grade, 


Has Been Approved by the 
Underwriters’ Laboratories 


WE 
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which is the strongest guarantee of qual- 
ity and efficiency. Full descriptions 
under illustrations. 
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Thermoid Gasoline Hose is made with inside tube reinforced with one -ply, high- 
grade duck, reinforced and held in place by a flat, coiled, steel wire. The %”", % 
and %” sizes are made with three plies of duck between tube and cover. The 

1”, 1%” and 1%” sizes have three plies. 





Testoid Gasoline Hose is made of the same materials—tube, fabric, friction and 
cover—as Thermoid, but it does not have the one ply of duck inside the tube. Testoid 
is not reinforced with steel wire — n° guarantee Testoid same as we do 
ermo 


Both Thermoid and Testoid can be had 
wire wound outside. Go after this busi- 
ness now—point out to the garage and 
private tank owner the danger of using 





“Steel Grip” Wire Wound. Both brands of our 


be had i d. Thi teel ° 
Cfrire is very hard and can't unwind. ‘Steel ordinary hose and tell them about our 
Grip’’ wire wound 5. As is ay flexible and 


Guarantee—Thermoid and Testoid Gasoline Hose 


Will Make Good or We Will 


Thermoid Rubber Company 


Makers of Thermoid Brake Lining and Nassau Tires 
Factories and Main Offices: Trenton, N. J. 
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PA WILL SOON BE 
BUYING A TURNBUCKLE 


Yes—and there are hundreds of similar cases in town right now—hundreds of 
boys slamming screen doors—and quite as many hundreds of fathers who will 
soon be buying turnbuckles. 








Boys will be boys and screen doors will go on 
slamming year after year. Your stock of screen 
hardware should by all means include National 
Turnbuckles—a few dozen, at the very least! 


Our turnbuckles are extra long, giving addi- 
tional leverage to raise the door. ‘Thus, if the 
frame has warped a bit during winter storage, it 
can be made to fit! Steel end pieces with brass 
center insure easy adjustment—brass can never 
rust to steel, you know. 


Let us emphasize the importance of ordering 
at once—there’s everything to gain, nothing to 
lose, by prompt action. 


National Mfg. Company 


STERLING 2: s: st ILLINOIS 
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Brepapedness 


The Carpet Division was headed by a hundred stalwart young fellows carrying a huge flag, 60 x 100 ft. 
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Glory was cheered throughout the entire line of march 


Hardware and Metal Men March 3,000 Strong 


five thousand women were in the lines that 

formed the Citizens’ Preparedness Parade in 
New York City, May 13. These numbers exceeded 
by fifty thousand the marchers in any other citizens’ 
parade given in America. 

It was a gigantic protest against unpreparedness 
and demonstrated thoroughly that New Yorkers 
want the United States of America adequately pre- 
pared for any foreign aggression, and they want 
that preparedness now. 

That the great parade voiced not only New York 
City but national protest against the lamentable 
condition of unpreparedness which now prevails in 
this country is already demonstrated in similar 
preparedness parades which are being actively 
planned and executed in other cities and towns. 

The results will either mean a large increase in 
our army and navy and an enormous increase in our 
ready stock of war munitions and equipment, or a 
new lot of Government officials who can come more 
nearly to a correct interpretation of what the Amer- 
ican people want. 

If the citizens in the parade had all been march- 
ing at one time they would have made a column 
twenty files front and over forty miles long. They 


()% hundred and forty-two thousand men and 
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started at the City Hall at 9.35 a.m. and the end 
passed the reviewing stand at Twenty-fourth Street 
and Fifth Avenue at 9.40 p. m. Brief traffic breaks 
were the only stops in the gigantic lines that came 
surging wave on wave past the reviewing stand 
at the rate of 14,000 men an hour. Another 100,000 
red-blooded American citizens wanted places in this 
great parade, but time forbade. Had it been real- 
ized that Col. Charles Sherrill and his efficient corps 
of citizen officers could throw a perfect marching 
column over a six-mile march at a pace that would 
have been considered remarkable marching time for 
regular soldiers, this large addition to the ranks 
would have been accepted. 

A million men and women thronged the sidewalks 
and crowded the balconies and windows on the line 
of march. Civil and military authorities declare it 
to be the greatest parade of the sort ever held. 

The reviewing officers were: Mayor John Purroy 
Mitchel, Major General Leonard Wood, U. S. A., 
and Rear Admiral Nathaniel R. Usher, U. S. N. 
Major General Wood stood through the entire pa- 
rade saluting every stand of colors. When asked if 
he would not leave the stand for lunch the general 
is reported to have said: “I am being well fed by 
this demonstration of true American spirit.” “By 














Hardware Age 





ny 
| 








Copyright, Brown Brothers 


The first division of the hardware and metal men, headed by Marshal William A. Graham, passing the review- 
ing stand in New York’s big preparedness parade 


George,” he said, turning to Admiral Usher, “what 
splendid soldiers these fellows would make. Look 
at ’em. They’re young men, nine out of every ten. 
They know nothing about drill. They’ve never had 
training, and yet they have the swing of it.” 


Marchers Showed Earnestness 


Commenting upon this parade the New York Sun 
said: “Lacking the customary accessories so fa- 
miliar in civic processions, the flamboyant banners 
and theatrical transparencies and gaudy uniforms 
and all the other properties that pull at the emo- 
tions, the parade was infinitely impressive because 
of the utter earnestness of the marchers. There 
was nothing frivolous about the bearing of these 
men and women who swept from Bowling Green to 
the Plaza. They did not laugh foolishly. They 
scarcely smiled. There was no skylarking or 
horse-play or idle greetings of acquaintances or 
friends along the way. They were marching in a 
great cause for a big idea, and it was as palpable 
as lightning to the eye or thunder to the ear. They 
were grave, contained and earnest because they were 
the living exponents of the gravest, most earnest 
idea of the times. They had surged spontaneously 
from every activity of the city’s life, each man, each 
woman enthusiastically contributing a part of the 
expense of the demonstration from his means. They 
were the men and women who make the wheels go 
round. It was their cause, their parade. No makers 
of munitions sent them to march. Honorable men 
bear witness to that, and if their evidence had been 
lacking a glance at the paraders would have been 
convincing enough. 

“In several suras of the Koran it is written that 
men who walk in the brightness of faith are greatly 
exalted. Such in simple truth were the men who 
walked in Saturday’s parade: It is difficult to en- 
large on this, the spiritual side of the demonstra- 
tion. Here were 147,000 of the finest types of citi- 
zenhood, the best sort of material for soldiers in the 
country’s need, who came from their clerks’ desks 
and their’ -workmen’s benches and ‘their executive 


offices—rich and poor, famous and obscure—and 
went shoulder to shoulder in the splendid level of 
patriotic zeal. Through and through the parade 
was fraught with warning and heavy with signifi- 
cance,” 
Tributes to the Flag 

The big tribute of the day was all to the colors 
and the most impressive tributes were those that 
came almost bashfully from the close packed multi- 
tude upon the five miles of sidewalk. That truly 
was worth seeing. They saluted, some by lifted 
hats, some after the military style, some by hand 
clapping, but all saluted in some way as band after 
band played “The Star Spangled Banner.” The 
spirit that fired the marching columns was burning 
visibly in the hearts of these marchers. It was “My 





The. front of the Fifth Avenue Building furnished a 
sample of how thousands of people viewed the. parade 
from dangerous but good “balcony seats” 
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The second division of the hardware and metal men at Fifth Avenue and Twenty-fourth Street. Three thou- 
sand men represented these important industries 


Country, ’Tis of Thee” expressed in a gesture. 
These reflectors of patriotism, spontaneous bursts of 
feeling, from the men and women of a careless, 
money-hunting, pleasure-loving community struck 
home to the hearts more quickly and more strongly 
even than the fact of the incomparable size of the 
parade. That, however, was a matter to stir the 
imagination. 
The Size of the Parade 


In all over 200 bands furnished the music for the 
marchers. There was a band about every two blocks 
throughout the entire parade. Many of the bands 
which played for the marchers early in the day re- 
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Major-Gen. Leonard Wood, Rear-Admiral N. R. Usher 
and their aides | 


turned to the other end of the city and later again 
passed the reviewing stand accompanying later 
divisions. 

The parade was divided into 63 divisions and the 
first to appear after the reviewing officers had 
reached their places in the grandstand and the 
mayor’s escorts had passed, were 2000 municipal 
employees. They were followed by 2500 men from 
the rubber trade, serious-faced, splendid marching 
fellows. Sixteen of their files of 20 abreast passed 
the grandstand in one minute, indicating a march- 
ing gait of 19,200 to the hour. That pace could 
have been maintained fairly well throughout the day 
had it not been for the necessity of breaking the 
columns from time to time to let the surface cars 
and vehicles through. 

Beside General Wood in the reviewing stand sat 
an officer with a counting machine, and it is reported 
that at the slowest time during the parade men were 
passing at the rate of 13,000 an hour and from this 
they ranged up to 24,000 an hour. Nine thousand 
men carrying silk flags represented the dry goods 
trade. 

After the actors had passed the reviewing stand 
the silk industry went past 7000 strong. The woolen 
and the worsted trade paraded 2000 men. The engi- 
neers were 6000 strong, and as a clear-eyed old man 
in a slouch hat saluted the reviewing officers, a cheer 
broke from the crowd. It was Thomas A. Edison. 
He looked as if he had just got up from a laboratory 
bench over in his wizard’s laboratory in New Jersey, 
but there was a happy twinkle in his blue eyes as 
he answered the command, “Eyes right,” and gave 
his salute to General Wood. Then and there spon- 
taneously General Wood and the regular army and 
navy officers in the stand gave Mr. Edison special 
individual salutations quite apart from the formal 
salutes to the colors of the divisions. It was sev- 
eral seconds before the cheers that Mr. Edison’s ap- 
pearance caused rolied out of ear-shot up the avenue. 
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Left to right: William A. Graham, marshal; Edward Meyer, secretary-treasurer; Edward H. Darville, aide; 
R. J. Masbach, of Finance Committee 


The electrical engineers paced behind the West 
Point band. Then came the telephone engineers, 
the telegraphic engineers, the mechanical engineers, 
the automobile engineers and the chemical engineers 
until one wondered where they all came from. 

The publishers turned out 600 strong. The piano 
trade with 1500 men preceded the smartly clad 
haberdashers with 1000. The lighting companies of 
Greater New York turned out 9000 men. A thousand 
architects were in the parade. The clergymen were 
few in number, only about 130, but mighty in spirit. 
The hardware and metal trades were 3000 strong. 
More than 2000 men from the oil industry were in 
one division. The insurance men paraded 8000 men, 
and it required 16 bands and fife and drum corps to 
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One of the hardware divisions passing the Flat Iron Building 


make music for them. The real estate men followed 
the 2000 lawyers and 3500 jewelers. 


A Mighty Protest 


The New York Globe in its introductory remarks 
concerning the big parade said: “Flowing smoothly, 
steadily and irresistibly, like a mighty river, with- 
out current, but made the more impressive by its 
somber tone, an army of men is marching up Fifth 
Avenue to-day. 

“A glacier would probably better describe it—a 
glacier of men, but nevertheless irresistible, crush- 
ing in its immensity. This parade is a gigantic 
protest against the inaction of Congress in arming 
this country for defense. If size will make this 
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A soldierly company of American Steel and Wire Company’s men 


mute protest effective then the parade will attain 
its end. Never in the history of the world has there 
been such a demonstration. Never before in the 
history of the world has occurred the combination 
of circumstances which brought this parade about 
—the prospects of nearly every nation on the globe 
being drawn into armed conflict.” 


Compared with Other Parades 


Compared with other parades a better idea of this 
demonstration can be reached. The nearest ap- 
proach in size was the so-called Sound Money Parade 
during the Republican campaign of 1896, when 
92,000 men marched. In the parade of Sunday 
School children before President Taft in 1911, it 
was claimed that nearly 100,000 took part. In the 
celebration of the Washington Centennial in 1889, 
75,000 were in line. Closely approximating this in 


size was the number which marched at the dedica- 
tion of Grant’s Tomb in 1897. The Business Men’s 
Parade in 1908 turned out 91,000 men. The Hudson- 
Fulton celebration in 1909, although large in color- 
ful qualities had hardly more than 25,000 paraders. 


The Voice of Six Million 


The New York Tribune in its parade story said: 
“A certain old gentleman who still affects the knee 
breeches of 1664, but who nevertheless has managed 
to escape suspicion of being behind the times, 
cupped his hands toward Washington yesterday and 
shouted a bit of advice to an eminent kinsman. 
‘Roll up your sleeves, Unc'e Sam!’ was the gist of 
it. ‘Be ready’! 

“It was Father Knickerbocker who spoke and his 
voice was the voice of six millions. On the wings 
of such a patriotic demonstration as New York has 











The New York City hardware and metal men marched like regulars 
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The Mayor’s Escort consisted of three representative men from each important trade in the parade 


never known before the message went forward—a 
combined plea and demand for preparedness that 
showed exactly where the nation’s greatest city 
stands on the question of national defense.” 

In one place in the line the doctors from the Ger- 
man Hospital and the surgeons from the French 
Hospital buried the European hatchet as a common 
patriotism, for a new land drew them together. 

Commenting upon the parade, Mayor Mitchel 
said: “The showing made to-day should be enough 
to wake the dead, even in the Capitol at Washing- 
ton.” Throughout the parade banners featured 30 
Nassau Street as headquarters for the Plattsburg 
Volunteers. 


Three Thousand Hardware and Metal Men 


The hardware and metal division of this great 
Preparedness Parade was an unqualified success, 
due to the untiring efforts of the carefully selected 
committees in charge of the work. The executive 
committee was made up of George F. Taylor, 








William A. Graham, Edward H. Darville, and Ed- 
ward Meyer. The finance committee consisted of 
John Sargent, Edward Meyer and Robert J. 
Masbach; the recruiting committee of Ernest G. 
Ford, Frederick L. Stellwagen, Edward W. McCarty, 
Edward H. Darville, Frank Kelly, Robert G. Thomp- 
son, E. B. Carpenter, W. M. Sweet, Edwin Masbach, 
James H. Oliver and C. E. Rowland. The marshal 
of the hardware division was William A. Graham, 
president of J. H. Graham & Co. Mr. Graham is 
a graduate of Annapolis and a recognized leader in 
Ameriean hardware circles. His qualifications as 
an organizer and as a military man, splendidly 
equipped him for the work and to his untiring ef- 
forts in a large degree the success of the hardware 
and metal division was due. Assistant Marshals 
Ernest G. Ford and Victor M. Sutphen did continu- 
ous work and rendered sterling service in organiz- 
ing the hardware men. The mayor’s escort from 
the hardware division was George F. Taylor, Charles 
H. Crueger and William H. Taylor. The marshal’s. 
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Left to right: R. B. Budd, Frank Kelly, R 
oe James H. Oliver, C. E. Rowland, Ernest G 
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son, A. Howard Dodd, F. L. Stellwagen, Edward W. 
ord, Edwin Masbach, Edward H. Darville, W. N. Sweet, 
liam A. Graham (marshal), E. B. Carpenter, George F. Taylor, R. J. Masbach, Edward Meyer 
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aids were Edward H. Darville, E. B. Carpenter, 
R. G. Thompson, Edwin Masbach, Frederick L. Stell- 
wagen, Edward W. McCarty, Frank Kelly, James 
H. Oliver, C. E. Rowland, W. M. Sweet, A. Howard 
Dodd and R. B. Budd. 

The hardware division was headed by Thomas 
Brady’s Military Band of 40 pieces and the second 
division by St. John’s Orphan Asylum Band of 49 
pieces. For the first time in the history of the trade 
3000 New York City hardware and metal men 
marched together. The sight was impressive. The 
men were just that clean-cut, rugged type you would 
expect to find in the hardware and metal trades of 
the great metropolis. The illustration showing the 
marching column gives some idea in its military 
swing of the effective organization which brought 
these men together and held them intact through 
the entire line of march. 

The first estimate of the number of hardware men 
who would turn out for a preparedness parade was 
1500. Preparations were then made for 2000, and 
as the big idea gained headway this number was 
increased to 3000 and in the last days of the parade 
preparedness fully 1000 applicants, were refused, 
owing to the time limit given the industry to pass 
the reviewing stand and the lack of especially pre- 
pared supplies which required time to make. 

It has been said that the get-together spirit so 
dominant in many smaller communities did not ex- 
ist in the country’s greatest metropolis. Outsiders 
have been wont to think of New York as a city of 
one statue and two streets. The Statue of Liberty 
and Wall Street and Broadway are just little corners 
of this great hive of industry, every quarter of 
which sent its quota of hardware men to march in 
a parade that demonstrated their loyalty to the flag 
and their desire that it might have men and equip- 
ment ready for any emergency. New York hard- 
ware men may well be proud of the showing they 
made May 13. 

From start to finish the spirit of this great parade 
centered around the national colors. Every business 
block and practically every home in Greater New 
York was decorated with the Stars and Stripes. 














George F. Taylor, New York manager, Corbin Cabinet 
Lock Company; William H. Taylor, president, David 
Williams Company, publisher HARDWARE AGE, The Iron 
Age, Metal Worker, Plumber & Steam Fitter and 
Building Age and Charles H. Krueger, of the U. T. 
Hungerford Brass & Copper Company, represented the 
Hardware and Metal Division in the Mayor’s Escort 


The carpet men in one section of the parade bore 
with them a gigantic flag 60 ft. wide and 120 ft. 
long. Every man, woman and child who looked upon 
this parade felt those tingles of patriotism which 
are ours alone when Old Glory flutters in the breeze. 
The preparedness idea is sweeping the United States 
from North to South and from East to West. Al- 
ready the legislators at Washington are paying heed 
to the demand for more adequate preparation. And 
as other cities voice their demands with that of 
New York preparedness in the United States will 
become a realty. 
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Left to right: Roger W. Allen, Executive Secretary, Parade Committee; Major General Leonard Wood; Mayor 


John Purroy Mitchel; Rear Admiral N. R. Usher and Colonel William Barbour, President, Parade Committee 
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. $80,000,000,000 $50,000,000,000 ‘ $40,000,000 000 — $25,000,000,000 $20,006,000,000 $15,000,000,000 


A Nation that is rich and unprotected provokes War and hastens its own ruin. 
~ A Nation wide Campaign for Preparedness is being conducted by the 
NATIONAL SECURITY LEAGUE, jew York cry 


WE NEED FUNDS—WE NEED YOUR MEMBERSHIP 





The conditions so vividly portrayed in this chart tell why the Citizens’ Preparedness Parade was needed to 
ee ' awaken our legislators to thetr responsibilities and to the desires of the American people 
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Machinery and Supply Men 
at Pittsburgh 


Triple Convention a Great Success—Attendance Nearly 1000—Pittsburgh 
Sets a New Pace for Convention Entertaining 


Supply and Machinery Manufacturers’ Associ- 
ation, National Supply and Machinery Deal- 
ers’ Association and Southern Supply and Machin- 


Ts triple joint convention of the American 

















Col. H. P. Bope, Carnegie Steel Company, Pittsburgh 
convention committee 


ery Dealers’ Association, held at Pittsburgh May 
10, 11 and 12, was attended by nearly 1000 persons. 

The Pittsburgh convention committee consisted 
of Col. H. P. Bope, Carnegie Steel Company; George 
T. Bailey, Oliver Iron & Steel Company; Charles J. 
Graham, Graham Nut Company; Charles L. Wood, 
Carnegie Steel Company; G. E. Benson, National 
Tube Company. 

Following are the chairmen of sub-committees: 
Automobiles, J. E. McLain, Cambria Steel Com- 
pany; banquet, A. M. Harper, Carnegie Steel Com- 
pany; finance, H. B. Wheeler, American Sheet & 
Tin Plate Company; hospitality, J. M. Hansen, Steel 
Car Forge Company; ladies’ entertainment, C. M. 
King, McKinney Mfg. Company; publicity, E. S. 
Rooney, Youngstown Sheet & Tube Company; recep- 
tion, J. F. Hazen, Pittsburgh Steel Company ; speak- 
ers, W. L. Rodgers, Pittsburgh Gage & Supply Com- 
pany; dinner vaudeville, W. W. Sanderson, Carbo- 
rundum Company. 

On the general committee were well over 100 men 
associated with the iron, steel and machinery in- 
terests of Pittsburgh. 


Joint Opening Session 


The conventions opened Wednesday morning, May 
10, with a joint session at which addresses of wel- 
come were given by Charles J. Graham, Graham Nut 
Company, Pittsburgh; Robert Garland, a member of 


the City Council, and Frank J. Lanahan. Mr. Gar- 


land laid stress on Pittsburgh as an art, music, edu- 
cational and scientific center, doing great things 


apart from the production of steel. Appropriate re- 
sponses were made by J. G. Belding, president 
Southern Supply and Machinery Dealers’ Associa- 
tion; H. W. Strong, president National Supply and 
Machinery Dealers’ Association, and Farnham Yard- 
ley, president American Supply and Machinery 
Manufacturers’ Association. 

A short address was made also by A. J. Bihler, 
J. C. Lindsay Hardware Company, Pittsburgh, pres- 
ident National Hardware Jobbers’ Association. 

The principal address of the joint meeting was 
given by R. G. Rhett, president Chamber of Com- 
merce of the United States of America, who ex- 
plained the scope and purposes of the body he repre- 
sented, whose strength rests on'the support given 
by associations such as he was addressing. He 
briefly sketched the vast change which has come in 
the application of power in the past fifty years—a 
period in which man has come to grasp and apply 
the forces of nature. 


Second Joint Session 


The three associations, again in joint session, on 
Thursday afternoon, were addressed by Daniel V. 
Stephens, member of Congress from Nebraska. His 
subject was the bill for the legalizing of contracts 
for the maintenance of resale prices. 

Major W. H. Banks, Banks Supply Company, 
Huntington, W. Va., made an appeal to the manu- 
facturers to agree on a fixed date whereon list prices 
would be changed, also that the changes be made but 
once a year. These prices had been changed so fre- 
quently that expensive catalogs issued by jobbers 
quickly became useless. In one instance, 30 list 
prices were erroneous two and one-half months after 
the printing of the catalog. The matter was taken 
under advisement. 7 

At the first session of the American Supply and 
Machinery Manufacturers’ Association, the retiring 
president, Farnham Yardley, Jenkins Brothers, New 
York, presented his report reviewing the associa- 
tion’s activities, and stating that it was in every way 
in a flourishing condition. 


Important Resolutions Adopted 


At the Thursday morning session of the American 
Supply and Machinery Manufacturers’ Association a 
number of resolutions were reported by the Resolu- 
tions Committee, all of which were accepted unani- 
mously. 

Among them were the following: 

Resolved, That this convention declare itself in 
favor of supporting the President of the United 
States in his diplomatic endeavors to settle the ques- 
tions of international relationship now confronting 
this country. 

Resolved, That this convention strongly indorses 
the plan of a permanent tariff commission as being 
the best method of putting the tariff on a business 
basis, and liberating it from political influence. 

Resolved, That it is the sense of this association 
that an adequate preparedness for national protec- 
tion ig the best assurance of peace, and will best 
serve the interests of this country as a whole. 
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Resolved, That this association officially recog- 
nizes the unprecedented opportunities now existing 
in the export markets of the world for American 
goods, and that active steps be taken to create a col- 
lective endeavor on the part of our association to 
meet this world market, and co-operate for its per- 
manent exploitation. 

Recommended, That the president of our associa- 
tion be empowered to appoint a committee consist- 
ing of a chairman and two associates, said commit- 
tee to be named the Export Committee, and to per- 
form the functions of examining the export oppor- 
tunities and disseminating among our members 
such information and advice as may be considered 
helpful to us individually and collectively. 

The newly elected officers of the American Sup- 
ply and Machinery Manufacturers’ Association are: 

President, H. E. Dickerman, Chisholm-Moore 
Mfg. Company, Cleveland, Ohio. 

First vice-president, Charles W. Miller, Jeffrey 
Mfg. Company, Columbus, Ohio. 

Second vice-president, George E. Hall, Boston 
Woven Hose & Rubber Company, Boston, Mass. 

Third vice-president, H. S. Demarest, Greene- 
Tweed Company, New York. 

Farnham Yardley, as an ex-president, becomes a 
member of the Advisory Board of the association. 


Presentations to Retiring President 


After the election of officers R. F. Valentine, 
Standard Tire & Rubber Mfg. Company, Cleveland, 
Ohio, on behalf of the members, presented to Mr. 
Yardley, the retiring president, a pearl and diamond 
scarf pin. 

Mr. Valentine also presented a piece of jewelry 
to Secretary Mitchell as a token of the appreciation 
to which his work was entitled. 

Charles J. Graham, Pittsburgh, offered a resolu- 
tion placing the association on record as opposed 
to the multiplicity of conflicting Federal and State 
enactments regulating trade and transportation. 
The resolution was carried. 

President H. W. Strong, Strong, Carlisle & Ham- 
mond Company, Cleveland, Ohio, presided at all the 
sessions. Ample reasons for the intensiveness of the 
discussions which characterize the meeting of the 
association were given by Mr. Strong in his annual 
address. 

The officers elected at the annual convention of 
the National Supply and Machinery Dealers’ Asso- 
ciation were: 

President, H. W. Strong, Strong, Carlisle & Ham- 
mond Company, Cleveland, Ohio. 

First vice-president, in charge of machinery in- 
terests, W. J. Radcliffe, E. A. Kinsey Company, Cin- 
cinnati, Ohio. 

Second vice-president, Crannell Morgan, Hard- 
ware & Supply Company, Akron, Ohio. 

Secretary-treasurer, Thomas A. Fernley, Phila- 
delphia. 

Advisory secretary-treasurer, T. James Fernley, 
Philadelphia. 

Executive Committee—W. T. Todd, Somers, Fit- 
ler & Todd Company, Pittsburgh, Pa.; George Von- 
negut, Vonnegut Hardware Company, Indianapolis, 
Ind.; E. B. Hunn, C. S. Mersick & Co., New Haven, 
Conn.; A. M. Maddock, Maddock & Co., Philadel- 
phia. 

The report of Secretary-Treasurer Thomas A. 
Fernley recounted the many subjects which have 
kept the officers busy during the year, mention of 
which ‘indicates the scope of the association and the 
important work it is doing. Some of them follow: 
Returned goods evil, cash discounts, resale prices, 
trade commission, overhead cost, methods of dis- 
tribution, loose leaf supply book, list prices, cap and 
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set screw situation, credit bureau overstock, ad- 
vances in prices and compensation of salesmen. 


Some Thoughts in Profit Getting 


H. G. Mitchell, president Harron, Rickard & Mc- 
Cone, San Francisco, Cal., opened a discussion on 
the subject of “Profit Getting.” In part he said: 

“I want to call particular attention to the differ- 
ence between the definition of the terms margin and 
profit, for in the commercial world a great many 
people confuse the two. My idea is that the term 
margin should be used to designate the difference 
between the invoice cost and selling price, or the 
amount added by the dealer in the establishment of 
selling prices, or the amount reserved by the manu- 
facturer in the’ protection of the dealer; while the 
term profit should be used only to show what amount 
we actually make in the operation of our business 
after the deduction of all expenses. Of course, this 
term profit could be used in connection with all 
items such as gross profit, operating profit and net 
profit after the deduction of all unusual charges or 
losses applicable to a previous period. But these 
different terms are much less confusing if the gross 
profit is referred to as margin or gross gains, the 
operating profit as operating gains, and then when 
we refer to profit itself we will understand exactly 
what it is intended to convey. Strictly speaking, 
profit indicates the excess of receipts or returns 
over expenditure or outlay, or the returns from the 
employment of capital after deducting the Amount 
paid for raw material, for wages, real or estimated 
rent, interest, insurance, etc.”’ 


Two Mayors Talk to Dealers 


At the Thursday morning session of the National 
Association the regular program was departed from 
to permit addresses by George Puchta, Queen City 
Supply Company, Cincinnati, Ohio, mayor of Cincin- 
nati, and Joseph G. Armstrong, mayor of Pitts- 
burgh. A few words were said also by Robert Gar- 
land and Ex-Governor R. S. Woodruff of Connecti- 
cut. 

W. M. Pattison, Pattison Supply Company, Cleve- 
land, Ohio, said what a man put into his business 
was of quite as much importance as what he got 
out of it; also that what he put into his business 
determined the degree to which he had the respect 
and confidence of his competitors. E. E. Strong 
advocated the Golden Rule in business. 

The question of imposing a charge of 10 per cent 
where goods are returned was introduced by H. H. 
Rudd, George Worthington Company, Cleveland, 
Ohio. In the past year the association has supplied 
its members with data on the question with a view 
of minimizing what is admittedly an evil. 


Report on Methods of Distribution 


The Committee on Methods of Distribution, of 
which C. C. Coventry, Cleveland Tool & Supply Com- 
pany, Cleveland, Ohio, was chairman, other mem- 
bers being H. C. Ellsworth, White Tool & Supply 
Company, Cleveland, Ohio, and W. M. Pattison, sub- 
mitted a report demonstrating the advantages of 
distributing through dealers. It stated that there 
is only one middleman in the mill supply business, 
as against two in many other lines. It was pointed 
out that the combined annual business of the mem- 
bers of the association amounted to about $150,000,- 
000. 

Would Eliminate V Threads 


George Vonnegut, Vonnegut Hardware Company, 
Indianapolis, Ind., submitted a proposition that in 
the future all catalogs should indicate that United 
States standard goods (taps, dies, screw plates, cap 
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and set screws and semi-finished nuts) should be 
considered as stock, and that V-threaded goods be 
furnished to order only when specified, and that al] 
members of the association agree not to order for 
stock any V goods after Jan. 1, 1917. 

It was decided that the recommendation in full be 
printed and sent to all members to ascertain their 
opinions. The suggestion aroused considerable dis- 
cussion, particularly on the part of Western mem- 





C. M. King, chairman ladies’ entertainment committee 


bers who said that V threads are in general use west 
of the Rocky Mountains. 

Among other speakers at the meetings of the Na- 
tional Association were: W. T. Todd, Somers, Fitler 
& Todd Company, Pittsburgh; R. F. Blair, Pitts- 
burgh Gage & Supply Company, Pittsburgh; N. A. 
Gladding, E. C. Atkins & Co., Indianapolis, Ind.; 
J. D. Nicklis, Manning, Maxwell & Moore, Inc., New 
York; W. E. Frick, Frick & Lindsay Company, Pitts- 
burgh; W. B. Yost, Stambaugh-Thompson Com- 
pany, Youngstown, Ohio; E. B. Hunn, Mersick & 
Co., New Haven, Conn., and E. H. Miller, president 
National Retail Hardware Mutual Fire Insurance 
Company. 

An interesting statement made at the meeting, 
compiled from reports received from members, set 
forth that the general average of selling expense 
in the past five years was 15.90 per cent. 


Hardware Age 


Southern Dealers Meet 


The meetings of the Southern Machinery and Sup- 
ply Association were well attended, as usual. They 
were executive, and presided over by the retiring 
president, J. G. Belding, Lombard Iron Works & 
Supply Company, Augusta, Ga. 

The newly elected officers of the Southern Supply 
and Machinery Dealers’ Association are: 

President, Ernest Howell, Capital City Supply 
Company, Charleston, W. Va. 

First vice-president, George H. Manning, Tennes- 
see Mill & Supply Company, Knoxville, Tenn. 

Second vice-president, J. B. Simmons, Woodard, 
White & Co., New Orleans, La. 

Secretary and Treasurer, Alvin M. Smith, Smith- 
Courtney Company, Richmond, Va. 

Executive Committee—J. G. Belding, Lombard 
Iron Works & Supply Company, Augusta, Ga.; John 
A. Harvin, Peden Iron & Steel Company, Houston, 
Tex.; J. H. Haslam, Georgia Supply Company, Sa- 
vannah, Ga.; William M. McDonald, Fulton Supply 
Company, Atlanta, Ga. 

Chairman of Manufacturers’ Conference Commit- 
tee, Major W. M. Banks, Banks Supply Company, 
Huntington, W. Va. 

Chairman Textile Committee, F. L. Page, Odell 
Hardware Company, Greensboro, N. C. 

Wednesday evening there was a formal reception 
and ball at the William Penn Hotel. On Thursday 
afternoon the ladies were taken in automobiles for 
an inspection of the H. J. Heinz Company’s plant, 
and in the evening there was a vaudeville dinner in 
the ballroom of the William Penn. On Friday after- 
noon the ladies were taken in automobiles to the 
Country Club, where they were entertained with 
luncheon and cards. In the evening came the last 
function, a stirrup-cup supper-dance. The grand 
march on Wednesday evening was led by Col. H. P. 
Bope, of the Carnegie Steel Company, and his 
daughter. Ostrich feather fans were presented to 
the ladies at the ball, and a cut glass goblet was 
presented to each guest at the vaudeville dinner, 
which was the largest social event ever held in Pitts- 
burgh. At no time was there any confusion, the 
crowd of 800 men and 200 women being handled 
without a hitch. The convention badge admitted the 
wearer to all affairs. 

On Friday afternoon a party of about 300 was 
taken by steamer up the Monongahela River, and 
visits were made to the National works of the Na- 
tional Tube Company at McKeesport and the 
Duquesne plant of the Carnegie Steel Company. At 
both plants the guests were shown as much as the 
time permitted. On every side were heard compli- 
mentary allusions to the work of the various con- 
vention committees. 





Arkansas Men Convene at Little Rock 


Meeting Largely Attended—Advances in Prices Principal Topic 
Considered 


Arkansas Retail Hardware Association, which 

met at Little Rock, May 9, 10 and 11, Judge 

John M. Pittman of Prescott, Ark., was elected 

president pro tem to preside in the absence of the 

president, R. P. Young, and the vice-president, H. 

M. Hankins, who were both detained at home on 
account of serious illness. 

The address of welcome in behalf of the city was 


A T the seventeenth annual convention of the 


delivered by Mayor Charles E. Taylor of Little Rock, 
who was for seven years secretary of the association. 

The response of welcome in behalf of the active 
members was delivered by Hamp Williams of Hot 
Springs, and the response in behalf of the associate 
members by J. W. Green of Little Rock. 


Advance in Prices 
R. W. Shapleigh, president of the Shapleigh Hard- 
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ware Company of St. Louis, was present and spoke 
to the convention upon the question of the advance 
in prices. Mr. Shapleigh, as well as G. H. Lyon, 
president of Rose-Lyon Hardware Company of 
Little Rock, and other large jobbers urged the mem- 
bers to advance their prices in keeping with the 
advances that are being made by the manufac- 
turers. Special stress was laid upon this matter by 
every jobber who spoke to the convention during 
this session. It was made quite clear that the man- 
ufacturer had been compelled in many instances, as 
a matter of self-preservation, to make decided ad- 
vances in prices, especially in view of the fact that 
the prices of raw material had so greatly increased 
and that this increase was brought about as a matter 
of absolute necessity. 

E. E. Mitchell of Morrilton, Ark., was in charge 
of the Question Box, and at the first meeting the 
question of advance in prices was the chief topic 
of discussion, and it was the unanimous opinion of 
all members present that the retailer should ad- 
vance his prices and get for his goods the prices 
that are prevailing to-day, notwithstanding the fact 
that perhaps much of his stock was purchased previ- 
ous to the great increase. 

The conclusion reached by the convention was 
that the information gained at this meeting upon 
the question of increase in prices was one of the 
greatest benefits that had been obtained by the 
individual members of the association at any con- 
vention in recent years. 

In the second day of the convention J. L. Jones 
of Terre Haute, Ind., a special representative of the 
International Harvester Company, engaged in the 
dairy farming product department, delivered a very 
interesting address upon that question. He pointed 
out the absolute necessity of the retailers of the 
country encouraging the farmers to raise better 
cattle, and laid special emphasis upon the fact that 
the retail hardware man would procure the greatest 
gain from the increase in the dairy interest in this 
State. 


The President’s Message 


On Wednesday morning the annual address of 
President R. P. Young was read to the convention. 
Efficiency in modern merchandising, closer co-opera- 
tion among the retailers, and a watchful eye upon 
the buying end of the business constituted the key- 
note of his address. He urged upon the members 
the importance of their paying close attention to 
the advances in prices that are being made to-day 
by the jobber and the manufacturer. Mr. Young 
stated emphatically that in his opinion there had 
never been a time in the history of the country 
where there was a greater demand for modern 
methods of merchandising than there is to-day. He 
pointed out the great results that could be procured 
by the individual members by developing their busi- 
ness upon an efficiency basis, and especially should 
the buying end be closely guarded by men who are 
competent to judge and to take advantage of all 
avenues of buying wherein the greatest results could 
be procured. He further urged members of the 
association to lend their hearty co-operation to the 
profitable farming campaign which is at present 
being waged in Arkansas. He pointed out the fact 
that more than $150,000 is being spent annually by 
the Government and by the State combined for the 
purpose of educating the farmer. This money is 
being spent to eliminate the cattle tick and to drive 
out hog cholera from the State, as well as to estab- 
lish girls’ canning clubs and boys’ corn clubs 
throughout the State. These are some of the many 
things the Government and the State are doing for 
the upbuilding of conditions in general. All the 
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trunk line railroads within the State are extending 
their loyal support to this movement, and in addition 
thereto it is pointed out that the movement is 
backed by the State Bankers’ Association, and he 
earnestly urged the continued co-operation upon the 
part of the association with these various depart- 
ments for the carrying on of such a splendid work. 

The attendance at the convention this year was 
much larger than in recent years, and, in fact, it 
was one of the most enthusiastic meetings the asso- 
ciation has ever held. The merchants seemed to 
appreciate the fact that the time had arisen when all 
merchants should prepare themselves for the emer- 
gencies that are likely to occur constantly. 


Entertainment Features 


The local entertainment committee, composed of 
representatives of the Little Rock jobbers, prepared 
a very elaborate entertainment for the benefit of 
the merchants. The chief entertainment of the 
occasion, however, was a cabaret dinner given at 
the Marion Hotel on Wednesday evening, which was 
attended by practically 400 men. G. H. Lyons of 
the Rose-Lyons Hardware Company proved himself 
to be equal to the occasion, and presided with much 
dignity and efficiency as toastmaster. 

The convention passed resolutions indorsing the 
l-cent letter postage; also a resolution advocating 
the passage of the Stephens price measure, now 
pending in Congress; also resolutions indorsing the 
profitable farming campaign, this being carried. on, 
as well as all the auxiliary departments, in connec- 
tion therewith. They also adopted a resolution in- 
dorsing St. Louis as the next place of meeting for 
the National Retail Hardware Association. 

















William F. Bracy, treasurer 


New Officers 


Wednesday afternoon the following officers were 
elected: S. S. Glover, Lonoke, president; Charles 
Stedman, Paragould, vice-president 

Executive committee: S. M. Beattie, Newport; 
K. G. McRea, Hope; D. H. Miller, Van Buren; Los 
Baker, Stamps, and John Lindahl, Malvern; W. F. 
Bracy, Little Rock, treasurer; Grover T. Owens, 
Little Rock, secretary. 

Hot Springs was decided upon as the next place 
of meeting. 








Live News 





From Many Sources 


Defense Parade Idea Is Taken Up 
by Other Cities 


ALTIMORE, MD. — Seven thousand men 

marched to-day in a big Preparedness Parade 
in which employers and employees in virtually every 
industry in Baltimore were represented. A num- 
ber of financiers went on foot with their clerks. 
State militiamen, police battalions and other uni- 
formed organizations also were in line. 

More than 100,000 persons filled the sidewalks 
and cheered the marchers. 

A notable feature of the pageant was a detach- 
ment of “rookies” from the Chevy Chase Wom- 
en’s Training Camp. 

Governor Harrington and other State officials 
reviewed the parade near the monument of Mount 
Royal Avenue, while Mayor Preston reviewed it 
from the City Hall Plaza—New York World. 


Curley Would Change Boston 
Parade to Bunker Hill Day 


OSTON, MASS.—Mayor Curley is urging a 

change of the date for Boston’s big Prepared- 
ness Parade from May 27 to June 17, Bunker Hill 
Day. 

“The red blooded Yankees of New England, 
whether their ancestry traces back to the May- 
flower or the Olympic,” he said to-day, “are in- 
terested in America and should be afforded an op- 
portunity to imbibe the spirit of patriotism, 
sacrifice and service that Bunker Hill Day typifies 
and generates.”—New York World. 


Bryan’s Home City to Have a Pre- 
paredness Parade 


INCOLN, NEB.—To show that William J. 
Bryan’s home city is not wth Mr. Bryan in 
his peace at any price policy, Lincoln will turn the 
Memorial Day parade into a preparedness parade. 
The proposition was put up to the. Lincoln Commer- 
cial Club recently on a referendum vote and was 
carried by five to one. 
This will be the first preparedness parade to be 
held in the Middle West.—New York World. 


Chicago Decides on June 3 for Pre- 
paredness Parade 


HICAGO, ILL.—Chicago’s great preparedness 
parade will be held on Saturday, June 3. 

This was decided by the Committee on Organ- 
ization recently. 

A telegram was sent to the Mayors of the twenty- 
five largest cities in the United States asking them 
to join the Mayor of Chicago in a joint appeal to 
' every city and town in the country to hold simul- 
taneous demonstrations on June 3. Mayor Thomp- 
son previously had given his enthusiastic consent 
to the plan. 

New York and Baltimore were omitted in sending 
‘out the telegrams, for they have held preparedness 
parades.—New York World. 


Guard Industries, Say Trade Chiefs 


PLEA for an American merchant marine and 
industrial preparedness was made recently by 
speakers at the twenty-first annual dinner of the 
National Association of Manufacturers of the 
U. S. A., held in the Waldorf-Astoria, New York. 

More than three hundred and fifty members rep- 
resenting most of the large industrial concerns of 
the country were present. The speakers were 
Charles Nagel, former secretary of commerce and 
labor; John Hays Hammond and George Pope, 
president of the association. 

In his speech Mr. Nagel said: “We have let our 
minds stray away from our own country during 
the war. I believed in preparedness long ago, but 
military preparedness seems to have closed our eyes 
to industrial preparedness. We cannot discuss the 
former unless we consider the industrial phase. The 
government needs all manufacturing concerns more 
than they need the government.—The American. 


Little Hope for Dyestuffs Soon 


ASHINGTON.—Count von Bernstorff, the Ger- 
man Ambassador, discussed to-day with 
Counsellor Polk certain phases of the dyestuff ex- 
portation, which Germany has agreed to permit. 
State Department officials see little hope of the 
commodity reaching the United States in the near 
future. Great Britain has agreed to permit small 
quantities of the dyes to pass, but so far has not 
signified willingness to let as much as 15,000 tons.— 
The American. 


A Monumental Failure 


PACIFISTS, amateur and professional, rail at 
New York’s mighty demonstration in favor of 
public defense, but the tens of thousands of march- 
ing men and the greater multitudes looking on 
entered judgment against a false pacifism which will 
outlast many a sneer. 

Nowhere in the world has the theory that a just 
and lasting peace might be secured by moral sua- 
sion been more generally accepted than in this city 
and country. There has been a rude awakening, and 
the procession of May 13, moving from morning 
until night expressed the conviction that this hope 
must be abandoned. 

If pacifism as at present formulated had not fallen 
short of its object in all respects, Europe would 
not now be reeking with blood. Those who trusted 
most to pacifism have most to regret. It is not the 
Peace Palace at The Hague but its valiant army that 
safeguards Holland. Treaties, laws and promises, 
which pacifists regard as ample security, went down 
like stubble in the path of the invaders of Belgium 
and Serbia. 3 

Religion was as helpless to prevent this war as 
it is to end it. International Socialism, long boast- 
ful of brotherhood, fell into hostile ranks almost 
without. a protest. Non-resistants, peace-at-any- 
price men, emotionalists and sentimentalists could 
not stay the sword for an hour when the day long 
fixed by the war lords for its use finally appeared. 

Ih all history there has been no-such utter ship- 
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wreck of a worthy cause as that which has over- 
whelmed pacifism. It has been generously sup- 
ported but only hypocritically accepted. Good men 
have been lulled by it into deadly delusions. Bad 
men have taken advantage of it to destroy their 
neighbors. It is the colossal failure of the age, and 
yet its dupes in this country do not hesitate to 
malign those who have had enough of the pretense 
and would put their house in order. 

What the pacifist cannot see is that a nation 
armed for defense is a better peacemaker than a 
nation whose life and property are exposed to the 
raid of nations armed for offense. With the world 
full of desperado war-makers, the country that de- 
pends for security upon correct principles only is as 
much of a strife-breeder as a sheep in a cage of 
wildcats. 

When New York marched for preparedness it 
marched also for peace. When New York pro- 
nounced pacifism a failure it condemned not the 
purpose but the method. When New York demanded 
weapons and men trained in the use of them it did 
not commit itself to militarism; it indicated its re- 
fusal to rely henceforth upon a pacifism known to 
be worthless. In this we believe that the metropolis 
spoke also for the United States. 

Until a change comes over the earth of which 
there are no signs at present, every true aspiration 
of pacifism, like every right cherished by freemen, 
can have no adequate defense that does not rest 
upon force.—New York World. 


American Goods in Favor in China 


HINA is showing an increasing fondness for 
American products and wares. 

Prof. C. H. Robertson, who has been in China for 
fourteen years, has just arrived here to secure mod- 
ern laboratory equipment and late inventions for 
the Y. M. C. A. training school in Shanghai. 

Professor Robertson reports that American 
telephones are displacing clumsy British and Ger- 
man phones in all the principal cities of China, and 
that American-made cigarettes are becoming more 
popular than other makes. 

American sewing machines and Ford automo- 
biles can be seen in nearly every large city, he says; 
also American typewriters and numerous labor- 
saving devices. 

A large American paper firm is now building a 
big paper mill just outside of Shanghai to make 
paper for the government bank notes.—The Amer- 
ican. 


Mail-Order Competition 


kiero A. FERNLEY, secretary-treasurer of 

the National Wholesale Dry Goods Association, 
announced recently that the committee appointed at 
the last convention of the organization to co-operate 
with retailers in connection with mail-order house 
competition, will hold a meeting at the La Salle 
Hotel, Chicago. Besides members of the committee, 
there will be present representatives of the Na- 
tional Retail Dry Goods Association, and other re- 
tail and wholesale organizations covering such lines 
of trade as hardware, groceries, shoes, clothing, 
drugs and jewelry. 

“The object of the meeting,” said Mr. Fernley, 
“is to discuss ways and means of raising the stand- 
ard of merchandising conditions in this country and 
to conduct an aggressive and comprehensive cam- 
paign of education for better business methods. 

“Some of the members of the committee have 
found upon investigation that generally merchants 
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are conducting their stores in an up-to-date man- 
ner, and mail-order house competition has not been 


such a serious menace. The committee has found 
that a great deal of work of an educational char- 
acter has been conducted by various associations, 
but as this has been done in an intermittent hit-or- 
miss sort of a fashion, it is believed by co-operation 
the work can be scientifically administered and that 
excellent results will be obtained.”—New York 
Times. 


Big Export Jump for Nine Months 


(= exports of manufactured goods are showing 
tremendous increases, even over last year. 

Manufactures ready for consumption exported 
from the United States in March, the Department 
of Commerce reports, were valued at $202,000,000, 
an increase of $122,000,000 or 150 per cent over 
March, 1915. Similar exports for the nine months 
ended March 31 were worth $1,325,000,000, a gain 
of $814,000,000, or 160 per cent over the previous 
corresponding period. 

Exports of manufactures to be used in mani- 
facturing in March were valued at $64,000,000, an 
expansion of nearly 100 per cent; for the nine 
months, $441,000,000, an increase of fully $200,- 
000,000. Shipments in March of crude materials 
and foodstuffs, however, decreased slightly. 

March exports were valued at $411,000,000, com- 
pared with $296,000,000, in March, 1915. 

In March our imports of crude materials for use 
in manufacturing increased nearly $38,000,000 to 
$98,000,000, which accounted largely for the in- 
crease of $55,000,000 to $213,000,000 in total im- 
ports for that month. 

Nine months’ figures for imports and exports 
follow: 





IMPORTS 
1916 1915 
9 months 9 months 
Crude materials for mfg........ $648,103,223 $395,028,324 
Foodstuffs, crude and food animals 186,594,695 167,642,220 
Foodstuffs, partly or wholly m’f’d 193,993,357 191,131,372 
Mfs. for further use in mfg..... 237,179,073 175,802,773 
DEED wide cdedcevcceewebean 225,435,201 270,448,909 
DOG ccc cs cdctiaserevetas 13,309,169 13,560,045 
ated Dees v5 és so 6 CaaS $1,504,614,718 $1,213,613,643 


EXPORTS 
Crude materials for mfg......... $386,568,200 
Foodstuffs, crude and food animals 285,406,588 


$390,264,250 
382,943,049 








Foodstuffs, partly or wholly m’f’d 428,448,792 318,925,893 
Mfrs. for further use in mfg.... 441,592,642 241,992,628 
RERERUOD. k-c'c 646 Ce ten ewe seer 1,324,344,607 510,108,036 
OOD © av 6-08 0 02 0 0 wrewes 82,805,506 49,425,880 
Domestic EXPOTtS ...ccccceccces $2,949,166,335 $1,893,659,736 
POPE GUOTE 2k cc kee ceed ts 48,006,037 37,418,133 

a rte $2,997,172,472 $1,931,077,869 


Exports of principal items under “Miscellaneous”: Horses, 


$61,327,949; mules, $18,174,128 and seeds $3,035,093. 
The American. 


Big Increase in Railroad Earnings 


OMPLETE March returns from 466 railroads 

4 operating mileage in excess of 247,000 show 
increases of 43 per cent in net earnings, nearly 25 
per cent in gross, and over 17 per cent in operating 
expenses over March, 1915. A compilation by the 
Financial Chronicle follows: 








March, Increase 

1916 Over 1915 

Ee a ee ee $296,830,406 $58,731,563 
Operating expenses ............. 199,058,816 29,352,936 
Bee GRR: i6 éaikenvoned wa ine $97,771,590 $29,378,627 


For April, of twenty-eight roads reporting, only 
one important decrease in gross earnings is shown, 
the Missouri, Kansas & Texas, whereas the others 
disclose substantial expansion over a year ago. The 
largest increase in gross is the Canadian Pacific’s, 
$3,404,000. The Great Northern gain was $1,551,- 
900, and the Northern Pacific’s, $1,064,000.—The 
American. 




















Washington News 


Stephens Bill—Barkley Misbranding Bill 


By W. L. CROUNSE 


WASHINGTON, D. C., May 22, 1916. 

MPORTANT developments in the price mainte- 
| nance campaign are fairly tumbling over each 

other. Within the short space of four days the 
House Committee on Interstate and Foreign Com- 
merce has decided to give hearings on the Dan V. 
Stephens bill, beginning May 30; the Chamber of 
Commerce of the United States has made public the 
results of its recently ordered referendum, declar- 
ing by an overwhelming majority for legislation 
legalizing price fixing; and Senator Borah of Idaho 
has brought the matter sharply to the attention of 
the Senate by the introduction of a new and very 
radical bill modeled on the original Stevens measure 
but containing some decidedly novel features. 


Hearings on the Stevens Bill 


More than a month ago, when the opponents of 
price maintenance were comforting each other with 
the assurance that all the price maintenance bills 
were dead so far as the present session was con- 
cerned, I told the readers of HARDWARE AGE to 
watch these columns for an announcement of hear- 
ings before the House Committee. Influences were 
then at work which I was confident would soon 
force the committee to yield to public sentiment 
and the result has fully justified the assurance. 

It has been no slight task to rouse Chairman 
Adamson. Nature provided him with a two-inch 
steel rod in place of the usual backbone and nothing 
short of a hydraulic press can bend it. He pos- 
sesses much ability along certain lines but, like the 
old colored preacher, Parson Jasper, he believes that 
the sun “do move” and not the world. 

Now, as a matter of fact, the world does move and 
at the present time is revolving on its axis at a 
rate that seems very much faster than once every 
twenty-four hours. Even so respectable an old 
moss-back organization as the House Committee on 
Interstate and Foreign Commerce finds it impos- 
sible to ignore the spirit of the times. Hence the 
reluctant decision to give hearings on the Stevens 
bill. 


Barkley Misbranding Bill to Be Called Up 


The committee has also decided to grant hear- 
ings on Representative Barkley’s misbranding bill 
in connection with those on the Stevens bill. This 
coupling of two measures of far reaching impor- 
tance cannot fail to result in one of the most im- 
portant discussions that has marked the proceed- 
ings of the Sixty-fourth Congress. This bill is a 
legislative whale all by itself. 

Drawn on the lines of the Federal pure food and 
drug law, it extends the principles of that statute 
to merchandise of every description and prohibits 
the manufacture, sale, or transportation in inter- 
state commerce of all misbranded articles. Don’t 
forget, Mr. Hardware Retailer, that this means 
paints, linseed oil and turpentine; in fact, should 
the Barkley bill become a law the most important 
provision of the Kenyon honest paint bill, with the 
exception of the section requiring manufacturers 
to place the formula on each package of their prod- 
uct, would reach the statute books by a short cut. 


National Chamber Favors Price Maintenance 
With a voice resounding from the Atlantic to 
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the Pacific the Chamber of Commerce of the United 
States has declared for price maintenance. By a 
vote of 693 to 237—almost exactly 3 to 1—the hun- 
dreds of organizations affiliated with the Chamber 
and scattered throughout forty-one States, Alaska, 
Hawaii, the District of Columbia and including the 
American Chamber of Commerce in Paris, France, 
have declared that “there should be Federal legisla- 
tion permitting the maintenance of resale prices, 
under proper restrictions, on identified merchandise 
for voluntary purchase made and sold under com- 
petitive conditions.” 

These are figures that cannot lie and it is a fair 
statement that they sweep away all doubt as to 
where the business men of the country stand on 
this great question of commercial ethics. We are 
not likely to hear much more about the promoters 
of price maintenance being confined to “a handful 
of wealthy manufacturers of trademarked articles.” 


Principles, Not Specific Measures 


In laying before its affiliated members the ques- 
tion to be voted upon at the referendum just com- 
pleted the officers of the National Chamber of Com- 
merce presented a second resolution suggesting that 
“federal legislation should take the form of an 
amendment to the Trade Commission act defining 
the conditions under which price cutting is an un- 
fair method of competition and authorizing the 
Federal Trade Commission to prevent such price 
cutting in interstate and foreign commerce.” On 
this question 549 members voted in the affirmative 
and 289 in the negative. Nearly 100 of those who 
voted on the main question refrained from express- 
ing any view on the secondary resolution. Inas- 
much as the by-laws of the National Chamber stipu- 
late that resolutions must be adopted by a two-thirds 
majority this secondary proposition was not 
carried. 

The probable explanation is not far to seek. In 
the first place the average business man who has 
made a special study of this subject is much more 
firmly convinced that price fixing should be legal- 
ized than he is concerning the exact form the legal- 
izing enactment should take. In the second place, 
a large number of staunch supporters of the Stevens 
bill voted in this referendum and as most of these 
prefer the well defined machinery of that measure 
to the rather vague generalization employed in the 
secondary resolution of the National Chamber they 
either cast their ballots in the negative or did not 
vote at all. 

The big, salient fact to be borne in mind, how- 
ever, is that whatever well devised concrete meas- 
ure is brought forward in Congress to legalize 
price-fixing it is a practical certainty that it will 
command votes enough to put it on the statute 
books. 

Benefits of Price Maintenance 


In making public the results of the referendum 
the Chamber of Commerce calls attention to the con- 
clusions reached by its special committee appointed 
to consider this important question which were pre- 
sented at the Chamber’s recent convention in this 
city. They are as follows: 

“J. A properly regulated system of price mainte- 
nance on identified merchandise made and sold un- 
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der competitive conditions puts the emphasis in 
competition upon quality and service, while at the 
same time, it provides for the public adequate pro- 
tection against extortion. 

“2. Price maintenance.under these conditions pre- 
serves the social advantage of an adequate incentive 
to invent and devise new products. 

“2 Price maintenance under these conditions 
serves to prevent monopolistic control of production 
processes by powerful distributors. 


Proposed Legislation Is in Public Interest 


“4. Price maintenance under these conditions 
preserves the social advantages of such distribution 
conveniences as are represented by neighborhood 
stores and by small, but skillful merchants. In some 
trades it is the sole guarantee of the preservation 
of the accepted system of distribution. For in- 
stance, it assures the preservation of book stores 
as individual enterprises. If the social value of 
such factors as these is less than their economic 
cost they are not worth preserving. But who is 
ready at this time to encourage their annihilation? 
It is noteworthy that the agitation in favor of re- 
storing to producers the control of resale prices 
originated with the small, independent retailers, and 
that most of the opposition to it comes from the 
large and powerful retail concerns. 

“5. The right of the producer to set resale prices 
is an accepted principle of business law. It has 
been restricted recently in this country by close 
decisions of the Supreme Court, none of which was 
decided on the basis of the general principle alone. 
We believe that in the long run the public interest 
will be best served by legislation specifically per- 
mitting this method of doing business in identified 
articles made and sold under competitive condi- 
tions.” 

By a vote of three to one the business men of the 
country have decided that these arguments are 
sound and convincing and should be rendered effec- 
tive in the form of a comprehensive Federal statute. 


A New Price Maintenance Bill 


The subject of price maintenance has certainly 
been in the spotlight throughout the past week. Not 
content with the various drafts of the Stevens- 
Ayres-Stephens-Ashurst bills now pending in Con- 
gress, Senator Borah of Idaho, one of the most 
prominent of the younger Senators and one who 
has a thrifty little presidential boom of his own, 
has introduced a new bill to put a stop to price 
cutting that will certainly attract a great deal of 
attention and no doubt will arouse considerable 
opposition. 

Senator Borah is a radical among radicals and 
belongs to the whole-hog-or-none tribe of the rising 
generation. He not only proposes to permit prices 
to be fixed for merchandise covered by trademarks 
or private brands, but would go so far as to author- 
ize the Federal Trade Commission, under certain 
circumstances, to make the price at which such 
goods may be sold. 

Senator Borah has adopted the general frame- 
work of the Stevens bill. The first two sections 
he has taken over substantially without change. 
Then he proposes a specific requirement that the 
price of every protected article shall be plainly 
stated on the package. This provision is as fol- 
lows: 

Price Notice Provision 


“(B) Such vendor shall affix a notice to each 
article of commerce or to each carton, package, or 
other receptacle inclosing an article or articles of 
commerce covered by such contract of sale stating 
the price prescribed by the vendor at the time 


63 


of the delivery of said article as the uniform price 
of sale of such article to the public and the name 
and address of such vendor, and bearing the said 
trademark or special brand of such vendor. Such 
article or articles of commerce covered thereby shall 
not be resold except with such notice affixed thereto 
or to the cartons, packages, or other receptacles 
inclosing the same.” 

The provisions in the later drafts of the Stephens 
and Ashurst bills allowing disposal sales are ex- 
cluded from Senator Borah’s bill but the remaining 
sections permitting the cutting of prices under cer- 
tain specified conditions are adopted without im- 
portant change. These include reductions where 
dealers are going out of business or where the goods 
in question have been damaged, deteriorated or 
soiled, provided in both cases that the party from 
whom such goods were purchased has failed to avail 
himself of the opportunity to repurchase them at 
the original price paid. 


Government to Fix Prices 


The most radical feature of the Borah bill and the 
one as to which there will doubtless be much differ- 
ence of opinion is the final section authorizing gov- 
ernmental price fixing, as follows: 

“(E) And provided further, That the Federal 
Trade Commission may, of its own initiative or 
upon a petition in writing by a citizen filed with 
such commission, fix and establish a fair and rea- 
sonable price at which any article coming under 
the terms of this act shall be sold, and shall for that 
purpose have access to all records, books, papers, 
accounts, secret processes, and formulas of the pro- 
prietor, manufacturer, or producer of such article 
which said commission shall deem necessary in order 
to enable it to fix and establish such price; that a 
price once fixed and established shall not be raised 
or increased without the authority of the commis- 
sion so to do; that anyone increasing the price 
over that fixed by the commission shall be punished 
by a fine of not more than $1,000 or imprisoned not 
less than six months, or by both such fine and im- 
prisonment.” 

Many Will Balk at This 


It is undeniable that merchandise protected by 
trademarks occupies a somewhat different position 
from general merchandise because of the fact that 
the Government guarantees to the trademark user 
the protection of the courts for his property right 
in such trademark. It is very doubtful, however, 
that this advantage is sufficient to justify govern- 
mental price fixing; certainly very few manufac- 
turers will be found who would be willing to permit 
Uncle Sam to say just what their profits shall be 
or to prescribe the conditions under which a fixed 
price may be raised or lowered. 

The Interstate Commerce Commission has the 
power to prevent the railroads of the country doing 
an interstate business from adopting unreasonable 
or discriminatory freight rates, but this right is 
predicated upon the privileges which the roads en- 
joy as common carriers and even this extraordinary 
function exercised by the commission does not in- 
clude the right to take the initiative in fixing freight 
and passenger rates. The railroad men still make 
up their own tariffs, which, unless held to be un- 
reasonable, are accepted by the commission. 

It is to be feared that in drafting this new price 
maintenance measure Senator Borah is seeking to 
ride two horses, “Producer” and “Consumer.” This 
pair of nags deserve equal treatment, of course, but 
they were never designed to trot in double harness. 

Politics makes strange bed-fellows and some 
extraordinary combinations are occasionally de- 
veloped by the exigencies of political campaigns. 
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Buy a Baler 


to your desk every week last year for 
two dollars cost about eight dollars for 
mechanical production. 


During the past twelve months the cost of 
this publication has been advancing so rap- 
idly, and the increases have come from such 
varied sources, that we feel that our readers 
will be interested in a brief review of the sit- 


uation. 

The common paper upon which the pages 
of HARDWARE AGE are printed has advanced 
just about 100 per cent in the past twelve 
months. 

The coated stock of which the covers of 
HARDWARE AGE are made has advanced from 
5c. to 914c. a pound. 

The craft paper in which HARDWARE AGE 


is wrapped for mailing has gone from 314c. 
to 10c. a pound, and is hard to get at that. 


T HE copy of HARDWARE AGE which came 


Bond paper has jumped from 7\4c. to 15c. 
a pound. 


Colored stock, such as red, blue, canary, 
green and persians, have skyrocketed out of 
sight. Reflex blue, which is the basic ink, 
has gone from 85c. a pound to the pinnacle 
of $20 a pound. 


A brief review of the advances in the 
prices of some of the essentials used in mak- 
ing our common paper is enlightening. 


Bleach that sold a year ago for 1i4c. a 
pound now brings 10c. a pound. Soda ash 
sold at 60c. per hundredweight; now it 
brings $3.50 per hundredweight. Alum, an- 
other much used product in paper making, 
could be bought at 95c. per hundredweight, 
now we are lucky to obtain any considerable 
quantity at $3 per hundredweight. Un- 
bleached sulphide was worth $2.25 per hun- 
dredweight; now it is $3.50. Bleached sul- 
phide sold a year ago at 214c. per pound; to- 
day it is worth 6c. per pound. News ink a 
year ago could be bought for from 3'%c. to 
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all 


4c. a pound, and to-day it is worth 12c. per 
pound. 


The wages of printers are like the wages 
of sin, and the engravers have just blended 
capital and labor into a combine that 
marches straight past national monopoly 
bills, and hops the price of engravings an 
even 90 per cent over night. Every little 
artistic flourish that even faintly edges away 
from plain square engravings is hedged 
about with special rates, until it seems that 
the publisher has indeed come upon evil 
days. In round figures it is costing just 
about 35 per cent more to manufacture 
HARDWARE AGE to-day than it did twelve 
months ago. But for the foresight of our 
purchasing department, this increase of cost 
would have been infinitely greater. 


The price of rags has jumped about 300 or 
400 per cent, and waste paper that sold less 
than a year ago for 70c. per hundredweight 
is now worth $2 a hundredweight. 


The hand paper baler in the back room of 
so many stores has become muci more than 
a mere convenience for baling a waste prod- 
uct difficult to handle. It has become a 
money-maker, and the dealer who burns his 
paper to-day is not only setting fire to some- 
thing of intrinsic value to himself, but he is 
destroying something for which there threat- 
ens to be a national famine. 


If a paper baler was a profitable invest- 
ment for a merchant a year ago it is doubly 
so to-day, and not only the economies of your 
business urge the purchase, but public duty 
demands your assistance in preventing the 
waste of a product of such national impor- 
tance. 


The American people are a great people 
because they are a reading people. Freedom 
of thought and the freedom of the press are 
distinctly American privileges. It would in- 
deed be deplorable that any worthy magazine 
or newspaper should be forced, even tem- 
porarily, to suspend publication because of 
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the present unusual conditions. HARDWARE 
AGE has made every precaution to safeguard 
the interest of its readers. All the essential 
materials necessary for the manufacture of 
this publication are either contracted for 
with reliable manufacturers, or stored in our 
warehouses. Many publications with less 
capital. or less storage room are not in this 
favorable condition. Some good magazines 
are very liable to miss publication this 
month. Many of the essentials used in their 
manufacture are beyond control. Paper, the 
big essential, however, is to some degree in 
the hands of the public. In behalf of the 
printed page, of the man who feels his morn- 
ing paper a part of himself, of the magazine 
reader and of the book lover, HARDWARE AGE 
urges you to buy a paper baler and to use it. 


Letters from merchants who are solving 
the paper problem are published elsewhere 
in this issue. 


‘The Hookworm—? 


the roots of character, of business, of 


di HERE is a mental hookworm that eats at 
It is the question mark. 


manhood. 


Whoever invented the question mark had 
an ironic sense of humor. It looks just what 
it is, a synonym for flabbiness. To hold its 
physical shape it must be made by type foun- 
ders of the most solid materials. On a sub- 
sequent long run the question marks wear 
down sooner than any of the other charac- 
ters. This is due to its insipid form, the 
general hang-dog curves of it, 


What is true of the print shop is true of 
a man’s soul. The spirit devoured by this 
mental hookworm will droop and die. 


There is one proper use for the question 
mark in life. A man should at the outset of 
the serious business of living question his 
course and decide his route. He should there- 
after decide in crises in the light of experi- 
ence and truth. Such a course will bring a 
broadening viewpoint, the consideration of 
the greater good to the greater number, a 
widening horizon. Such questions, few and 
far between, are alike the beginning and the 
growing of wisdom. 


But the chronic question mark in a man’s 
life is the sheep’s crook that catches the 


conundrum but does not settle it. Hesitation, 
-quibbling, temporizing—these vicious larve 


of the question mark forever gnaw at the. 


flower of human effort. 


If a man’s thought is logical his life will be 
logical. If his mind is a weather vane, 
whirled by vagrant questions—there is 
nothing so uncertain as the weather. 


The question mark, used to excess, is the 
badge of a nonentity. It assails the sub- 
stance of a fact or a man. It reduces fiber 
to shreds. 


Your memory will bring to you friends of 
whom great things were expected. They 
failed, victims of this sleepless hookworm of 
the question mark. 


This mental hookworm has always ham- 
pered the world’s. progress, assailed it 
through inspiring the most destructive of 
emotions, that of fear. Graybeards shook 
their heads as they watched Columbus sail 
out into unknown seas, prophesying that his 
craft would soon dash over the waterfall 
which lay at the ocean’s end. Reactionaries 
fought science tooth and nail, fearing that 
man’s calm pursuit of knowledge would bring 
the wrath of devils with which superstition 
peopled the unknown. Every leader in ad- 
vanced thinking, from the beginning until 
now, has had to claw his way through oppos- 
ing forces like a struggling half-back on a 
football field. 


To-day this hookworm feeds on the soul 
and mind and heart of a man. It eats his 
confidence in his own ability. It costs the 
timid merchant his chance for success. It 
brings to the inefficient salesman a curt dis- 
missal. It is the curse of the business world 
to-day. But there is this hope for the future. 
As clear thinking increases the question 
marks decrease. 


The curve of the question mark is like an 
ingrowing hair that festers at the root, start- 
ing an irritation that’spreads over the whole 
system and throws it out of tune. 


The question mark is neither solid nor 
sane. The sum total of a number of human 
question marks in a business office is the 
doubters’ verdict, “It can’t be done.” So it is 
not done. Presently the concern goes to the 
wall. 


The question mark is the most lonesome 
orphan in the alphabet. Doubt and ineffi- 
ciency are its parents. They are ashamed to 
acknowledge their indiscretion. So they re- 
pudiate their offspring. Small wonder that 
it hangs its diminished head! 


We shall close this comment with the only 
question contained within its limits. 


If its parents will not acknowledge re- 
sponsibility for the hookworm question mark, 
why should you start a foundling asylum? 












Hardware Dealers Help Solve the 
Paper Problem 


Letters from Many Merchants—List of Baler Manufacturers 


HE editorial in this issue of HARDWARE AGE 
a4 entitled, “Buy a Baler,” touches a vital prob- 

lem in the publishing and merchandising 
world. HARDWARE AGE has received the following 
letters from interested subscribers during the past 
two weeks, which certainly show a keen and com- 
mendable interest in solving the paper problem. 
Many of these letters inquire where there is a mar- 
ket for waste paper. Where prices are low the 
freight problem will almost invariably decide for a 
dealer where he shall market his waste paper. HARD- 
WARE AGE would advise that its subscribers write 
to the various paper baler manufacturers for lists 
of dealers handling waste paper in their districts. 
The question could also be asked with the certainty 
of a good clear reply from any of the city news- 
papers in the various States. 

As we go to press HARDWARE AGE has interviewed 
M. Helfgott & Son, 105-107 Chambers Street, New 
York City, who are large dealers in waste paper. 
At the present time they are paying 25c. a hun- 
dredweight for mixed waste paper sweepings. This 
is the lowest grade. They are paying to-day 35c. 
per hundredweight for the general run of paper that 
goes into the average store baler. This is a mixture 
of all grades of paper. The price for newspapers 
is 40c. per hundredweight, and for mixed shavings 
75c. per hundredweight. For flat stock, the trade 
name for magazine stock, they are paying $1.50 


per hundredweight, and for white shavings $2.50 
per hundredweight. For baled mixed rope or twine 
they are paying $2.25 per hundredweight; for old 
baled sisal rope $3.75 per hundredweight, and for 
Manila rope, similarly baled, 4c. per hundredweight. 
The prices paid for waste paper and waste materials 
commonly baled in a baling machine vary consider- 
able in different parts of the country, but these 
prices are almost invariably controlled by the prox- 
imity of the shipment to the mill. 

We would call particular attention to the letters 
received from Marshalltown, Iowa. In this progress- 
ive city the merchants have formed a company to 
handle and dispose of their waste paper. This 
idea could be copied profitably in thousands of our 
American towns. 

You will note that some of the letters state that 
merchants hold their paper sometimes as long as a 
year to accumulate a carload for shipment. A com- 
munity waste paper company, which permits ship- 
ments at least once every thirty days, would mean 
the saving of storage room, the advantage of quick 
returns, and from the general accumulation a care- 
ful sorting of the more valuable waste paper stocks. 
We are also publishing a list of some of the waste 
paper baler manufacturers of the country, and 
would add to this the fact that practically every 
wholesale hardware house in America is carrying 
waste paper balers in regular stock ready for 
prompt shipment. 


THE LETTERS 


Company Organized to Care for 
Waste Paper 


MARSHALLTOWN, IOWA. 
To the Editor: 

Our Commercial Club had a meeting yesterday 
and has organized a company in Marshalltown 
among the business interests to take care of the 
surplus paper. The organization, I expect, will be 
completed this week, when I will be glad to send 
you full information. 

We have never used a paper baler in our office, 
as in the past we found that the price was so low 
it would not pay to conserve the paper, but to-day 
rough cardboard, we understand, is about $10 per 
ton, magazines, books and glazed papers, $25 per 
ton. This is the Marshalltown price. 

We are going to do our best here to conserve this 
commodity for future use. 

Sincerely yours 
ABBOTT & SON, 
L. C. Abbott. 


Producers’ Waste Paper Company 
Organized 


MARSHALLTOWN, IOWA. 


To the Editor: 

You will doubtless be interested in knowing that 
merchants, jobbers and manufacturers of this city 
have recently organized a co-operative waste paper 
company, the name of which appears on this letter- 
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head. The writer has been engaged to manage the 
business. 

It goes without saying that the more than fifty 
merchants who have joined this company see in it 
the solution of the waste paper problem and the 
value in the product. The movement has just fairly 
been launched and one car of paper has been sold. 
When completely organized it will include at least 
seventy-five producers. When all the present mem- 
bers have balers we will have a production of 
10,000 Ib. a week that will be increased to 15,000 Ib. 
or more within a month. I need not take the trouble 
to say why this company came to be organized as 
the reasons are common and apparent and economic 
ones. The company is purely co-operative, it has no 
stock, there is no cost for membership, and it mar- 
kets members’ waste paper and returns to them the 
net sales price, in the best market to be found, less 
only the actual cost of handling the tonnage. The 
manager is employed on a per ton commission. 

This movement among the merchants has spread 
through the company into church organizations 
that are now engaged in a city-wide movement to 
gather magazines, and other valuable waste paper. 
Small nearby towns have become interested and will 
market their paper through this organization on 
the same basis, practically, that the members enjoy. 
What started out to be an odd-hour job gives prom- 
ise from a manager’s standpoint of developing into a 
full man’s work. 

Yours very truly, 
PRODUCERS’ WASTE PAPER COMPANY, 
H. J. Rodgers, Manager. 
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Caley Company Likes Baling 


Process 


PRINCETON, MINN. 
To the Editor: 

We have used a paper press for some years. It 
took us about five years to gather together a car- 
load of waste paper, and until the breaking out of 
the war the best price we could get was only $5 
per ton, f.o.b. Minneapolis. Last winter we sold a 
car at $7.25, f.o.b., Minneapolis, shipment netting 
us enough to pay for amount invested in the ma- 
chine. 

The present price offered us is $10 per ton, f.o.b. 
Minneapolis. At this figure there would be a profit 
in it but no one can tell when conditions will change. 

However, the baling process is a handy way of 
getting rid of the old paper and we like it for that 
reason. It was formerly quite a problem to know 
what to do with the waste paper, especially in the 
summer season when the fires are not running. 

The only drawback is the storage space required 
while accumulating a carload. It would take the 
ordinary country merchant about five years to get 
that amount, although perhaps it might take less 
time now on account of so many articles being 
packed in paper cartons, which formerly came in 
wood. 

We believe that the articles published in regard 
to price of $40 per ton are misleading. The fine 
white papers and bond papers may bring such a 
price, but not the waste paper which accumulates 
in stores, and which is made up mostly of heavy 
wrapping paper and coarse paper cartons. The 
present quotation on rags is only $2 per hun- 
dredweight, f.o.b. Minneapolis, and rags always 
command a much higher price than paper. 

Yours very truly, 
CALEY HARDWARE COMPANY, 


T. H. Caley, President. 


Duluth Firm Recommends Waste 
Paper Baling 


DULUTH, MINN. 
To the Editor: 

The retail merchants association of this city in 
its regular meeting, held recently, talked over the 
very important matter of waste paper. 

A good many of us have paper presses, which we 
have been using for some time, and we recommended 
this method to the rest of the members as being the 
means of considerable income, besides saving a great 
deal of trouble around the place. 

Whereas formerly we paid a man to haul our 
paper away, since we have had a paper baler we 
have received considerable income. Unlike New 
York City, however, we are only getting $7 a ton 
for the paper, baled and delivered at our back door. 
It is called for twice a week. 

This relieves us of considerable risk from fire, 
due to paper remaining around the place waiting for 
the time to be hauled to the dump. It is an item in 
our favor with the insurance inspectors, and in the 
aggregate brings in quite a little revenue during the 
year. 

The time taken in baling is so small that it is of 
no account. 

We certainly recommend waste paper baling to 
our friends in the trade. 

Yours very truly, 
KELLEY HARDWARE COMPANY, 


W. N. Hart, Manager. 
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Paper Baling Modern 
Merchandising 


MONONGAHELA, PA. 
To the Editor: 

We have been using a paper baler for some time 
and consider it a very important accessory to the 
merchant. 

After .all, paper baling comes under the head of 
modern merchandising, and the merchant who is 
not following modern merchandising is doomed. 
The waste paper that accumulates around a store 
has a value. It has cost somebody something, the 
same as the goods on the shelves, and for that 
reason should be turned into money. No merchant 
would think of throwing his unseasonable- goods 
away and buying a new stock in season. The wrap- 
ping paper a merchant uses in his store is charged 
up to his expense of operating, for which reason 
the waste paper should be baled and credited to. 
the same account. It is unfair to the ledger to 
make one side of the account do all the work. 

In addition to this paper baled is more easily 
handled and keeps the store and warerooms in a 
much better and safer condition. 

Very truly yours, 
McCurDY HARDWARE & SUPPLY COMPANY, 
Edward W. Hartland. 


Paper Baler Best Paying 
Investment 


ANN ARBOR, MICH. 
To the Editor: 

We have used a paper baler in our store for 
about five years and find that it is one portion of 
our fixtures that we would not wish to dispense 
with. Even at the times when paper is not bring- 
ing a high price the convenience of having a place 
to put your scrap paper, of the protection from 
fire and the keeping of your premises clean is well 
worth the cost of your baler and we would suggest 
to every hardware dealer or any merchant in fact 
to make an investment in such a baler. 

He will find it the best paying investment he has 
ever made. This letter coming from the home town 
of the Economy baler we would further suggest 
that he purchase the Economy. This baler is en- 
tirely constructed of steel, is very compact and its 
operations are perfect. 

The writer uses a small size baler in his own home 
and even for domestic purpose they are worth the 
money invested. 

Trusting that this information may be of value 
to you, we are, Very sincerely yours, 

MUEHLIG & SCHMID. 


Would Bale Waste Even if Valueless 


KALAMAZOO, MICH. 
To the Editor: 

Located as we are, in the Kalamazoo district, 
which probably manufactures a greater tonnage of 
book paper than any other paper-making section of 
the country, we are in a position to appreciate the 
seriousness of the present famine in paper stock 
and to welcome the efforts being made to husband 
the country’s resources of this material, through 
the saving both of rags and of waste paper. 

Several years ago, in order to prevent the ac- 
cumulation of waste paper, office and store accumu- 
lation about our premises, and thereby to lessen the 
fire hazard which it created, we installed a paper 
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baler. The result has been doubly gratifying be- 
cause of the fact that we have not only lessened 
such hazard, but have gained a decided profit 
through the sale of the material which formerly 
had been an item of expense to us. 

If paper stock was valueless we should continue 
to bale our accumulation of such waste material, 
but with this stock at its present high price we 
look upon it as a business crime not to treat it 
as an asset. 

Very truly yours, 
THE EDWARDS & CHAMBERLIN HARDWARE COMPANY. 


Advises All Dealers to Install a Baler 


ALLIANCE, OHIO. 
To the Editor: 

We have for the past three or four years made 
good use of a paper baler. We are baling all our 
waste paper, and while during the first two or three 
years it has probably not been exceedingly profit- 
able, on account of low price prevailing on this 
material, it has, nevertheless, been eminently satis- 
factory in point of sanitation, cleanliness and 
economy; also relieving our establishment of the 
littered condition that usually obtains when waste 
paper is swept out or carted away and burned. 

Although normal conditions may be reinstated 
in the near future, and the present market price 
be greatly reduced yet we would not hesitate to 
advise all dealers who have a sufficient accumulation 
of waste paper to install a baler, being, of course. 
mindful of any and all expense incurred in its oper- 
ation. We employ a janitor during the entire year, 
part of whose duty is to take care of the waste paper 
and have charge of the paper baler. 

Yours truly, 
ALLIANCE HARDWARE COMPANY, 
B. C. Bates, Secretary and Treasurer. 


Everybody’s Baling Paper 


DAVENPORT, IOWA. 
To the Editor: | 

Every merchant should make it a point to have 
the proper receptacles for receiving this material 
so that it can be taken to the baler handily and 
without much fuss. 

The trouble has been that the paper has become 
mixed up with refuse and very often it has been 
a nasty job to take care of it. 

If strict rules are made for taking care of this 
material and for properly baling it, it is a fine 
investment, and at the same time it will be doing a 
good thing to conserve the raw materials from 
which the different papers are made now. Formerly 
it was difficult to dispose of this material, but now 
that everybody is doing it, there should be no excuse 
for prompt disposal and quick returns. 


Yours very truly, 
LOUIS HANSSEN’S SONS, 
B. C. Hanssen. 


Advises Every Dealer to Buy a Press 


STURGEON BAy, WIS. 
To the Editor: 

We have owned a waste paper press for the last 
five years and are more than pleased with the re- 
sults. Our press is a steel one, very easy to operate, 
and cost us about $35. We bale all our waste paper 
which accumulates from unpacking goods and what 
is swept up from the floor, as well as the office 
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waste baskets and old catalogs. We also bale all 
our excelsior and packing hay and straw. We sell 
the former to our local furniture men and the hay 
and straw to livery men for bedding. We get about 
$25 a ton for the excelsior and $8 for the hay. The 
paper we club with the other dealers who own 
presses and fill a car, which is sold to the nearest 
paper mill. It was a surprise to us how much this 
waste amounted to in one year. We formerly 
dumped it all in the furnace room and burnt it 
when we had spare time. We now have three large 
packirg boxes into which it is put and then it is 
baled. The factor of safety from fire is alone 
worth considering, and for this we have been com- 
plimented by our insurance inspectors. We advise 
every dealer to buy a press and add a nice revenue 
to his profits. 
Very truly yours, 
SCOFIELD COMPANY, 


H. C. Scofield. 


Baler One of the Greatest Con- 
veniences in the Store 


J ACKSONVILLE, ILL. 
To the Editor: 


We have been using a paper baler for ten years 
or more. We were the first in our town to install 
one and we afterward sold several of them. We 
had so much trouble disposing of waste paper 
during the summer season when we could not use 
it for fuel, that we were almost forced to put in a 
baler for the convenience of it. 

The baler is placed in a corner in the rear of one 
of our buildings. When goods are unpacked all 
waste paper, etc., that is used in packing is placed 
in the baler and the porter empties all waste baskets 
into the baler each morning. In this way we ac- 
cumulate a 100-lb. bale about every four or five days © 
and while the baler has paid for itself it is now 
earning a very big dividend each year on the origi- 
nal cost. But outside of it all it is one of the 
greatest conveniences we have in the store. 


Yours very truly, 
BRADY Bros. HARDWARE COMPANY, 
Harry B. Brady. 


Manufacturers of Waste Paper Balers 


Petroleum Iron Works Company, Sharon, Pa.; 
Hobbs Manufacturing Company, Worcester, Mass.; 
Thomas-Albright Company, Goshen, Ind.; Smith- 
Phillips Manufacturing Company, Sidney, Ohio; 
George Ertel Company, Quincy, Ill.; Boomer & 
Boschert Press Company, 379 West Water Street, 
Syracuse, N. Y.; Wenzelmann Manufacturing Com- 
pany, Galesburg, Iil.; Logemann Bros. Company, 
Milwaukee, Wis.; Hydraulic Press Manufacturing 
Company, Mount Gilead, Ohio; Economy Baler 
Company, Ann Arbor, Mich.; Midland Supply Com- 
pany, Davenport, Iowa; Galesburg Paper Press 
Company, Galesburg, Ill.; Davenport Manufactur- 
ing Company, Davenport, Iowa; Ripley Foundry & 
Machine Company, Ripley, Ohio; Lourie Manufac- 
turing Company, Springfield, Ill.; Little Giant Hay 
Press Company, Alma, Mich.; Buckeye Baler Com- 
pany, Findlay, Ohio; Western Steel & Iron Works, 
De Pere, Wis.; K. & B. Company, Philadelphia, Pa.; 
B. C. Poston, Chillicothe, Ohio; Woodall Works 
Company, 500 Taylor Street, Davenport, Iowa; 
Handy Press Company, Grand Rapids, Mich.; Hazen 
Manufaeturing Company, Hudson, Mich.; Interna- 
tional Hoist Company, Antigo, Wis. 
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Pressure on waste means expansion of business 
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Paper Conservation 


To the Editor: 

We have just received a house organ, Paragrafs, 
issued by Smith, Dixon Company, a division of the 
Whitaker Paper Company, Baltimore, Md., contain- 
ing an article, “The World Confronting a Paper 
Famine—Why Prices Must Go Higher.” | 

In this article statements are made as follows: 

“But cellulose is also the basis of modern high 
explosives. 

“The Du Pont Powder Mills have installed an 
enormous battery of beaters having a capacity 
vastly greater than the capacity of any paper mill 
. in the United States. They are paying fabulous 
prices for rag stock and commanding the first 
choice of rags from all over the country. 

“What in normal times would be the fibrous tex- 
ture of fine papers is now being converted into am- 
munition for bomb and torpedo, howitzer and ma- 
chine gun.” 

It is the publication of incorrect statements like 
these that causes panic. We do not make ex- 
plosives from paper stock. We make gun cotton 
from cotton, and smokeless powder is made from 
gun cotton. We also, manufacture soluble cotton 
having lower degree of nitration than gun cotton, 
and not explosive, for use in the manufacture of 
Fabrikoid and the pyroxylin solutions sold by the 
Du Pont Chemical Works. 

The Arlington Company of Arlington, N. J., 
which we own, manufactures pyralin, a product of 
the nature of celluloid, and which is made from 
nitrated rag stock. The Arlington Company re- 
cently bought a paper mill in Norwich, Conn., hav- 
ing eight beaters. Two new beaters are being in- 
stalled, designed to replace two of the original 
eight. The Arlington Company recently bought a 
supply of rag stock, for which higher prices were 
paid than formerly, but neither the amount bought 
nor the prices paid were such as to create more 
than slight and temporary flurry in the rag market. 

Now, as to the conservation of paper: The solu- 
tion of this problem is largely in the hands of ad- 
vertisers and business houses in general. For in- 
stance, we had a plan to double the size of our 
house organ with a circulation of 200,000 per 
month, but have decided to suspend this matter for 
the present rather than to further disturb the paper 
market. We will, also, until the situation is re- 
lieved, publish every other month instead of every 
month. 

All our offices will be immediately supplied with 
half-size letterheads to be used for short letters. 

We will do no circularizing not absolutely nec- 
essary. 

In every other way that will not seriously inter- 
fere with our business we will make an earnest 
effort to conserve paper. 

If every member of the Association of Naticnal 
Advertisers will adopt the same policy, we are con- 
fident that relief will be immediate and prices will 
again become normal or nearly so. 

One more important point is to see that all waste 
paper is resold rather than burned. Our advertis- 
ing department has a regular monthly income from 
the sale of old paper and obsolete electrotypes, half- 
tones and line cuts. If every advertising manager 
will look over his stock of cuts and sell the metal of 
those that are no longer needed, it will help the 
metal market and will help prevent prices of cuts 
and electrotypes from going higher. 

Very truly yours, 
GEORGE FRANK LORD, 
Manager Advertising Division, E. I. du Pont de 
Nemours & Co. 
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Helped by Sales Talk 


’ MUNCIE, IND. 
To the Editor: 

Many times have I been reminded of the talk 
you made at the home of R. A. Peterson on sales- 
manship a short time ago. I certainly have been 
benefited by it, and I have put into practice many 
of the points you spoke about. 

You told us how you sold a man a good saw who 
came in for a cheap one. That -saw sale certainly 
did strike home. A saw always was an article that 
was hard for me to sell. But with the selling points 
of a saw that you gave, it makes it a lot easier. I 
tried that the next morning before 7 o’clock and 
sold a $2 saw. 

Do you remember the experience that you re- 
lated of selling a doctor a $1 knife, and then show- 
ing him a new gun that would either shoot a rifle 
or shotgun shell, and succeeded in selling him the 
gun? Also you emphasized the fact that it is just 
as easy to sell a man a $1 knife as a 50-cent one. 

The other day a doctor came in here and asked 
for a 50-cent knife. I immediately reached for a 
panel containing the $1 and $1.50 knives. I sold 
him a knife for $1.50. We had on sale that day a 
combination plier for 19 cents. I showed them to 
him, and asked him if he could not use a pair of 
them around his car. He bought the pliers. This 
being lawn-mower season, I asked him if he didn’t 
need a new lawn mower. He said that he had one, 
but it needed repairing. By this time I had led 
him to the place where our lawn mowers were dis- 
played. I picked out a lawn mower with roller bear- 
ings, and had him push it over the floor. He told 
me that our mower ran much easier than his did. 
I informed him that was due to the roller bearings. 
That these bearings were the same kind of bearings 
that are put into automobiles, and that they, would 
hold up and run easy. I had him feel the thickness 
of the dead knife, and note there were five cylinder 
knives instead of four, made of the best steel and 
guaranteed to hold a cutting edge. I concluded by 
selling him a $10.50 mower. I certainly do thank 
you for the suggestions on salesmanship. 
Sincerely, 

EDWARD WILLIAMSON, 
By-Lo Stores Company. 


THE L. & I. J. WHITE COMPANY of Buffalo, N. Y., 
one of the oldest edge tool and machine knife manu- 
facturers in the United States, has very recently 
changed its management. Walter S. Walls, for the past 
ten years superintendent of this company, has been 
elected president and general manager; M. R. R. 
Thompson, who has been handling the advertising, was 
elected treasurer, and continues to take care of the 
advertising. John W. VanAllen, as vice-president, and 
Frank H. Hamilton, as secretary, were continued in 
office. 


EARL BOWMAN, for the past 15 years connected 
with the sales department of the Corbin Screw Cor- 
poration, New Britain, Conn., will resign on June 1 and 
enter the employ of the Willys-Overland Automobile 
Company, Toledo, Ohio. Clarence A. Earl, formerly 
superintendent of the Corbin Screw Corporation, is vice- 
president of the company 


GeorGE G. H. MARVIN, for 35 years connected with 
the L. & I. J. White Company, Buffalo, N. Y.,.-maker 
of edge tools and machine knives, and for 23 years 
president, treasurer and general manager of that con- 
cern, has resigned He has not as yet made any new 
business connections. 


ERNEST FARLAND, formerly with the Tremont Nail 
Compdny, Boston, Mass., has become associated with 
the Atlantic Coast Hardware Company, also of Boston. 








Chicago Hardware Club Moves to 
New Home 


FTER nearly two weeks of closed doors and 
moving vans, the Hardware Club of Chicago 
is once more safely housed and the latch- 

string is out again. Notices were sent to members 


announcing the opening of the new quarters on 
Tuesday, May 9, and the way those temporarily 








A corner of the dining room where home cooking reigns 
supreme | 

homeless wanderers responded was a revelation. 
Fully a hundred hungry hardware men sat down 
to the opening luncheon in the pleasant new dining 
room. It was a genuine mixers’ meeting. Every- 
body was happy and there wasn’t a crépe-hanger in 
sight. The face of President Martin was wreathed 
in smiles as he welcomed his flock to their new 
home. Manager Ruehl, who was everything from 
head waiter to reception committee, was jubilant 
over club prospects. Even the curly-haired Fred, 
who manicures the billiard tables and collects the 
stray tips, wore a face-wide smile. 

There were out-of-town visitors, too. Sharon E. 
Jones, past-president of the National Hardware As- 
sociation, was there swapping greetings with old 
friends, while the three genial association secre- 
taries—Jacobs of Wisconsin, Nish of Illinois and 
Lewis of Pennsylvania—argued good naturedly over 
the merits of their respective associations. 
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The billiard room has plenty of light 
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Stanley H. Rose, of the Bureau of Foreign and 
Domestic Commerce, was the speaker of the occa- 
sion. Mr. Rose gave a brief review of the work of 
the bureau in promoting the export business of the 
country. He went into detail regarding the service 
offered by the Chicago branch of the bureau, and 
invited the members to make the fullest possible 
use of the facilities offered. The address was very 
interesting and created much favorable comment. 

The new home of the Chicago Hardware Club rep- 
resents the successful culmination of plans and ef- 
forts of a year’s standing. It is ideally located in 
the Cunard Building, at the corner of Dearborn and 
Randolph Streets, in the heart of Chicago’s business 
district. The rooms are on the twelfth floor, are 
exceptionally well lighted and are above the dust 
and noise of traffic. The view from the club win- 
dows is among the finest in the city. Looking east 
from the main lounging room, Lake Michigan is 
seen in all its grandeur, with a clear view of the 
new municipal pier and the various docks crowded 
with shipping. To the north is Lincoln Park, the 
old water tower, and the magnificent apartment 
buildings of the exclusive North Side, while on the 
south is an unbroken view of the office buildings, 
stores and factories which reflect the busy life of 
this great Western city. 

The clubrooms, while not as large as those of the 
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A view of the main lounging room. Mr. Martin’s 
portrait is hung at the left of the door 


former location, are much more attractive. There is 
an atmosphere of newness and quietness that ap- 
peals strongly to the tired business man. The ar- 
rangement is an ideal one for club purposes. In 
the center, fronting the elevators, is the main loung- 
ing room and the secretary’s office. In this room 
members and visitors may rest to their hearts’ con- 
tent in the big upholstered Morris chairs and the 
massive leather settees. Two well-equipped writ- 
ing tables afford opportunity for work or corre- 
spondence, and reading matter is furnished in the 
form of trade papers, scientific journals and the 
Chicago daily papers. It’s a poor specimen of a 
man who fails to warm up to the comforts of this 
quiet, home-like rest room. 

At one end of the lounging room is the billiard 
room, a bright sunny space equipped with pool and 
billiard tables of substantial type. Here the 
younger element drowns the cares of business in 
the click of the ivories. The little billiard room is 
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a busy place during the noon hours and throughout 
the long evenings. At the opposite end of the main 
lounging room is the pride and joy of the club mem- 
bers—the kitchen and dining room. No Chinese 
food ever sees the tables of these attractive rooms. 
The club maintains its own bake shop and chef, 
while bright-faced waitresses fill your wants from 
a store of real home cooking. No wonder the club 
dining room is the noonday Mecca of those whose 
work forces them to lunch within the Loop. The 
culinary features alone spell success for the club’s 
moving venture. 

The Hardware Club of Chicago is a gentlemen’s 
club, of the type of which one’s wife or mother ap- 
proves. It affords a wholesome meeting place where 


Hardware Age 


business men of the best type may profitably spend 
their recreation hours. 

Much of the credit for the club’s high standing 
js due to the present corps of officers. A. Vere Mar- 
tin, president, is the dean of Chicago hardware 
circles, and possesses a personality that wins him 
friends on sight. The esteem in which he is held 
by his associates was well illustrated when the 
board of governors, at a recent meeting, presented 
Mr. Martin with a life-size portrait of himself, to 
be placed on the walls of the main clubroom. D. C. 
Macquarrie has made a record as a capable and 
efficient secretary, and Manager H. L. Ruehl is the 
type of live wire that demands success. They rep- 
resent a combination that’s hard to beat. 





Biddle Purchasing Company’s 
Enlarged Facilities 


§ ieee Biddle Purchasing Company, 105-107 Cham- 
bers Street, New York, has recently doubled 
its present floor space by taking the remaining half 
of the entire floor of the Cary Building, extending 
from Chambers to Reade Streets. The Chicago 
office also on May 1 last moved into larger quarters 
in the Continental & Commercial Bank Building. 

The Biddle Purchasing Company, established in 
1879, buys such principal lines as shelf and heavy 
hardware, mill, factory and railroad supplies, auto- 
mobile and electrical materials and fittings for 
water, steam and gas, the latter embracing the gen- 
eral line of plumbers’ materials. While the main 
business relates to domestic consumption, the com- 
pany also buys largely for export trade. 

In the transaction of business the company has 
on its books continually over 2500 separate ac- 
counts, covering manufacturers and merchants. 
The great expansion of business in the United 
States during the last few years has led to the estab- 
lishment of well-organized branch offices in Pitts- 
burgh and Chicago to serve jobbers at much less 
unit cost than would be possible for single interests 
operating independently. The concentration of buy- 
ing knowledge from such an efficient staff likewise 
reaches more original sources of supply and with 
greater promptness, which is particularly valuable 
during periods of rapid changes in prices, especially 
in such mercurial markets as we now have. 

To adequately handle the mass of information 
and data, constantly coming and going, there are 
fifteen buyers, nine of whom are in the New York 
office occupying a quarter section of the entire floor 
space, the total of which is 50 ft. wide and 130 ft. 
deep. There are seven stenographers and grapho- 
phone operators whose work is supplemented by a 
printing department, which includes two printing 
presses, also multigraph and mimeograph machines 
and other devices for the quick handling of price 
cards, market letters and other related matter. 

When price changes are obtained by the buyers, 
through the mail or otherwise, they are immediately 
given to the operators in the printing department. 
The type of the last proof of any particular line 
of goods is kept standing, so that alterations are 
quickly effected and the card printed and ready for 
mailing in a few minutes. These cards are then 
grouped properly for mail distribution into about 
thirty-five different classifications to serve the needs 
of the company’s clients by means of ingenious con- 
trivances, one of which is about the same size as an 
ordinary quilting frame on which fabric is stretched 
to hold the cards. This textile is appropriately let- 
tered at each of the hundreds of spaces to facilitate 
the quick grouping of the cards in the process of 


distribution. This method accomplishes quickly re- 
sults similar to those reached by mail clerks who 
dexterously distribute mail into pigeon holes or mail 
bags for transportation. 

Another effective method for quickly transmitting 
market information to clients is a system whereby 
the company telegraphs several times a week im- 
portant information to Dallas, Tex., and San Fran- 
cisco, Cal., to correspondents in these remote sec- 
tions. The representatives in both cities at once 
mimeograph the matter and telephone, telegraph or 
mail it to clients throughout a radius of approxi- 
mately 500 miles from each center. A similar serv- 
ice is being organized from the company’s Chicago 
office for the benefit of its clients in the Middle 
West, and the company anticipates establishing 
later other telegraphic service points, giving each 
client an “over night” service from the various 
offices. 

A separate room where buyers can receive factory 
salesmen has been especially fitted up. This is also 
available for clients when in town, where they may 
receive manufacturers or merchants calling on 
them and transact necessary business with every as- 
surance of privacy. 

The account and billing departments occupy a 
quarter section of the total floor space. Carbon 
copies of invoices are bound together, checks printed 
in sheets are written in duplicate and the carbons 
bound. Entries from these bound carbons are 
posted on ledger leaves by two bookkeeping ma- 
chines. Carbon copies of the ledger postings when 
detached from the ledger leaves at the end of each 
month constitute the monthly statements. These 
hundreds of statements are ready for mailing a few 
hours after the books are closed for the month’s 
business. 

The company has found it advantageous, both for 
quick shipments and closer buying, to purchase in 
quantities certain kinds and classes of goods of 
staple but not too bulky character, so that shipments 
need not be held up because of factory delays for 
want of commonly desired articles; thus, there be- 
comes instantly available and at lower prices ar- 
ticles that would have otherwise to be purchased 
frequently and in small quantities. 

Clients often find it advisable to order parcels, 
not large enough for direct shipment, sent to this 
New York headquarters, where a capacious bin is 
provided for each customer into which packages are 
deposited as they arrive. At frequent intervals 
these mixed lots are consolidated and dispatched 
when they aggregate shipping weights, unless 


‘specially ordered forward sooner. 


On the Chambers Street side the heads of the 
company, William C. Biddle, president, and his 
brother Clement M. Biddle, treasurer, have new and 
commiodious offices which have recently been re- 
fitted. 





May 25, 1916 











‘apeUul 9q 
p[noys SuoIzVAtesel A[1V9 VY} SNOIAQO SI 4I ‘UOJsOgG UI YoomM ules 
94} UOIZUSAUOD [BNUUB 8} P[OY 0} SI UOTZVIOOSSY ,S1900145) o[BSOTOUM 
[VUOIZYN 94} SB pues ‘ssUIpP[INg MoU 9Y4} JO UOlVBdIpep pue UOTUNeI 
Id}JSUOU B Poy 0} SI AZofoUuYydIaT, Jo 9jNjzI4sSU] S}osnyoVssey 94} SV 
‘UOIJUSAUOD IIJSBVISNYJUS PUB VBI] BV OT [[OM 
in3ne [je ‘uojsog jo s1epuesg ‘JL Aduop ‘Juepiserd puvjsuq MON 
ay} pue uojsog Jo Jeqivg 19Y4dze[ J “CG JUSpIso1g [euolzeN JO AplIVy] 
-ndod [evuosied ay} pue ‘pues[sugq MON JO SsoUdAI}OBI}AV DILO4SIY pue 
d1UsDS [VNSsNuN 9y} ‘LOGIT ‘[eUOIyeN UOJsOg jo soUBIqWIZUeL 9], 
‘asnoH PIO 24} 4% syooL vy} UO YSep UBIDO DYIOVg oY} JO Jans oy} 
Ivey 0} Ajjeuy pus ‘oosiouely UBS pUue AZID OYBT AVS ‘ToAUOG ‘Osvd 
-149 ‘ysings}jig ‘uopsuLyse A ‘YOR MON 38 S[VIOWjJO puv USUI sIBM 
-paey JusUTUIOId Aq SY[B} JOYS Bd 0} 9/QeB aq [[IM JUsSeId BUOATOAD 
pus poyouuo0d oq [[IM sSeuoyde[s} peipuny 4ysIgQD ‘“oyloeg 9y} 04 
aSBAOA DIIOA B ,“JUSIN DUOYdI[a],, OJ [[eH{xs1eA0y [NV’g UI s[quies 
“SB [[IM 8jSens puv So}VSI[op UOIZUSAUOD 9} YO[I,0 JYUSIe ynoqy 
"YyynoulsAT 0} ,,Usp[y Aj}jog,, 1eul¥ve}s 
oy} UO di14 @ Ul ABp dIIJUS 94} PUOds [IM SoIpe[ oy, “dit, 10j}0W 
‘IU-G B@ 0} PoPAUL oq [[IM SoqzBsol[ap 94} UOOUTI}Je OY} UI UOTISSeS 
BUISO][D 94} SUIMOT[OY “SUOISSES UOOUIS}Je pue SUTUAOU Ye ASN aq 
[[[M sozesejep oy, “SuluroW Aepsinyy, UO xoUeT] [230 94} 4e UOIS 
-S98 [BULIOJUL UB 4 1944080} YSVJYVIIG [[IM Sol1vjaINES 9484S IY], 
‘UBVYUYeM BIA SUIUAINJI ‘ayNOI V19ANY [NV 94} A9AO pAODUOD pu 
U0PSUIXIT ‘OSPLIQquiVy 0} 10JOUW [[IM UOOUTEe 944 UI pue ‘SuTUIOUL 
oy} UI synodg AO_G JO sjUSsUTYOeJep AQ SIN0} SuUlses-jYySIS 10 Burd 
-doys UO pdj100Se 0q [[IM SOIPe[ 9YUT, “soyesoTep 94} OJ UOOUTE}e 
puv SUIUIOW SUOISSesS SSOUISNg Sepnpoul WeisoId s,AepsoupaM 
‘e1jsoyo1gQ AuoydWuAG snowey s,uojsog Jo S1squieul AVYysSIo 
oUul0s Surpnpout BIjseyoi0 Ue YIM WeIZOId [BOISNU [NJYSIep Be 
Jo uoTyOUNJ ssouo0jsog AT[eoId Ay Sty} Jo yuoWUTAOLUD 94} UI oyEdIOIZAed 
0} [eH AuoydwAg ye s[quiesse [IM Azred UOTZUBAUOD dII}UD 9Y4 
puv ,‘sdog,, 94} 38 ,JUSIN d1BVMpIeH,, oq [[IM SuIUsAd ABpsonNy, 
"U0JSO_ DIIOFSIY puNoAe OpII sfIqoulOjNe Ue UBATS 
aq ][IM SoIpe] oy, “A[UO SoJesaTep 9Y} TOF 9q [[IM UOISSasS UOOUATI}Ze 


ey, ‘seUsUIWIOId JO USUI SSOUIsSNg pue DIAID peysinsuljsip Aueuw 
Aq poessoippe “Ul ‘8 OT 4e ,.Suljeoul UedoO,, UB YIM 41B}8 [][IM 90931 
“Ul0D) [BUOIZEN' OUT, “XOUDT [e}JOPF{ 94} 4B SolIByeIN0S 94819 94} JO] 
ysBjyeeigq &@ YIM UsdoO [IM ‘g[ ounf ‘Aepseny, Jo weiz0id su, 
‘UBULITGYD ‘S1epuBs ‘J AUSF “sap 
pue uosdwoyuy, “H ‘S ‘Saf ‘Ao[pueyH Jepuexely “yw‘sayy ‘teqzuny 
‘d ‘f ‘Saf ‘A0QIeg “Yd ‘SAL SOPNIOUL S194SIS SUIZISIA S}I TOS SuOT} 
-OUNJ 9AIJIVI}ZE AUBUL JO VBAVYO SBY YOIYM 99}}IUIUIOD SOIPR] OUT, 
‘xOUs'T [9}0H 04} 78 uoly 
-dade1 8 palapus} oq [[IM SeIpe, 94} pue sayeloossy 94} Aq UALS 0q 
[IM JUSIU Ses B SULUSZAD 94} UL “UOOUI9}Je 94} UL UOISSeS SSoUTSNg 
B ploy [IM UOI}BIDOSse puR[suUy MON 9UL, ‘“SUIpPlIng sorueyoe 
94} Ul [[PH 2eANY [NV Ul posATEs 3q [[IM Youn, xoq YW ‘(Ure 
-I90UN [BAIIIB) UOJSOG 0} 10}0W 0} SuluuBld oie BIUBA[ASUUZg pUue 
9381S YOK MON ‘S9}8]g puBl[sUy MON J9Yy}O 9Y4} WOIJ puv syesnyo 
-BSSBJ. JO OPISjNO WOT] Soyesojep sy, ‘“UOOU JNOGeS BAIIIV 0} OND SI 
SOM IBJ 94} WOAJ SoPesSo[op JO UIV1I} PI[OS YW ‘soyeseajep [euoTzeN 
94} JO UOIZds0e1 9Y} UI 4YSISSBY puv ‘YZJ[eM} OY} SuluUIOW ABpUuOo; UO 
UOTJIQIyXe 94} UEedO PU SALLI [[IM SIOqUIBU puBI[sUG MON dU, 
‘UBULIIBYD ‘S[OUDIN “J UTATVO pues ‘AsyoRpT “g ‘f ‘U0II0D ‘M “H 
‘TPUIMG “H ‘OD “SueA2}§ *H ‘OD SepNOUl 9o7}IWIUOD UOIZIGIYXe su], 
‘UOIJUSAUOD 94} 
JO BIUBAPR UI SopesaTep 9y} 0} 9q [[IM UOINQGIAAsSIP eyuy, ‘apes 
VIVMPIVY 9} 0} 4YSo19}UT [VIOedS JO S19}}VUL [VIIOJIPS opNypoUl OsTe 
[[IM Yorum poredsid Suteq st uojsog 0} opin’ a8ed-pGz [vioeds y 
“UBULITBYO ‘19] 
-puvyD Jepuexealy “J pue uopsz0r ‘J 10jeP ‘[vog “MM “MM ‘Uosue'T 
‘y anyyy ‘Tysepuy “TJ sepreyO ‘seyerossy sieMpiey puvlsuq 
MON 94} JO JUopIseid ‘saAo[D “4H “HE ‘ Arveyeroes ‘eq “y 331005) 
pue ‘UOTZBIDOSSY S1o[vaq] BIVMPIB]_, puvlsuq MON 34} JO 4uep 
-Isoid ‘srapuneg “JT ATUSPT SepnypoUl 999}31WIUIOD UOTJUSAUOD dU, 
‘UeIs0OId 9AI}ejU9} B psdUNOUUe sey ‘QT pUe CT ‘PT ‘ET 
‘ZI vung uo “ssey ‘U0 JSO_ 48 Pey 9q 0} SUOTJUZAUODY ,SUOTL 
-VID0SSY BIVMPIB], [Ivey puvlsuyy MON pue [eUOTyeN 9yy uF 
JO 90931UIWIOD yuIOf 944 Jo 9B1BvYyd UT 999}IWIUIOD [BIoUes WH 


UOT}USAUO’) [IeJOQ SIG 94} Jo SUNN sulusdg 




















Publicity for the Retailer 


Interesting Excursions in Advertising Psychology—Marshaling a Legion 
of House Cleaning Helps—Impressive Store Opening Ad 


Mr. Goeller Delves into Mind Study 


No. 1 (3 cols. x 11 in.)—With the appearance of 
Prof. Walter Dill Scott’s enlightening volume on 
“The Psychology of Advertising,” there was ushered 
in an era of new thought in the analysis of indi- 
vidual pieces of publicity. Who can measure the im- 
mense amount of practical help obtained through 
the application to advertising of the principles of 
mind study? What a person does and is prone to 
do has significant bearing on the work of the ad 
man. The study of the human soul and the knowl- 
edge thereby gained has meant greater results in 
many an advertising campaign. H. W. Goeller, ad- 
vertising manager for the Palace Hardware House 
(branch), Erie, Pa., who sent us this ad makes a 
little excursion into psychology with a view to in- 
creasing the pull of his publicity. In about the 
“golden center” of this ad, according to Professor 
Scott, there appears, as you will note, the profile of 
a young woman whose head is surmounted by an at- 
tractive hat. Just why Mr. Goeller did this is ex- 
plained at length by himself: “The idea was that if 
a woman would look at anything, it would surely be 
a hat. I believe that nine out of ten women will 
make it a point to read this ad just to see if we do 
sell hats.” Forthwith, Mr. Goeller “tried” the ad 
on his store saleswomen, and he reports that his 
contention was borne out in every instance. Mr. 
Goeller has made an interesting experiment and 
has without doubt demonstrated that he can make 
a high average of women readers peruse his ad. 
But in the Scott tests Professor Scott “follows 
through” from first to last impression. We are 
somewhat afraid that Mr. Goeller hasn’t followed 
through. In other words, how does the woman feel 
when she finds the ad is not about hats at all, but a 
story of hardware? Of course, Mr. Goeller has very 
cleverly placed the hat cut among articles in which 
women alone are interested and this may serve to 
soothe feelings that may have been ruffled, as well 
as provide a justification for the use of the cut. Mr. 
Goeller is on the right track, but we suggest that in 
his next experiment in applied psychology he 
consider well both first and final impressions. Mr. 
Goeller also believes in constantly renewing the 
dress of his ads. Note the way he has featured 
“Saturday.” This ad is well worth careful reading. 
It is divided into three distinct appeals, and as a 
consequence is broad in scope. The border arrange- 
ment is particularly good, but we would have di- 


vided the housefurnishing, plumber and carpenter 
and sporting goods panels by heavy rules. 


Good Idea, but Could Have Been Carried Out Better 


No. 2 (4 cols. x 6 in.) —C. B. Knighten, secretary- 
treasurer of the Blakey-Clark Hardware Co., Ennis, 
Tex., sent us this ad and tells us “that after seeing 


it in print I was not very favorably impressed with 


it.” Mr. Knighten’s thoughts may have been far 
from the subject of psychology when he worked out 
this idea, but it is a psychological fact that the con- 
versational style ad reaches a high efficiency in the 
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Our especial weekly sales day—the day you can save money on your pure 
=} goods are selected especially for this one-day eale, and every piece carrying our 
“money back if not satisfied” guarantee 


; Some Especially Priced Goods That Will Please the Ladies ’ 


(Shown in the Basement. Take sievator left of main entrance.) 


A Splendid Carpet Broom 
A broom usually selling for 40c, made 
of the very best of straw and good han- j J 
23c 











The finest polish made for fine furnt- 
ture. Put up in 4 oz. bottles. 
0c each. or 3 for 25c 


A Cedar Oil Polish : 
















3, White Regal tly Damaged 
2 Dinner Set Clothes Wriny 
We bought t 


ef «A ——— set, very , 
Pid serviceable and neai ers from the Lovell “Mig 
in finish, consisting of co during the flood of 
r the fol lowing articles ear. ere in ~ 


er , 
te Gold as as new, with the 
6 dinner plates, 6 pie plates. 6 cups and Goed write Gol tion of looks. Have solid rubber rolis and 
individual but- bearing th 








a. 6 sauce dishes, 6 are ball 
. 1 each sugar bowl, ——- pitcHer, veg- Wore, er Sale $5.50 
prot A dish. oo" and bow $2 5c 


when new. 
every way to give as good 
new ones. Our price 











Extra |High Oak Kitchen Stools | 

Value. These Stools are ) 38 teeta inches high, 
made very s 

Our goed wateted. Gar price. . 


Heavy 
Has stationery handles, made | Galvanised 


of durable material, with "hd. A 
— areata 
Our 


‘Copper Bottom Wash 
Boiler 
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m - eee. Fee cc cavedabiasecs 100 
Oristy Saw Edge Loop with 1dr yee 
o Reyed Katte | hacer ng RE eamectoe 

the Plumber and Carpenter 

Miller Crucible 





Falls Steel Hatchet 

Bench Drill sane No 2 Hey 
Our Price, ean nan ‘aa 
$5.38. 
No. _ 


the best and ‘ 
handiost bench — an Sis <e ean 























vag ©8 i price ....... c 
refunded. This Come in and Machinists’ Tool Cases 
gain. Our us tell you about eathere cov 
 oeaartndLE Te | a ny wun Sue atten. $3.00 
Tinners’ Compound Lever Snips, 12-13-14- SLE: Ne cacocdecesscens ct $1.50 
Starrett _ ay B is oes: for = Sane Fon Bye Ae ye 


Center Testers silk chuck orf oF face pate nino weed to tnt rah of $2.25 


thee eee eee Le ee ee 





On the big Mezzanine Floor there will be found many articles of in terest t fam. 
ily. Cam be reached by clevater on left of main entrance or stairs im center of mae he & the 


1 you are interested in rifle shoot "i Our Spo 


ing we will be glad to show you the aa 





Goods Dept. 
We are name well prepared 
te attend te any particular thing yeu 
shovid want. 
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The Store of Quality. 
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No. 1—Illustrating applied advertising psychology 
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Just Arrived 








white enameled oven 
and broiler doors. 


famous “Armco” rustiess iro 
At $25.00 you will find La ~ like 





New Model 


A-B Gas Range $25 





Body and oven linings are mate of the 


Demenstration of the Apex 
Electric Washing Machine 


$5 Down and $5 Monthly is all 
it takes to put this wonderful 
washing machine to work for 
you. The current cost is prac- 
tically nothing—2 cents an hour 
is all it costs to operate the 
Apex. 


Nothing to 


Do but Feed 
the Wringer 


No boiling of clothes, no back-breaking drudgery over the 
washboard when the Apex Electric Washer and Wringer 
Machine begins to work for you. 

If you can’t attend this demonstration call up our house- 
it hold utilities department and arrange for a demonstration in 











your furniture 
woodwork. t 





Screen Enamel, biack or 
Paint and Varnish Brushes of 
from Sc up. 


all 
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are now on the floor, ready for 
inspection. Yow will see 32 aif- 
ferent styles to choose from. 
A Good Refrigerator 
Must Preserve Food, 
Use Littie Ice, 
Be Easily Cleaned. 
let us show you our line and 
demonstrate how exactly they 
meet these requirements 
Th “Indiana” starts at $6 
The “North Star’ starts at $8.40 
The ‘Sani t $26.00 











Trash 
Burners 


are fine for dis- 
of rub- 








Use Varno-Lac on 


laun 
It dries over night. 
vart, 


Price, a 
green, a pint, 25c. 
kinds 





AB. Gan Pangea. eee a7 yg gi00 | YOUF own home. 
Other Washing Machines from $2.75 to $100. 
Ready Mixed 


Udell’s Rex 
Stepladder 


is the safest ladder to buy for in- 
door use or out. Light, convenient, 
. -45¢ absolutely safe. Every joint and 
step is firmly braced, all metal 
— are aluminized. Price, os 


and 
is 


45c. ~~ sl step ladders, upward from 9 











House Cleaning Helps at Vonnegut’s 





Laundry Requisites 





Combination Wringer 
and Folding Wash Bench 


Like illustration, with none yp Royal 
ball bearing wringer, inclosed and 
five-year guaranteed rubber rolls. 
DEG éctdkdéscdmebenootinedannscaodes $6.25 
TUB WRINGERS 
with guarantees on rolls varying from 
2 years to 5 years. 
lain —s bewneeey $3.25 to $3.50 

Ball-bear 
Foiding Wook Benches seese 85c to 
Galvanized Tubs 50c 
Wash Boilers, with copper 


*eeeeweee 


ttoms 
AN camer Wash Boilers 
Ironing Boards with Ganon. 
$2.00; Ironing Boards only, 50c to $1.00; 





$6. 
Curtain Stretchers......... $1.00 to $2.00 
Clothes Gaskets, splint....... 30c to 50c 
Willow Baskets.............. to $1.10 
Clothes Horses............:. to $1.25 
Clotheslines, wire, 20c up: cotton, a 





\ 
Cc 
4 
BEE. Sesheeennsdscvecs 06006ccneeseene us 
Cc 
Cc 





vw 
Bissell Carpet Sweeper 
are the standard the world over. Come in a 
variety of styles and finishes. Priced $2.00 to 


Special Bissell Standard, while they last, $1.55. 


Bissell Suction Sweepers 


clean _ suction vd addition a sweeping 
with brush. he new odel—the 








“Household,” at $5.00... Other iB... $7.50 
nd $1 
Genuine O- Cedar Oll starts at 25c a bottle. 


I é; O-Cedar 
SPRINKLING BOSE 


Polish 
Mops 
Begins its usefulness at housecleaning time. 
For a medium priced, guaranteed hose, try 


clean and polish at one Nothing —- 
for removing lin ood floors 
our %-inch Vonnegut—a corrugated, red 
rubber moulded hose, at 16c a foot. Other 


operation. 
t and dust from hardw 
Prices 75c a 
hose from 9c to 22c a foot. 





Cleaners and 


Polishes 


“Electric” Wali Paper Cleaner makes old 
walls look like new. Four cans for-..25¢ 


“Orena,”’ the greatest cleaner for alum- 
Ce, sch ce dbeecdsesastenseseteabga 10¢c 


ae ne,”” 


saiea Polish, your choice of Blue nae 
Gold Medal and Burnshine. . 10¢, and 33c 








’ D.: Liquid Veneer .......--.++ 19¢, bea and 79c 
itt’s Garbage Tele: | -ccman Paratare Celt... .. 25¢ and 50c 
Oe eee ee f PCOr WA ....ccrcccceececsevecs: 4 
strength and durabil- Floor Wax ..... 40c to 45c 
ity; heavily galvanized pate noee Riese Brushes for waxing hard- 
with tight-fitting a ipdduciioetbewooasd $1.75 and $2.00 
Pveoess, Ctaseeet ane NMI cl vss es sindaraee 10¢ 
coqgres Prices from : 
$1 7 $4.35. Other Gold Bronze end Aluminum Paints for 
garbage cans from radiators, chandeliers, etc., 15¢ a can and 
uv . 








poe 
In Our Cabinet Hardware 
Dep’t You Will Find 

Casters for all kinds of furniture, 
furniture cups, glass, wood and 
metal knobs, drawer pulls, coat 
and hat hooks, cup hooks—every- 
thing you need in hardware. 





VONNEGU 


HARDWARE COMPANY 
120-124 EAST WASHINGTON ST. 











45- FLOOR WAX 
Monday Only 3 3c 


LUSTERWAX is 
a superior wax 
Preparation for 





~°} polishing floors, 
} furniture, pianos 
and auto bodies. 
Contains neither 
% grease nor acid. 
Sheds water. Will 
not catch -dust. 


Use one-third the 
contents of can, 
and if it is not the best you ever tried, 
we will refund your money. Pint 

can, specially priced for Monday.. 





.38¢ 











Broom, Brushes, Mops, Ete. 


Brooms, only the 
best quality straw 
and workmanship, 
36c to 6Cc. Cotton & 
Mops, first quality, 
25c to 60c. Mop 
Heads, 35c and 40c. 
Mop Sticks, 10c to 
25c. Mop 
Wringers, 


25c to 
$2.75. Dust Pans, 5c to 76c. 
h 6c 








Scrub Brushes, up- 
Floor. *, 2c up 
Radiator Brushes, 35c. 
Closet hes, 40c. 
15¢ up. 


rushes, not chem- 
ically treated, 60c up. 











In Our Upholstery Dep’t 
You Will Find 


Curtain rods, brackets, rings, pic- 
ture hooks, chair seats, genuine and 


imitation leather, rug fasteners, 
linoleum, ae tapestries, ve- 
lours, cretonn ery- 


damasks—ev 
| Gans for veturaishina the home. J 





No. 3—Bad weather couldn’t kill the pull of this ad 
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Hardware Age 


























Grand Opening 


—of all Lake County s largest, most complete and best appoint- 
ed headquarters for dependable hardware and sundry lines at 
their new store building—at 118 South Genesee St. 


Burke & Wright 

















| Saturday, March 18, 1916 j 





Burke G Wright 
Hardware 
Store 


—has made rapid. 
progress here 
The career of the Burke & Wright firm 


its leaps and bounds in growth. Its suceess 
is due to all that to spell success with 
the modern merchant, that of moderate 
prices, large selections, dependable mer- 
chandise ard courteous transactions. Just 
five years ago Frank Burke and George M. 
Wright formed their co-partnership and 
re the Wm. A. Melody hardware 
usiness. At that time less than seven hun- 
dred square feet comprised the store pfop- 
er. By the constant application to dutics 
the Burke & Wright firm increased their 
business until foday the most complete and 
largest building ip this section ef the state 
is required to house their enormous busi- 
ness. 


A phenomenal growth one must admit. 
Graduanlly the lines of sundry merchandise 
were added until warerooms and storc- 
houses in various parts of the block were 
required to give ample space for stocks and 
workshops.- It soon became apparent that 
new quarters must be had. The firm’s am- 
bitions were for the finest store in Northern 
Illinois, and the public will judge for then:- 
selves that we have spared neither time, 
trouble or expense in making this new 
Burke & Wright Store mect every require- 
ment demanded of: a foremost hardware 
store. The firm is indeed greatly gratified 
for the splendid support it has reecived 
fron all in its past. 


Special 


FREE! 


at the demonstrationof the McCaleb Wedge 
Edger Sharpening Company. Your safety 
razor blades, if in an envelope plainly 
marked with your name, will be sharpened 


in first class style, This offering for Sat- 
bes urday only. 
4. 








OGhe —the day we especially invite the public 


pie “3 
PP) of the Burke & Wrighthardwarestore. | Hardware 
b The enormous space of 12,000 square et ee en 
feet (four floors) in the building, at 118 ing store 
S. Genesee St., has been improved in every By this wonderful expansion this store 


is a brilliant one, made exceptionally so by. 





SSE ee es TS Ghe 
VERY citizen in this vicinity, particu- 
larly mechanics, can be justly proud Burke G Wright 









. . ercates an cpoch-making incident ip the an- 
detail at great expense in an effort to make nals of local merchandising history. The 
° : ° Burke & Wright store is in advance of any 
it the most modern and largest store of its |] store of its kind in Northern Illinois. But 
° e ° ° ; Waukegan is promising. Waukegan will 
kind in northern Illinois, The Burke & || sdvanco according to expectations is this 
. : . progressive firm’s belief. 
Wright firm expect big things from Wauke- Nin addition to the enlaiged lines of mer 
. °° . . chandise already carri Vv the o urke 
gan in the future andit is with a mighty ef- | & Wright store, many new departments will 
. be opened. The main floor wi evoted 
fort that they have come to provide these to an extensive "a - — best hard- 
° ware lines in America. ¢e latest in hard- 
handsome, adequate quarters, befitting to |} won fixtures have been, installed xt an 
re . cnermous expense to accommodate these 
Waukegan S future prosperity. I+ =6opew- dines. Kitehen furnishings, bathroom 
fixtures, Exeelsior Bicycles and. aceessorics 
° nd [larness requisites also included. 
Souvenirs fo E bod On the second floor (about two-thirds 
r very y of which will be devoted to a finely appoint- 
Everyone has been provided for, Children will be presented with ed salceroom) will be the home of a now 
for everyone is expected to attend. their gifts euly from 8 until 9 Satur- 
No one shonld miss their little re- day morning. The grown-ups will 
menrbrance from the Burke & Wright then have the balance of the day to 
Grand Opening. come and go, 








Harness and Repair Shop. For this depart- 
ment the services of Mr. W. B. Lundy have 
been secured and a better expert in the busi- 
_ could not have been procured any- 
Ww ° 
; The third floor in its entirety will be for 
Burke & Wright bid a hearty welcome to all in cel- |} tig, immense sheet metal and heating de- 

° . ° ‘ pa mcnts. New machincry has en in- 
ebrating this Grand Opening event Saturday. It will be stalled to facilitate the workings of this sec- 
a jolification, the like of which no store has ever at- | “".,,,. Sn Se 

. ° . . ve hasement is where the heavy hard- 

tempted. Special souvenirs for children, for girls, for ware and contractors’ supplics will be 
boys, for housewives, for farmers, for mechanics. The | ‘stted. 
demonstrations in every section of .this big store will of- : ; 
fer much interést to all. -Never has there been such a || Impressive and Unique 
comprehensive show by representatives from factories Displays in Every 
hereabouts. Many ot these displays have been brought Section 
here as they originally were shown at the recent Ex ‘re ' 

, ose xperts have been engaged tv arrange 
state hardware shows. And mind you, the exhibitors aml decorate the merchandise displays 
of stoves will provide hot lunches on the second floor po tg realy chong cell ete a gh ghmaer 
as part of their demonstrations. Don’t fail to attend mous expense. To this, natural plants and 
this formal opening of Waukegan’s store beautiful— flowers will wonderfully enhance this hean- 


tiful spectacle of bright and new hardware 


Saturday. and sundry lines. 





























| 25 Complete D trati f Reputable Hardw 
| p p are Lines 
| By Factory Experts, Will Instruct and Interest the Big Throngs During this Eventful Opening 
j Eugene Dietzgen Co.—measur- heaters fully demonstrated by J. Mathias Klein & Son—full se- —a practical demonstration of fiir- cadian ranges at work. By Mr. 
; ~~ seat teu ten be yey Dogherty and J. A. Dease. lection of linemen’s tools demon- naces by. W. L. Miller and J. B. — Pie . , 
and drafting tools, by b. ©. Harris, McCaleb Wedge-E Sharpen- strated by Mr. Klein. Wilson. tica Plier Co.—there’s not ing 
feet Mig. Coa wendy, | ing o.—Mrs. Branstetter will | Vaughn & Bushnell—a practical W. A. Ives Mig. Co.—auger bits | Detter to be had in ncchanies 
shown by Me. Cc. A Becker. = sharpen your safety razors free; demonstration of their mechanics’ and mechanics’ tools of the best : T J. Sentae Geeteens te _ 
Detroit Vapor Stove Co.—vapor bring them in and see thig wonder- twols by G, Rutling. quality. Exhibit in charge of G. wonderful display and talk about 
stoves and ranges. Their every tul demonstration. Patterson-Sargent—paints and Il. Parker. Bowler hardware specialties. 
point demonstrated by J. R. Stero Heat Outfits— Miss Dolan. varnishes of dependability, demon- E. C. Atkins—saws and mechan- E. Tressli .—eabinet hard- 
(iraves, Auto Coasters—J. E. strated by Mr. Clayton. ies’ tools of reliability. C. H. Row!l- ware and specialties of the highest 
Goodell-Pratt Co.—high-grade Decker. Henion & Hubbell—the finest to sup will be in charge. grade. Special display. 
machinists’ and mechanics’ tools. Bonney Vige & Tool Co.—me- be had in plumbing goods. Exhibi- American Self-win _ Clock Co.—a_ deimonstra- 
By O. J. Ollendor. chanies’ tools and cement tools. tor, L. J. Bell. Co—cleetric eloeks that give per- tion of this local firm’s products of 
Monitor Stove and Co.— Shown by R.-K. Flannigan. Washing Machines—2 «emon- fect service. By Mr. G. O. Juhn- builders* hardware. By Mr. Fitch. 
showing the efficiency of the new Boston Varnish Co.—floor fin- stration of a new Motor high-specd son. White Lily Mfg. Co.—clectric 
pipeless furnaces in detail. ishs and fanev enamels with a rep- washer by J. H. Bannow. Arcadian Malleable Range Co.— and power washing machines dem- 
Utica Heater Co.—furnaces and utation. By Mr. Knott. Favorite Stove and Range Co. a big display of the execllent Ar- onstrated by Mr. O. D. Hayes. 




















number of persons it attracts. 
versation is inseparable from personality. Mr. “personal touch” will come right out to meet you. 
Knighten’s idea is excellent, but it wasn’t staged We would make no change in the text. 

correctly. Try these suggestions when you use the 
idea again: Move the firm name to the extreme left, 
make cut smaller and sink it until it is just oppo- No. 3 (4 cols. x 14 in.)—Arthur Vonnegut, ad- 
site the firm name on the right. This gives you vertising manager of the Vonnegut Hardware Com- 
free sweep of space above. Now prepare a simple pany, Indianapolis, Ind., sent us this ad, with these 
line drawing of the profiles of two men apparently comments: “In spite of some unfavorable weather, 
engaged in conversation. Place this cut above the the results were very good.” We can well under- 
Then put quotation stand how they must have been good, for this is 
marks around the heading and use an italic letter. one of the best-ads of its kind that has come to our 
Put quotation marks around the text. Eliminate notice for a considerable period. Typographically, 
the invitation to come into store and run sizes and it is excellent—orderly, clean-cut, easy to read, every 
prices on two lines of 12-point bold face just above article illustrated. A wealth of material is pre- 


firm name on the extreme left. 


No. 4—Using a big opportunity to tell a big story 


It is because con- the firm name and cut. Do these things and the 


Brought Results in Face of Unfavorable Conditions 




























































May 25, 1916 


"TWAS THE MOST FUN WE EVER 
HAD 
PUSHING A LAWN MOWER. 


Last night after supper we tried out one of our 
ECLIPSE Ball Bearing Lawn mowers. 


BELIEVE ME it is SOME easy grass cutting ma- 
chine. And SAY! The way it does cut grass. Why 


it actually makes grass cutting a genuine pleasure. 
And another thing—the ECLIPSE is the easiest 
mower sharpened and adjusted that your coin can 


buy. 


Come in and let us show you this 
ECLIPSE Ball Bearing Mower. 


We Have Two Sizes 


14 Inch.....$11.50 
16 Inch.....$12.50 


“TT 














EY-C 
MARONARE mst 





PENNSYLVANIA 
LAWN MOWERS 


$3.50 to $17.50 


PHONE 31— SOUTH MAIN. 


The above firm rame clipped from any of. our newspaper advertisements is worth ONE CENT. Or each CASH sale of 
ONE DOLLAR we will accept FIVE of these firm names as CASH. 





No. 2—Room for improvement typographically 


vented from confusing the eye by the intelligent 
and attractive use of panels. And the text is the 
grouping of many individual sales stories. Look 
where you will, and prices complete the selling ap- 
peal every time. The heading describes the ad ex- 
actly, and a legion of real house-cleaning helps is 
here presented to the busy housewife. The featur- 
ing of the demonstration lends further interest to 
the ad. 


Impressive Publicity Marks an Important Event 


No. 4 (Page ad)—If ever you have need for ma- 
terial for an Opening ad, you’ll find just about every- 
thing in this impressive opening announcement 
which was sent us by Burke & Wright, Waukegan, 
Ill. This ad is an invitation, a story of a business, 
an exposition of the wonderful capacity of the mod- 
ern hardware store, and an expression of local pride 
all welded into a single piece of publicity with tre- 
mendous effectiveness. To read it carefully is to 
gain a larger outlook on your own business. Typo- 
graphically, the ad is a highly effective piece of 


work. This is an entire newspaper page and it has’ 


been made particularly readable and inviting with- 
out the use of a single illustration in the body; the 
cut at the top is not particularly effective, and might 
be done away with to the ad’s betterment. It is a 
fine screen halftone and does not reproduce well. 
But by judicious type arrangement, the lack of illus- 
trations is not felt as one looks over the ad. At the 
top, we would have used a cut of the new building 
rather than the range cut. Note particularly the 
order of the text: the main panel is the invitation; 
to the left some store history; to the right a de- 
scription of the new building as concerns stock ar- 
rangement; on the sides the two special paragraphs, 
and at the bottom a detailed exposition of twenty- 
five demonstrations. The reader whom this ad 
could not interest would have to be nothing short of 
a hermit. Complementing the ad were good reading 
notices with display heads which really had the look 
of regular news items rather than ordinary read- 
ing notices. Burke & Wright are to be congratu- 
lated on the effective manner in which they made 
use of a rare advertising opportunity. 


Coming Hardware Conventions 


GEORGIA RETAIL HARDWARE ASSOCIATION CONVEN- 
TION AND EXHIBITION, Savannah, June 6, 7, 8, 1916. 
W. L. Harlan, secretary, 86 East North Avenue, 
Atlanta, Ga. 

AMERICAN IRON, STEEL AND HEAVY HARDWARE 
ASSOCIATION CONVENTION, Pittsburgh, Pa., May 24, 
25,.26, 1916. Headquarters, the new William Penn 
Hotel. Arthur H. Chamberlain, secretary, Mar- 
bridge Building, New York. 

PANHANDLE HARDWARE AND IMPLEMENT ASSO- 
CIATION CONVENTION, Amarillo, Tex., May 22, 23, 
24, 1916. L. E. Lyles, secretary-treasurer, Ama- 
rillo, Tex. 

NEW ENGLAND HARDWARE DEALERS’ ASSOCIATION 
CONVENTION AND EXHIBITION, June 12, 13, 14, 15, 
1916. George A. Fiel, secretary, 176 Federal Street, 
Boston, Mass. 

NATIONAL RETAIL HARDWARE ASSOCIATION CON- 
VENTION, Boston, June 13, 14, 15, 1916. M. L. Corey, 
secretary, Argos, Ind. 

CAROLINAS RETAIL HARDWARE ASSOCIATION CON- 
VENTION, Chattanooga, Tenn., July 11, 12, 13, 14, 
1916. T. W. Dixon, secretary, Charlotte, N. C. 

TENNESSEE RETAIL HARDWARE ASSOCIATION CON- 
VENTION, Memphis, Aug. 15, 16, 17, 1916. Harris 
J. Nelson, secretary-treasurer, Humboldt, Tenn. 





An Appeal from Texas 


ENNIS, TEX. 
To the Editor: 

Kindly criticise the inclosed ad and tell me 
frankly just what you think of this style. I tried 
to put a little “personal touch” in it, but after 
seeing it in print I was not very favorably im- 
pressed with it. 

Thanking you for past favors and wishing you 
continued success in your department, I am, 

Yours very truly, 
C. B. KNIGHTEN, Secretary-Treasurer, 








Blakey-Clark Hardware Company, Inc. 























Trade Conditions and Iron, Steel and Hardware Prices 





Office of HARDWARE AGE, 
Pittsburgh, May 23, 1916. 


gi HE latest development in the steel trade is that the 
supply of semi-finished open-hearth steel in the 
forms of billets and sheet bars is steadily getting larger, 
some steel being offered not only by the mills but also 
by dealers, and prices have softened to some extent. It 
will be recalled that at the first of this year, figures 
were printed showing that there was under way on Jan. 
1, new construction of open-hearth steel furnaces that 
would mean an increase in annual output of 4,215,000 
tons, when all the furnaces were completed. Some of 
these open-hearth furnaces have been finished, their out- 
put is now available for the market, and the supply of 
open-hearth steel is larger at present than at any time 
in the history of the trade. The Brier Hill Steel Com- 
pany at Youngstown, Ohio, has finished the two new 
open-hearth furnaces, each with a capacity of 90 to 100 
tons per heat. The Carnegie Steel Company has aiso 
finished at its Ohio works at Youngstown some new 
open-hearth furnaces, and others will be coming along 
for some time. 

In this district, one large steel mill that heretofore 
has not offered any open-hearth billets or sheet bars in 
the open market, now has a surplus and has been selling 
a part of its product in the forms of small and 4 x 4-in. 
billets and sheet bars. Some time ago open-hearth bil- 
lets sold at $50 a ton and higher, but they could be 
bought to-day at $42 to $43, with reports that as low as 
$40 has been done. The ordinary spread for conversion 
between Bessemer pig iron and open-hearth billets is $7 
to $8 per ton, but for some months this spread has been 
more than $20 per ton, this being explained by the fact 
that there was an ample supply of pig iron, but an acute 
shortage in the supply of open-hearth steel. It seems 
therefore, that prices of steel will decline as the supply 
increases. 3 

The other items in raw material that are dull in de- 
mand and only fairly strong in price, are pig iron, coke 
and old material. The enormous output of pig iron in 
this country at the present time running over 40,000,000 
tons per year, is beginning to tell, and there are no 
longer any fears of a shortage in supply. Prices have 
not seriously declined on pig iron, but on coke and scrap 
are considerably lower. 

In finished iron and steel the new demand is as heavy 
as ever and prices fully as strong. Recently there have 
been heavy contracts placed for shell steel for France 
and Italy, one large concern taking about 100,000 tons 
and more than 50,000 tons remain yet to be placed. The 
demand for plates from the shipyards is still very heavy, 
and large plate mills are sold up for remainder of this 
year, and some have taken orders for delivery as far 
ahead as first half of 1917. The Steel Corporation has 
taken 50 000 tons of plates and shapes for vessel work for 
delivery in first half of 1917, and another large maker of 
plates has contracted with shipbuilders to ship about 
half its output in the same period. Japan recently placed 
contracts for a large tonnage of plates in this country, 
4c. being paid on one contract and 4.5c. on another. A 
very large amount of structural steel work is coming up 
in spite of high prices. Local fabricators, such as the 
American Bridge Company, McClintic-Marshall Com- 
pany and others, are not bidding actively on new work, 
being pretty well filled up over remainder of this year. Tin 
plate is probably the strongest item on the whole list of 
finished material. Heavy export sales have been made 
at $5.50 per base box, about 30,000 boxes having been 
sold for delivery in Japan at that price, and some orders 
have been placed at $5.75 per base box. Specifications 
against contracts for sheets and tin plate are enormous- 
ly heavy. There has just been another advance of about 
10 per cent in prices of nuts and bolts, and structural 
and boiler rivets have been put up $5 a ton. Output of 
steel products of all kinds in May is likely to make a 
new record, in spite of the labor troubles that prevailed 
at the first of the month. 
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WirRE NAILts.—While the official price of wire nails 
remains at $2.50 base per keg, some mills are getting 
$2.60 for fairly prompt delivery and as high as $2.70 
is being named by one leading maker for delivery in 
last quarter of this year. The mills report specifications 
very heavy and new demand is also active, both jobbers 
and retailers expecting prices to be still higher. Out- 
put of wire nails and prices obtained this year are 
certain to make new records. Prices are very firm, 
and in many cases $2.60 is obtained for wire nails 
where a mill can promise prompt delivery. 

Wire nails in large lots to jobbers, $2.50 to $2.60 base; in 
carload lots to retailers, $2.65 base; less than carload lots, 


$2.75 to $2.80; galvanized nails, 1 in. and larger, $2 extra; 
shorter than 1 in., $2.50 extra. 


Cut Naits.—The La Belle Iron Works at Steuben- 
ville, Ohio, the only makers of cut nails in this district, 
have recently issued a folder giving results of tests of 
holding power of cut nails as compared with wire nails, 
which is very interesting. The new demand for cut 
nails is very active and heavy shipments are being made 
to Southern points, and, in fact, nearly all sections 
of the country. Prices are very firm and likely to be 
higher in the near future. 

We quote cut nails at $2.60 to $2.65 per keg in carloads 
and larger lots to jobbers; carloads to retailers, $2.65 to 


$2.70, f.0.b. Pittsburgh, terms 60 days net, or 2 per cent off 
for cash in 10 days, freight added to point of delivery. 


BARB WIRE.—In the past two or three weeks there 
has been a notable increase in new demand for barb 
wire, and it is said to be fully 75 per cent of normal 
at the present time. The falling off in domestic de- 
mand some time ago allowed some of the mills to take 
on export contracts, and it is stated fully 100,000 tons 
of barb wire for delivery to the Allies have been taken 
by domestic mills in the past month for delivery this 
year. Specifications against contracts are active and 
shipments heavy. Prices are very strong and likely to 
be higher in the near future. 

Prices quoted by the mills to the large trade only, on 
which shipment would probably not be made for three or 
tour months, are as follows: Plain annealed wire, $2.45; gal- 
vanized barb wire fence staples, $3.35; painted barb wire, 


$2.65; polished fence staples, $2.65; cement coated nails, 


$2.30 base, all f.o.b. Pittsburgh, with freight added to point 


of delivery, terms 60 days, net, less 2 per cent off for cash in 
10 days. 


FENCE WIRE.—The new demand is very heavy in 
spite of the high prices ruling, and mills are shipping 
their output as fast as made. The farmers are rebelling 
against the high prices and many of them have decided 
to defer building new fences until fall. 


Discounts on woven wire fencing are now quoted at 61% 
per cent off list for carload lots; 60% per cent for 1000-rod 
lots, and 59% per cent for small lots, f.o.b. Pittsburgh. 

Tin PLATE.—The new demand for tin plate is prob- 
ably the heaviest ever known in the history of the 
trade, and prices are high. The export demand is par- 
ticularly active, one lot of 30,000 boxes being sold 
recently for shipment to Japan at $5.50 per base box, 
and several orders are reported to have been taken at 
as high as $5.75 per base box. It is believed domestic 
prices on tin plate will be $6 per base box within a 
short time. Specifications against contracts for sheet 
and tin mill products by the American Sheet & Tin 
Plate Company in one day last week were the heaviest 
ever known for one day in the history of this com- 


pany. 


We now quote tin plate from stock at $5.25 to $5.50 per 
base box, prices depending on sizes, quantity and deliveries 
wanted. We quote 8-ib. coated ternes at $7.75 per 200 Ib., 
and $8 to $8.25 for 214-lb., all f.o.b. maker’s mill, Pittsburgh. 


IRON AND STEEL BARS.—As a rule, implement makers 
are covered on contracts for steel bars only for re- 
mainder of this year, and they are showing a good deal 


of uned@siness as to their supply for first half of 1917. 
Recently some contracts for steel bars and small steel 








May 25, 1916 


shapes were closed on the basis of 2.35c. at makers’ mill 
for delivery in last half of this year and first half of 
1917. Prices remain very firm and will probably be 
higher. 


We now quote steel bars at 2.75c. to 2.90c., for delivery 
in third and fourth quarters, and 3c. to 3.25c. for delivery in 
four to six weeks. Prices from warehouse in small lots for 
prompt shipment are 3.50c. and higher. We quote refined 
iron bars at 2.50c. to 2.60c., and railroad test bars, 2.60c. to 
2.70c. in carloads, all f.o.b. mill, Pittsburgh. 


NuTs AND Bo.Lts.—Effective, Friday, May 19, prices 
on nuts and bolts were advanced from 5 to 10 per cent 
and are very strong. Makers report the new demand 
heavy and say they are as far back in shipments as 
ever. There is still trouble in getting deliveries of 
steel from the mills, and this is holding down output to 
some extent. Discounts in effect from May 19, which 
the makers advise us are for prompt acceptance only, 
are as follows: 


Carriage bolts, small, rolled thread, 50 and 10 per cent; 
small, cut thread, 50 per cent; large, 40 per cent. 

Machine bolts with h. p. nuts, small, rolled thread, 50 and 
10 and 5 per cent; small, cut thread, 50 and 5 per cent; 
large, 40 and 10 per cent. 

Machine bolts with c. p. c. & t. nuts, small, 40 and 10 and 
5 per cent; large, 35 and 5 per cent. Blank bolts, 40 and 10 
per cent; bolt ends with h. p. nuts, 40 and 10 per cent; bolt 
ends with c. p. nuts, 35 and 5 per cent. Rough stud bolts, 
15 per cent. Lag screws (cone or gimlet point), 50 and 10 
per cent. Forged set screws and tap bolts, 10 per cent. Cup 
and round point set screws, case hardened, 60 per cent. 
Square or hexagon head cap screws, 55 per cent. Flat, but- 
ton, round or fillister head cap screws, 30 per cent. H. p. 
square nuts, tapped or blank, 2.90 off list. H. p. hex., 2.9 
off list. C. p. c. and t. square nuts, tapped or blank, 2.60 off 
list. C. p. c. and t. hex. nuts, 3.00 off list. Semi-finished hex. 
nuts, 60 and 10 per cent. Finished and case hardened nuts, 
60 and 10 per cent. Rivets, 7/16 in. diameter and smaller, 
45 and 10 and 10 per cent. 

Delivered in lots of 300 lb. or more where the actual freight 
rate does not exceed 20 cents per 100 Ib. 

Terms 30 days net, or 1 per cent for cash in 10 days. 


BoILeER TUBES.—Discounts on less than carloads, f.o.b. 
Pittsburgh, freight to destination added, on lap-welded 
steel tubes and standard charcoal-iron tubes, effective 
from April 15, 1916, are as follows: 


| Standard Charcoal ae 
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Ce SF eee ery re 47 (ef Se Sere ee 39 
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Locomotive and steamship special charcoal grades bring 


higher prices. 
1% in., over 18 ft., and not exceeding 22 ft., 10 per cent 


net extra. : 
2 in. and larger, over 22 ft., 10 per cent net extra. 


SHEETS.—Most mills are now holding No. 28 box 
annealed black sheets at 3c. minimum, f.o.b. Pittsburgh, 
but there are still a few mills that are naming 2.90c. 
The new demand for blue annealed, electrical and sheets 
for deep stamping purposes is still very heavy and most 
mills have their output of these grades of sheets sold up 
for remainder of this year. Makers’ prices for mill ship- 
ments on sheets, of U. S. standard gage, in carload and 
larger lots, on which jobbers charge the usual advance 
for small lots from store, are as follows, f.o.b. Pitts- 
burgh, terms 30 days net, or 2 per cent cash discount 
in 10 days from date of invoice: 


Blue Annealed Sheets 


Cents per Ib. 
 -— 2 frre ry ers rey or er. 2.95 to 3.20 
ee ss ecb dws bes eeaeead tant 3.00 to 3.25 
OSS a OB ee ae rere tee 3.05 to 3.30 
Oe a Bo eee eer errr er ee 3.10 to 3.35 
ee. SO OB RR eo ree Te ra ee eee 3.20 to 3.45 


Above prices are for Bessemer stock. For open-hearth 


stock $2 per ton advance is charged. 





Office of HARDWARE AGE, 
New York, May 20, 1916. 
| aaperinagrenc laganins bag manufacturers say that they 
are getting quite a lot of new business, supple- 
mentary to the large back orders still on their books, 
but that that is not worrying them quite so much as 
the difficulty of meeting the persistent demands of 
labor and circumventing transportation difficulties. 
Securing raw and semi-finished material seems to be 
getting worse instead of better in, for instance, iron 
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Box Annealed Sheets, Cold Rolled 


A BS. ne Oe ee eee, 2. . 

BBO, SPR ee 245 to tt 
Sey Se GN WG 6 db 6b 6 ie och AEE ue 2.80 to 2.90 
BOR IEEE Sing th Gans wr ged to wiihivenlesh > Winn cat Oe 2.85 to 2.95 
Pe Ge kb ed a ache bees 4 doa coe ake foe to 3.00 
No. tS Shs cM Ri ee VERS cobs eae hs 2.95 to 3.05 
PR CA ag) 40 Kiana a eles ak aera cxiis 3.15 to 3.25 


Above prices are for Bessemer stock. For open-hearth 


stock $2 per ton advance is charged. 


Galvanized Sheets of Black Sheet Gage 


RE B®. RPGR Re ek eangec rand anig ea er: 4.00 to 4.25 
Pe EE” Ack od ile tn Go ek Oe eek ke Le 4.10 to 4.35 
ee ee AR RR ow oo ns cdo ales ads tae 4.10 to 4.35 
Bee es 6a & ow Chee db Stwake owetias 4.20 to 4.45 
Pe Dek a e's eet kaka eek Oho 4.35 to 4.60 
Os IE Onn Ga SOs cai bk 4. VBA obs 4.55 to 4.80 
pO ee ae Ra a 4.70 to 4.95 
sae ba 6 vas CORR CA OA ees ee 4.85 to 5.10 
No. Bie: 5 Vb age @ 6h Wea Ova Lilne ace 5.00 to 5.25 
Mn hac ekint ce Gotha wenden. eS 5.15 to 5.40 


Above prices are for Bessemer stock. For open-hearth 


stock $2 per ton advance is charged. 


WrRouGHT Pipe.—There is still a very heavy demand 
for iron and steel pipe and tubes, and most mills are 
sold up to August or later. An advance in prices on 
iron and steel pipe, and also on tubes, is looked for 
in the near future. The following are the jobbers’ car- 
load discounts on the Pittsburgh basing card in effect 
from April 21, 1916, on black and galvanized steel and 
iron pipe, all full weight. 











Butt Weld 

Steel on 
Inches Black Galv. Inches Black Galv. 
%, %4 and Sede ee 30% 7 a as coees 52 15 
‘“anikha saeuee 67 46% TE sesdccncctccs OF 20 
oo 2 Saaaeee 70 50% A aw annie wi eal hieidiai ks 57 33 
_& 3, Se 60 38 

Lap Weld 
adie ated sao ae 65 45 I ths thaw sd se haa 48 26 
SR eee 68 48 DP 664 sxe hanes 54 33 
i: - are 65 SO Eh tcncVbbodebeaes 55 34 
is . eae 53% ‘ i Pee ae 57 37 
i wee washes bie 51 Ft Ae 57 37 
Pe Gwe vb ae os 56 36 
Reamed and Drifted 

3 Ge 3,- Beet. ..-% 68 48% % to 1%, butt.. 55 32 
. eae. 63 43% Sens ME 6 cs avress 43° 20 
2% to 6, lap.... 66 461% ee PP ene 49 27 
. 8% eee 50 28 
2% to 4, lap.... 52 31 

Butt Weld, extra strong, plain ends 
%, Y%and %.... 59 35% | &%, 4% and %... 52 29 
Me. ¢rdie bette ute 64 45 Te Sue beatutds o% 57 38 
Ss 3) ree 49 | ee 61 40 

Lap Weld, extra strong, plain ends 
i on ee 63 441% > eee 28 
i R 2» Faery 66 ly DU etheéwnu sans 55 34 
> en A eee 65 461, Me Sheds cbtawhé et 57 37 
OS errr 61 401% OS oS 59 40 
5 3. ame ape 56 35% 3 ¢ 2 vee 58 39 
eis ew¥ ih 650 52 33 
©: GR as 6. do was 47 28 

Butt Weld, double extra strong, plain ends 
POE POR TEC, > ab RPO eee ee 44 26 
, = rae 58 41% ey ae nb ate 47 29 
2 2. ere, 60 43% 


Lap Weld, double extra strong, plain ends 


Bik Giis winked ae | St ee eee 44 25 
3 ge See ee COA oe tee epee 44 25 
Cae Sees: 5 30m | 9% te 4:0... .. 46 30 
Oe NT: SS DOR 4 A Wi Bes vci cic 45 29 


To the large jobbing trade an additional 5 per cent is 


allowed over the above discounts. 

The above discounts are subject to the usual variation in 
weight of 5 per cent. Prices for less than carloads are two 
(2) points lower basing (higher price) than the above dis- 
counts on black and three (3) points on galvanized. 


YORK 


bars and sheets, brass, copper and other needed sup- 
plies in metals. Orders placed recently, more particu- 
larly in iron and steel, for some classes of trade are 
on the basis of deliveries for the first half of 1917. 
Makers of these raw materials, we are told, have not yet 
opened their books for fourth quarter orders, and the 
labor situation is even worse than that pertaining to 
materials and transportation, if that is possible. 
Jobbers of hardware, we are informed, are shipping 
goods out of their warehouses about as fast as they 








aoe FR EES LTT OBS ric a as Sa, ee FR Pion ar bo. I an ae ee aye Set ee? 
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arrive, and they appear not to be accumulating much 
if any surplus. Some of them, according to close ob- 
servers, have attempted to load up, but found they could 
dispose of merchandise about as fast as it arrived.’ A 
keen hardware man says that in his opinion there will 
be a dry market on most seasonable lines later, with 
comparatively few goods carried over by distributors, 
either jobbers or retailers; that there are likely to be 
clean sheets for next year’s business because of a dearth 
of available stocks. Likewise that orders for staple 
goods placed next fall for the spring of 1917 will be 
large as compared with former years for the reason 
that stocks then are likely to be light. 

In the line of wire products, for instance, there is 
no let up and business in some directions is more urgent 
than ever. As a salesmanager, handling an annual 
output well up in nine figures expresses it, even the 
“dead dog” in their line had come to life, alluding to 
field fence. He sees no slackening so far as their goods 
are involved, in the whole situation, the belief being 
that wire nails will yet go to $3 to jobbers at mill. 
Even now it is only a question of wisdom in holding 
back price advances in these departments of goods. In 
this field export orders, huge in volume, are being 
turned down constantly at very attractive prices, to 
better care for our domestic trade. 

Crop conditions generally throughout the country are 
reported to be excellent, although as usual there are 
some replantings. 


WirE NaILs.—Local business in wire nails is quieting 
down. Jobbers, however, are not anywhere near caught 
up yet on orders placed with the mills, one house having 
thirty carloads still due. Although new demand is 
slower, fresh sales are being made and shipping specifi- 
cations are expected in a couple of weeks. Some buyers 
are getting a little uneasy because of high prices, but 
leading makers say that based on present costs of ma- 
terial and labor, wire nails should be $3 per hundred- 
weight base, carloads to jobbers f.o.b. Pittsburgh. The 
point is made that when nails were $1.50 base, billets 
and slabs sold at $20 to $21 per ton; now they are $45, 
and this applies also to nails other than wire. 

Wire nails, in store, are $3.10 and carted by the jobber 
$3.15 base per keg. 

CuT NAILS.—Business in cut nails in this locality is 
fair. A leading jobber says that they are shut off from 
bringing in anything from the mill because of trans- 
portation difficulties, and there is great trouble in 
getting sufficient steel, besides the high price for labor. 
Boys as assistants to “nailers,” feeding nail machines, 
who used to get 50 to 60c. per day, now want $2, and 
are really getting more nearly that than the former 
rate. For export the situation is still congested. Sev- 
enteen hundred kegs for overseas, loaded at an eastern 
Pennsylvania mill, March 21, got alongside vessel New 
York harbor May 17, and meanwhile were on a switch 
near the mill most of the time, it was found later. 


Cut nails, in store, are $3.10 and carted by the jobber within 
carting limits $3.15 base per keg. 


CopPerR.—There are few new features in the copper 
and brass market, with a certain amount of dullness 
pertaining to new business. Brass and copper mills, 
however, are as busy as they can be on immense orders 
already on their books for both domestic and foreign 
account, and many will be for a long time to come, 
even if no new orders are taken. In fact, many sales 
managers now are actually turning business away be- 
cause of lack of capacity to make and deliver beyond 
their present output. 


Prices are firm on sheet copper, now up to 37 \%c. per Ib. base, 
and bare copper wire, for electrical purposes, f.o.b. cars, mill 
shipments, is unchanged at 32% c. base per Ib. 


LINSEED O1L.—The linseed oil markets do not show 
any indications of favorable reaction from the steady 
decline of the last few weeks, the chief factor in the 
sagging of values being the extreme dullness in paint- 
ing and kindred oil using industries, which business 
should now be at its best. As the leading interest 
expresses it, output for some time has been acutely un- 
satisfactory, with no immediate prospect of betterment, 
a condition that includes paints, varnishes and similar 
allied materials. 


Linseed oil, raw, city brands, is 75c. in 5 or more bbl. and 
76c. per gal. for less than 5 bbl. 
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State ane western oil is quoted at 73c. to 74c. in quantities 
less than carloads and for prompt delivery in carloads about 
71c., with oil for delivery in June and the late summer months 
at 70c. per gal. in carloads. 

WINDow GLASS.—Business in this line continues un- 
changed, with a shade better trade than two or three 
weeks: past. While there has been a little slackening 
in the amount of orders, there has been no weakening 
in prices and on the whole quotations are as firm or 
firmer than before. 

There is an increase in exportation which includes 
among other countries South America, the Philippines 
and Australia, with, in fact, a growing demand from 
all over the world. Foreign buyers have waited as long 
as possible and are now buying more freely at very 
much higher prices than before the war. One old and 
prominent house has an order now for South America 
from an English source at satisfactory prices. After 
trying to place it with glass factories throughout the 
country, but which couldn’t handle it because of having 
all the business they can execute through this blast, 
the New York house was compelled to fall back on its 
own factory. The order has been filled after cutting 
out of it what will be most needed to protect its own 
domestic trade through the summer. 

The Pilkingtons at St. Helens, England, employing 
altogether about 14,000 people normally, have been 
unable to supply the American house referred to above 
with a square foot of glass since war started, and no 
glass is being made for the American market in 
Belgium, France and England. The Pilkingtons are 
said to be making war materials chiefly in their great 
establishment. 

Window glass quotations, in. this market, are as 
follows: 


Window glass, A, single thick, first three brackets, is 89 per 
cent, and B, single, first three brackets, 90 and 10 per cent 
discount. In all of the remaining brackets A and B, single 
thick are 88 per cent, A, double, 89 per cent, and B, double, 
90 per cent discount from jobbers’ lists. 


NAVAL SToRES.—The New York market in naval 
stores is much firmer, caused principally by the greater 
scarcity of spot turpentine. Two steamers arriving 
recently at New York from New Orleans, having naval 
stores aboard, were unable to discharge their freight 
owing to the longshoremen’s strike, and were com- 
pelled to carry the cargoes back to New Orleans, from 
which port a considerable amount of naval stores come. 
This circumstance has caused a partial temporary 
shortage and helped to raise prices here. 

Spot turpentine, in yard, is now 43% to 44c. per gal. 


Rosins, similarly, have had quite a little boom from 
the same and other causes. A leading factor is the 
prominently advertised offer of a strong corporation, 
dealing in naval stores and undoubtedly backed by 
Southern banks which finance these commodities, offer- 
ing at prices and conditions named to take 750,000 
round barrels (of approximately 525 Ib. each, or nearly 
double the 280 lb. basis) by a certain determined time 
in the near future. This interest reserves to itself the 
privilege of taking any part of the whole in lieu of all, 
if it so chooses, but does not obligate itself to take less 
than the full quantity if all is not offered. 


_ Rosin, common to good strained. in yard, on the basis of 
280 Ib. per bbl. is held at $5 and D grade at the same price. 


Rope.—Manufacturers of tarred Russian hemp goods, 
as here specified, have just advanced the several kinds 
34ec. per pound on account of the scarcity, rather the 
almost impossibility of obtaining any appreciable quan- 
tity of this or similar fibers, because of war conditions. 
Following are the new prices: 

Spun yarn 25c., lanyard and ratline 26c., and marline 27¢c. 
per lb. The higher grade yacht marline is 32%c. per Ib 

There is little change in the sisal situation, the raw 
fiber available in the U. S. A. still being subject to the 
absolute control of the Federal Trade Commission at 
Washington. This Federal control is creating a ten- 
dency to make sisal rope prices exceedingly firm because 
of the difficulty manufacturers have in getting sisal for 
rope purposes, as the commission is obviously ignoring 
any allotment of fiber from which to make rope, re- 
stricting the distribution of the raw material to makers 
of binder twine used for harvesting crops. 


Rope prices are unchanged from previous quotations as 
follows: Manila rope 19c. per Ib. for first grade, 18c. for 
second grade and 16c. base per Ib. for third grade. 

eee sees, first grade, is 12c. and second grade 11%c. base 
per 
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BLIND TrRIM.—Hardware trim for house blinds, in- 
cluding, for instance, hinges, blind fasteners and hooks 
and staples, is approximately 10 per cent higher. 

TWINES.—Twines throughout the list quite generally 
have advanced lately by from 1 to 4c. base per pound. 
Twines made from flax are up 2c., cotton twines lc., 
India hemp 3 ply 2c., jute twines 2c. and wool twines 
have moved up 2c. to 2%c. per pound. Colored cotton 
twines are very hard to get, because of lack of dyeing 
materials, and are higher by about 4c. per pound. 

SPRING AND REVOLVING PUNCHES.—Spring and re- 
volving punches, under date of May 12, were advanced 
by from 7% to 10 per cent. The range for average 
retail trade is approximately for 1 tube punches from 
$1.85 as previously to $2.15 per dozen, and 4 tube 
punches that were $3.75 are now $4 per dozen. 

OILERS.—Mowing machine and copper plated machine 
oilers, railroad oilers and fillers and sewing machine, 
phonograph and the numerous other types of oilers for 
miscellaneous purposes, were recently advanced 
variously by from 10 to 25 per cent, according to style 





Office of HARDWARE AGE, 
Cincinnati, Ohio, May 22, 1916. 


§ igre collapse of the machinists’ strike here has served 
to stimulate business in the mill and factory supply 
line. A report that is compiled from the best informa- 
tion available shows that on April 29, the last working 
day before the strike was called, there were in the 
affected local plants 13,862 workmen and on May 19 
there were 13,145. This indicates conclusively that 
local manufacturing concerns are not inconvenienced to 
any considerable extent. 

Open weather has brought considerable business from 
the farming districts and the suburban stores are ahead 
of any previous year as far as sales are concerned. The 
city merchants also report an excellent trade that is not 
confined to any particular line, but a few of them are 
puzzled about the situation. While sales in dollars and 
cents will overtop last year’s record for this season, 
the percentage of gain is not proportionate with the 
necessary advances in prices that were forced on ac- 
count of the present high costs. This shows that the 
number of purchases was comparatively smaller than 
at this time last year. The spring season was about 
30 days late, which would indicate that future purchases 
should be very heavy. 

At Springfield, Ohio, several merchants report that 
in spite of weather conditions the months of March 
and April were far ahead of any other spring season. 
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and finish. To afford a better general idea of the 
upward movement, oilers that were say $6, are now 
$7.50 per gross, some at $7.50 are now $9, while others 
at $14.50 are now but $16 per gross. Steel copper 
plated oilers that were, for example, 80 to 80 and 10 
per cent discount from list have gone to 75 and 10 
per cent for medium-size orders. 


SASH CorD.—Some of the mills making sash cord 
products decline to quote prices on drab sash cord, 
except on each specific application, because of the 
scarcity of dye stuffs for tinting the cord. Patent Rus- 
sia and cable-laid Russia are out of the market for the 
time being, and it is uncertain when deliveries can be 
resumed. India hemp, both braided and twisted, is up 
2c. per pound, and chalk lines have advanced approxi- 
mately 10 per cent, and some a little more. 

WING DIVIDERS AND CALIPERS.—On May 15 advances 
ranging up to 10 per cent were made by manufacturers 
of wing dividers and calipers. Where these goods pre- 
viously were discounted at 60 and 10 and 10 per cent, 
some are now 60 and 10 per cent off the list. 


NAT I 


In one instance the books of a concern showed that busi- 
ness for the month of March this year was nearly 
double the corresponding month in 1915. The farmers 
in the neighborhood of Springfield are large purchasers 
from hardware merchants and a large percentage of the 
increase came from this class of customers. However, 
the factory and mill supply people there also report a 
fast increasing business. 

The Cincinnati jobbers have again been compelled 
to mark up prices, and it is stated that the end is not 
yet in sight. 

We quote from jobbers’ stock as follows: 

Smaller sizes of machine bolts, 60 per cent off list; larger 
sizes, 40 and 10 and 5 per cent off; carriage bolts, smaller 
sizes, 50 and 10 and 5 per cent off; larger sizes, 40 and Fd 
cent off. Gimlet point coach screws, 60 per cent off. ire 
nails, $2.75 per keg base; barb wire, $3.60 per 100 lb.:; No. 
10 blue annealed sheets, 3.50c.; plates, 3.50c.; small struc- 
tural shapes, 3.20c.; No. 28 galvanized sheets, from mill 
stocks, 5.15c., Cincinnati or Newport, Ky.; No. 28 black 
sheets, 3.15 to 3.20c. 


Although prices on farm and garden seeds have ad- 
vanced, the business reported this year will far exceed 
any previous season. This is rather a phenomenal cen- 
dition when consideration is taken of the fact that the 
planting time has been advanced on account of the cool 
and rainy weather that prevailed early in the spring. 
There is an excellent demand for poultry netting and 
also for incubators, brooders, and other poultry sup- 
plies. 





CHICAGO 


Office of HARDWARE AGE, 
Chicago, May 22, 1916. 


USINESS conditions in the vicinity of Chicago re- 

main practically unchanged. Building operations 
on a large scale are under way, and although ham- 
pered to some extent by labor troubles trade in all 
lines seems brisk. The past few weeks have proved 
unfavorable to crop prospects. Rains have delayed 
seeding throughout the Middle West and severe frosts 
have injured the fruit belts of the Pacific Slope. The 
effect of these conditions has not as yet been felt in trade 
circles, but will doubtless have its bearing on sales later 
in the season. The output of steel is rapidly gaining 
on the demand, due to increased facilities for produc- 
tion. The demand, however, seems to show little signs 
of slackening. 

Jobbers report a steady volume of business, mainly 
in the form of fill-in orders. Collections are fair and 
stocks are in good condition. 

Retail trade is on a good basis. Spring and summer 
merchandise is moving freely and the cash business 
is reported as exceptional. The strike of express 


drivers bids fair to tie up a majority of express ship- 
ments from Chicago, but is not expected to materially 
injure business. 

Nails and wire products remain firm at prices quoted 
last week, and another advance is predicted. Prices 
of linseed oil are unchanged, but reports of further 
declines are prevalent. 


WirRE NAILs.—Local demand for wire nails is still 
heavy and retailers are reported as buying freely. Fur- 
ther advances in this line are to be expected. 


We quote wire nails $2.50 per keg base in carload lots to 
jobbers, f.o.b. Pittsburgh, smaller lots 5c. higher. To re- 
tailers, $2.55 in carload lots, f.o.b. Pittsburgh. Smaller lots 
5c. higher. As the freight rate from Pittsburgh to Chicago 
is 18.9c., this makes the Chicago price practically $2.69 per 
keg base to jobbers, and $2.74 to retailers in carload lots. 


Cut Naits.—There is an urgent demand for cut nails 
from all parts of the country and the mills are taxed 
to capacity. Another advance in this line would not 


prove a surprise. 


We now quote cut nails at $2.60 to $2.65 per keg in car- 
loads and larger lots to jobbers; carloads to retailers, $2.65 
to $2.70, f.0.b. Pittsburgh, terms 60 days net, or 2 per cent 
off for cash in 10 days, freight added to point of delivery. 
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BARB WIRE AND STAPLES.—In spite of the fact that 
the output of barb wire is much heavier than at any 
time in the past, manufacturers are unable to keep up 
with the demand. Farmers are using more than was 
expected, and the foreign demand is exceptionally 
heavy. 


We quote painted barb wire: $2.65 per cwt. in carload lots 
to jobbers, f.o.b. Pittsburgh. For smaller lots, 5c. advance. 
In carload lots to retailers $2.70 f.0.b. Pittsburgh. In small 
lots, 5c. higher. 
carload lots * 
burgh. oe annealed wire $2.45 
jobbers, pct $2.50 to retailers f.o.b. Pittsburgh. Polished 
fence staples $2.65 per cwt., and galvanized $3.35 per cwt. 
in carload lots to sibhete: $2. 70 and $3.40 to retailers, f.o.b. 
Pittsburgh. 


Galvanized barb wire is quoted $3.35 in 
obbers, and $3.40 to retailers, f.o.b. Pitts- 
in carload lots to 


Wire cloth conditions show no changes. Some firms 
still quote prices, but the majority only quote on speci- 
fication. Prices quoted are general, as jobbers have 
no uniform schedule on wire cloth. 


To jobbers, twelve mesh black wire cloth, $1.30 per 100 sq. 
ft. Fourteen mesh, $1.70. Twelve mesh galvanized wire 
cloth, $1.70 per 100 sq. ft. Fourteen mesh, $1.95. Fourteen 
mesh bronze wire cloth, $6.50 per 100 sq. ft. Jobbers are 
quoting to dealers from $1.30 to $1.35 per 100 sq. ft. for 
twelve-mesh black; from $1.70 to $1.75 for fourteen mesh. 
Twelve mesh alvanized from $1.70 to $1.75; fourteen mesh 
from $1.95 to $2.00. Fourteen mesh bronze, $7.00. 


LINSEED OIL.—Quotations for linseed oil are un- 
changed, but there are indications of a further decline. 
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As a matter of fact oil can be purchased at less than 
the quoted prices through some dealers. 

We quote f.o.b. Chicago, strictly pure, old process linseed 
oil, carloads, raw, 72c.; carloads, iled, 73c. Five or more 
bbi., raw, 74c c.; five or more bbl., boiled, 75c. Less than 
five bbl. raw, 76c. : less than five bbl., boiled, 77c. 

NuTs AND BOoLTs.—Prices on nuts and bolts are un- 
changed and there is an appreciable decrease in quan- 
tity contracts. 

We quote machine bolts up to % x 4 in., 60 and 10 per cent. 
Larger sizes, 50 and 10 per cent. Carriage bolts up to *% x 

in., 60 and 5 per cent. Larger sizes 50 per cent discount. 
Hot pressed nuts, square, $3.25; and hexagon, $3.25 off, per 
100 Ib. 

SHEETS.—Prices on black sheets have advanced 10c. 
and the demand is better on this grade. There is no 
change in the situation regarding the galvanized and 
annealed types. 

We quote to retailers as follows: No. 10 blue annealed, 
3.40c.; No. 28 black, 3.20c.; No. 28 galv., 5.40c. to 5.50c. 
Minimum prices to apply on bundles of 25 or more. 

Bars.—Implement manufacturers are placing orders 
for bars in quantity and manufacturers are deluged 
with orders. Jobbers have fair stocks and there is no 
change in prices. We quote from jobbers’ stocks: 


Soft steel bars, 3.10c.; 
3.10c. base. 


bar iron, 3.10c.; reinforcing bars, 





“Kingfisher” Plant Destroyed 


é eg entire plant of E. J. Martin’s Sons, Rockville, 
Conn., manufacturers of “Kingfisher” brand 
braided silk fish lines, was destroyed recently by 
fire. With the exception of the books and certain 
records which were contained in the safe, everything 
was entirely burned and is a total loss. The esti- 
mated material loss is about $75,000, which is cov- 
ered to an extent of about two-thirds by insurance. 
One of the worst features is the loss of many valu- 
able machines of special design, to replace which 
will require much time and large expense. Because 
of the great demand for “Kingfisher” lines lately 
the stock on hand was very low and the loss in the 
way of finished and unfinished stock thus reduced 
considerably. 

Plans were already under consideration before 
the fire for the enlargement of the plant, which 
had been running at full capacity for a long time. 
The business has been rapidly growing and it is ex- 
pected that a new plant will be erected immediately 
and of a size calculated to take care of the steadily 
expanding business. 

The “Kingfisher” business was first started by the 
late Elisha J. Martin, father of A. L. Martin, the 
present sole owner. He began making silk lines in 
1882, in a small way for local use. As the demand 
grew a small mill was erected. This original build- 
ing was enlarged and remodeled several times and 
until at the time of its destruction it was large and 
well equipped in every way. : 


Chicago Hardware Dealers in 
Preparedness Parade 


2 hegresttereee will be well represented in the big 

Preparedness Parade to be held in Chicago 
June 3, 1916. The formation of the section de- 
voted to hardware and kindred lines will be in 
charge of the Hardware Club of Chicago, which has 
already formulated plans to make it one of the ban- 
ner portions of the parade. 

The hardware section, as it is termed, will be 
divided into several subdivisions, each representing 
some particular element of the hardware, metal or 
related lines. Each division is to raise the funds 
to defray its portion of the general expense, which 


will include the bands, banners, flags, badges, etc. 
Notices have been sent to every firm in the city 
engaged in the manufacture or distribution of hard- 
ware or related lines, and it is expected that at 
least 5000 men will march under the hardware 
banner. 

The following committees have been appointed to 
arrange the details: Marshal of Hardware, Metal 
and Related Lines Division, Frank Baackes, vice- 
president American Steel & Wire Company; 
Assistant Marshal, in charge of Hardware Manu- 
facturers Division, E. T. Harris of the Payson 
Manufacturing Company; Assistant Marshal, in 
charge of Wholesale Distributers Division, Louis A. 
Clark of Samuel Harris & Co.; Assistant Marshal, 
in charge of Retail Hardware Dealers Division, 
John Schuberth, president of the Chicago Retail 
Hardware Association; Treasurer, William G. Hib- 
bard, treasurer of Hibbard, Spencer, Bartlett & Co.; 
Secretary, A. George Pederson of the American 
Artisan. 

The hardware manufacturers will divide their 
section of the parade into the following divisions: 
Steel and Iron Interests: Builders’ Hardware— 
Captain, Harry B. Macrae of the Reading Hard- 
ware Company; General Hardware—Captain, Irv- 
ing S. Kemp of Vaughn & Bushnell Mfg. Company; 
Sheet Metal Contractors—Captain, Fred de Coningh 
of the Sykes Company; Related Lines—Captain, 
John Mills of the New York Belting & Packing 
Company. 

There will be similar sections arranged for the 
wholesalers, while the retail dealers will be divided 
into sections representing the different sections of 
the city. 

No definite arrangements have as yet been made 
regarding the closing of business houses, but it is 
generally understood that all the hardware estab- 
lishments of the city will close during the parade. 


New Secretary for Tennessee 
Association 


C. Paris, secretary and treasurer of the Ten- 

* nessee Retail Hardware Association, has re- 
signed. Harris J. Nelson of Humboldt, Tenn., has 
been selected to succeed him for the remainder of 
the term. The annual convention of the associa- 
tion will be held Aug. 15, 16 and 17 at Memphis. 
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Outside view of garage doors trimmed with 
sets *‘C’’ or **D’’ of which the interior views 
are show below. 


On pages 12 to 16 of our catalog of Stanley 
Garage Hardware are described a number of 
“‘sets’” of which two are here illustrated. 
Doors hung on Stanley Hinges close weather 
tight and Stanley fastenings keep them so: 
a condition not possible in the case of sliding 
doors. 





Inside view of doors trimmed with Set ‘‘D’’ 


Garage Hardware is a new branch of the 
Builders’ Hardware business. It is still non- 
competitive. Garage hardware is sold for a 
grade of work which justifies a liberal margin 


of profit. 





Inside view of doors trimmed with Set ‘‘C”’ 








HETHER your cus- 

tomer plans aj garage 
of wood or stone, concrete 
or brick, whether it be simple 
or elaborate, we make just 
the appropriate 


STANLEY 


Garage Hardware 


UR Garage Hardware is carefully de- 

scribed and illustrated in a catalog 
which will be sent on request. It will earn 
money for us both, and secure you satisfied 
customers. Write for it today. 


Stanley Garage Door Holder No. 1774 is 
strong and simple in construction. It holds 
the door open, prevents it from banging 
shut and damaging the car: yet a slight pull 
on the chain and the door is free to swing 
shut. 


We will do a great deal to help you 
sell Stanley Garage Hardware; 
may we tell you about tt? A line 
addressed to our service department 
will have prompt and careful at- 
tention. 


STANLEY WORKS 


New Britain, Conn., U.S. A. 


CHICAGO 
73 East Lake Street 


NEW YORK 
100 Lafayette Street 





























NEW GOODS AND NOVELTIES 


‘ 





“Wolverine” Steel Paper 
Balers 


The Ypsilanti Hay Press Company, 
Ypsilanti, Mich., manufactures “Wol- 
verine” steel paper balers. These can 
be used as steel fireproof boxes in 
which waste paper can be deposited 
without fear of fire and baled at any 
time the accumulation warrants. These 
balers are made of blue-annealed steel 
sheets, re-enforced with angle iron and 
are built especially strong. 

The “Wolverine Steel Junior” illus- 
trated can be used for apartment 
houses, schools, small stores and resi- 
dences where the accumulation of 
waste paper does not warrant the in- 
‘stallation of a large machine or where 
floor space is limited. The “Junior” 
requires a floor space of only 21 x 28 
in. It will make a tight bale measur- 
ing 14 x 18 x 24 in. and weighing 
from 60 to 75 lb. This baler weighs 
200 Ib. and lists for $28. 

This company also manufactures 
several other styles of balers, among 
which is the No. 1 “Wolverine,” which 




















The “Wolverine Steel Junior’ waste 
paper baler 


makes a bale 12 x 20 x 30 in., weigh- 
ing approximately 150 lb. This baler 
measures 22 x 30 in. and stands 6 ft. 
10 in. high. It weighs 325 Ib. and lists 
for $50. 

The No. 2 baler makes a bale 20 x 
24 x 30 in., weighing from 150 to 200 
Ib. The baler itself measures 24 x 32 
in. and stands 6 ft. 10 in. high. It 
weighs 400 lb. and lists for $65. 

All the “Wolverine” waste paper 
balers are guaranteed for one year 
against defective parts. 


“Sterno” Cooking Outfits 


S. Sternau & Co., John and Gold 
Streets, Brooklyn, N. Y., recently 
added three new items to its line of 
“Sterno” cooking devices which use 


Products Being Placed on the Market 
by Hardware Manufacturers 

















The “Sterno” $1.50 outfit is at the left. 


In the center “A the $1 outfit. 


The one 


retailing at 50c. is shown at the right. 


“Sterno Canned-Heat,” alcohol in a 
solidified form put up in convenient 
cans. 

The “Sterno” 50-cent outfit has a 
pint-size boiler, heavily nickel-plated 
and equipped with a cover that has an 
ebonized, non-heating wooden knob. 
There is also a neat collapsible stand 
that easily nests within the boiler 
when packed for traveling. 

In the tin of “Canned-Heat,” which 
also is a part of this outfit, are three 
grooves which fit firmly into the stand, 
making a rigid stove that cannot 
easily be upset. According to the 
manufacturer the fuel will burn 
steadily for more than one hour. The 
“Canned-Heat” can be purchased 
separately. 

The “Sterno” $1 outfit consists of a 
globular boiler which is made of solid 
brass and heavily nickel-plated and 
polished. The cover is made of the 
same material and the boiler and cover 
are fitted with an ebonized wooden 
handle and knob that cannot become 
heated. The collapsible stand is held 
in position by the three grooves in the 
can in the same manner as in the 50- 
cent device. In addition there is a 
nickeled tray, 8 in. in diameter, which 
can be used for holding the stirring- 
spoon and as a separate serving tray. 

The third of the trio of new devices 
is the “Sterno” $1.50 outfit. The cover 
and boiler of this set are practically 
the same as those on the $1 outfit. 
This device, however, has a wooden 
base which is a non-conductor of heat 
as well as a handsome addition to the 
outfit. 

The set is equipped with a scientific 
flame-control and windshield. When 
the fire pot is raised the heat is dimin- 
ished. The farther away from the 
boiler it is placed the greater the heat 
becomes, so that the flame is at its 
hottest when the can is adjusted to the 
lowest point. This is accomplished by 
a lever with a wooden handle. The set 
is also equipped with a draught 
protector, which prevents chance 
draughts from sending the flame away 
from its proper point of centact at the 
center of the boiler. 
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Metal Water Conductor 


The Chicago Hardware Foundry 
Company, North Chicago, IIl., has 
recently put on the market a new 
bucket-shaped water conductor known 
as No. 100A. It is threaded at the 
outlet for attachment to a pipe and is 
designed for conducting water from 

















A metal water conductor for pumps made 
by the Chicago Hardware Foundry 
Company 


pumps to tanks, troughs and other 
receptacles. 

According to the manufacturer this 
device is well made, cleanly and 
sharply threaded and is japanned to 
prevent rust. It is equipped with a 
swivel attachment which allows it to 
be turned around after being hung 
on the pump. In this manner water 
may be diverted to several different 
tanks without removing the conduc- 
tor. Its construction is such that it 
will fit any pump or windmill. 


THE GOODYEAR TIRE & RUBBER 
CoMPANY, Akron, Ohio, will make 
further extensions to its plant by the 
erection of two large buildings, one to 
be used for the mechanical goods de- 
partment and the other for reclaiming 
rubber. 
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Garage with swing doors. Car coming out— room on both sides of car. No danger of door 
door swings shut and bends fender, breaks injuring car. 
headlight, breaks glass in door. R-W RIGHT ANGLE Door OUTFIT 


One feature that is overlooked by some car-owners 
when building their garage is protection from—accident. 
The main idea of most is protection, all right—protection 
from the weather, the thief and fire—but the possibility of 
their costly automobile being damaged while passing in 
or out of the garage doesn’t always appeal to them—until 
the repair bill comes in. 


Have your friends and customers avoid this “accident” 
before it happens by using 


R-W Right Angle Garage Door Outfits 


Made in three sizes and five styles. For use 
on double or single doors. For doors 134 to 2 
inches thick use No. 31 trolley track; doors 2 to 
24 inches thick use No. 232 trolley track; doors 
2¥%4 to 3 inches thick use No. 33 trolley track. 
Hangers have vertical adjustment, ball-bearing, 
swivel pendz.nts. 











Four WHEEL Two WHEEL 





— Blue Prints and Garage Catalog on request. HaNane 

No. 235-1 No. 235-4 

sNO~7 - VO. 

No. 235-7 No. 235-8 

Branches op 
New York 
Chicago Hanger for 
Philadelphia Pima 
; y oor 

me roe ea “Gae| MANUFACTURING Co. wa 
Minneapolis : t 
San Francisco AURORAILL.U.S.A. Slides” 





Los Angeles Richards-Wilcox Canadian Co., Ltd., London, Ont. 
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Garage with No. 235 outfit. Doors opened on 
both sides. Car going out showing plenty of 
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“Safety” Check Protector 


The Wachusett Specialty Company, 
Box 794, Worcester, Mass., has put 
the “Safety” check protector on the 
market. It is so small that it can be 
slipped in the vest pocket and is sup- 

















The “Safety” check protector 


plied in a neat leather case. It weighs 
about one ounce and is strongly made. 

Sharp points pierce holes in the 
check for any desired amount at the 
same time inking the holes with an 
acid-proof and water-proof ink. As 
all characters are visible, the danger 
of making errors or spoiling checks is 
very small. 

This device is made of German 
silver, highly polished, which does not 
rust or change color. The retail price 
is $1.50. 


Riesenberg’s Patented 
Adjustable Wrench 


The Colytt Laboratories, 565 West 
Washington Boulevard, Chicago, IIl., 
have put on the market Riesenberg’s 
patented adjustable wrench, which the 
manufacturers state will take all di- 
ameters of nuts, pipes, etc., from %4 
to 2% in. This wrench is but 6 in. 
long, and consists of a drop-forged 
all-steel handle at the end of which 
is a movable jaw or gripping piece, 
which carries a flexible, linked steel 
chain of great strength. 

The adjustment is made by a notch 
in the handle into which the links of 
the chain fit securely. It is arranged 
so that the chain may be wrapped 
around the nut, pipe or part to be 
gripped and drawn up, slipping into 
the notch the link which holds the 


el 


Riesenberg’s patented adjustable wrench 











chain the tightest about the object. 
It is stated that a pull of the handle 
in the proper direction will cause the 
jaw to tighten and grip the object in 
a vise-like hold that will not release 
as long as pressure is put on the 
handle in that direction. This wrench 
is either for right or left-hand use 
and is nickel-plated. It answers the 
purpose of a pipe, alligator or monkey 
wrench. 


Reynolds Counter Card 


The Reynolds Wire Company, 
Dixon, Ill., has just sent out to the 
trade a neat and attractive counter 


card for use in connection with Rey- 
nolds “Alumina” screen wire cloth. 

This card, which measures about 13 
x 20 in., and which is attractively 
done in colors, shows two housewives 
each holding a screen in her hand. 
One with a sad expression on her face 
holds a screen, in use but one year, 
and badly rusted. Contrast to this 
is the smiling young lady with a 
screen made of Reynold’s “Alumina” 
screen cloth, which according to the 
manufacturer is coated with ten coats 
of zinc. She is shown giving the in- 
formation that this screen has been in 
use for four years and is in practi- 
cally the same condition as when new. 

Real screen wire is used for the 
screens, so that the card has more 
force than if it were a picture only. 
The “Alumina” wire is shown with 
the sun red selvage by which this wire 
is known. 


Economy Waste Paper 
Baler 


The Economy Baler Company, Ann 
Arbor, Mich., manufactures the No. I 
Economy waste paper baler which is 

















The No. 1 Economy steel fireproof waste 
paper baler 


equipped with a special fire-tight bal- 
ing case and an automatic closing 
hopper. 

A lever is attached to the automatic 
closing hopper and is operated by the 
foot. A slight pressure on this opens 
the hopper when waste paper is to be 
put into it. As soon as the foot is 
removed from the lever the hopper 
automatically closes, keeping the baler 
fireproof. 

The pressure is applied by a crank 
equipped with a ratchet. For putting 
on the last extra pressure to compress 
the bale to the tightest degree a 
ratchet lever arrangement is pro- 
vided. The entire front of this baler 
swings open so that the bale can be 
securely wired and easily removed. 


THE STERLING METAL COMPANY, 
Auburn, Ind., organized with $25,000 
capital stock, will make knives and 
forks, dental and plumbers’ supplies. 
Orlando Rex is presiderut and A. L. 
Kuhlman secretary. 


Hardware Age 


New Standard Cherry 
Stoner No. 60 


The New Standard Hardware 
Works, Mount Joy, Pa., recently put 
on the market the New Standard 

















The New Standard cherry stoner No. 60 


cherry stoner No. 60, which is made in 
a compact, neat design of good ma- 
terial. It is heavily plated with tin. 
The frame is of the one-piece 
tubular type, but no springs are used. 
The plunger is positively operated 
both forward and backward, by a 
simple crank mechanism that works 
very easily. An extra large hopper 
is provided and an extended chute 
separates the pits from the seeded 
fruit, allowing ample room  under- 
neath for a receptacle into which the 
fruit can fall. It has also a positive 
steel table clamp which fastens the 
machine rigidly on the table. The 
company states that the No. 60 New 
Standard will automatically stone 
small or large cherries without 
squeezing the juice from them. 


Murphy’s Poultry Killing 
Knives 


Robert Murphy’s Sons Company, 
Ayer, Mass., recently put a new poul- 
try killing knife on the market as 
shown in the accompanying illustra- 
tion. 

In using this knife the poultry 
should be hung by the feet and a small 
weight fastened in the mouth by 
means of a hook. The point of the 
knife should then be run into the 
brain from the corner of the eye and 











Murphy’s poultry killing knife 


the arteries in the roof of the mouth 
cut with the knife. The poultry can 
then be dry-picked while dying, when 
the feathers will come off very easily. 

The retail price of this poultry 
killing knife is 35c. 


THE NATIONAL SWEEPER COMPANY, 
Torrington, Conn., and Marion, Ind., 
has just awarded the contract for the 
addition of the eighth large unit to 
the plant at Torrington. This new 
building will be of substantial brick 
and steel structure, four stories, 300 
ft. x 50 ft. and will add 60,000 sq. ft. 
of floor space to the plant. There are 
also several additions being made to 


the woodworking plant at Marion, 


Ind. 
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A Market of Great Importance to Every 
Dealer in Shot Guns and Shells 


ECENT reports on the trap shooting situation show a 
considerable increase in the number of trapshooters 
in 1916—including a notable proportion of women. 


This increase means a larger market for the dealer in 
Remington UMC Pump Guns, Autoloading Shot Guns, 
“Arrow” and “Nitro Club” Speed Shells. 


A good part of this business comes of its own accord to 
the Remington UMC dealer—through the sheer 
prestige of Remington UMC. 


In every group of shooters there are men and 
women who cannot say too much for Remington 
UMC Guns and Shells—the fine balance of the guns, 
their easy feeling at the shoulder, their smooth 
working mechanism, the perfect safety of the solid 
breech, hammerless construction—and the excellent 
results from the Steel Lined “Speed Shells” in every 
make of gun. 


It is that second large group, those who are 
entirely new to the sport, who need the word 
of counsel from the one man in town best fitted to 
advise on the selection of guns and ammunition. 


It will pay you to emphasize Remington UMC in 
your window displays and in your advertising. 


The Remington Arms Union 
Metallic Cartridge Company 


The — Manufacturers of Arms and 
mmunition in the World. 


Woolworth Bldg. 
NEW YORK 
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Hotpoint Electric Range 


The Hotpoint Electric Heating Com- 
pany, Ontario, Cal., recently brought 
out a new electric range made in the 
same design as a standard gas range. 

This range is equipped with “Re- 
flex” burners with which the company 
claims a working temperature can be 
obtained within fifteen seconds after 




















The new Hotpoint electric range 


the current is turned on. The heating 
elements are accessible and the re- 
flector plate rests on a crumb tray 
which pulls out in the same manner 
as a crumb tray on an ordinary gas 
range. There is a space 1 in. deep 
between the coils and the reflector 
plate, so that it is impossible for food 
to accumulate around the coils. This 
minimizes the possibility of disagree- 
able odors being produced and elimi- 
nates the risk of the coils being sub- 
jected to excessive temperature and 
consequent breakdown through lack of 
air circulation. In case repairs are 
necessary, the elements can be easily 
removed. 

Each heating element is equipped 
with a 3-heat indicating snap switch. 
The ranges themselves are finished in 
black enamel. The oven is lined with 
aluminized steel with mineral wool 
packed between the walls. It is 
claimed that the cost of cooking with 
this range is very moderate. 


~“Dumore” Motor-Driven 
Drill 


The Wisconsin Electric Company, 
Racine, Wis., has recently put on the 
market the “Dumore” motor-driven 
sensitive drill. 

This bench drill connects directly to 
a lamp socket. It is equipped with a 
13/64 Jacobs chuck and has a capacity 
in steel of from 0 to 3/32 and in brass, 
aluminum and wood from 0 to 13/64. 
It is equipped with ball bearings:and 
is very sensitive. 

The drill stands 18 in. high and has 
a 2-in. stroke. The motor and bracket 
can be readily raised or lowered on 
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BOUT this time of the year 
there usually blossoms forth a 
variety of displays, including every 
household need or luxury from 
clothes wringers to cut glass and 
silverware, built for the especial 
benefit of the June bride. 

Brides like electrically lighted 
homes—brides like electric toasters, 
percolators, egg boilers and sad 
irons. “Things Electrical” ought 
to be featured in the bride’s win- 
dow display this year. 

The immediate results of a dis- 
play of articles suitable for wed- 
ding gifts may not always be as 
great in comparison with the re- 
sults that might be secured from 
other goods at this season of the 
year. But there are weddings in 
other months besides June. There 
are wedding presents to be bought 
and the effects of such a display 
will last longer than the week or 
two it is in the window. 

So let it be a window of “Things 
Electrical” for the June _ bride 
—now. 











the main column. The motor over- 
hangs sufficiently to enable the oper- 
ator to drill in the center of a 6-in. 
circle. 


It is claimed that the “Dumore”’ 

















The “Dumore” sensitive electric drill 


sensitive drill is accurate and will 
drill small holes very rapidly. It sells 
for $50 complete with motor, cord and 


plug. 


THE WESTERN PAPER Box COMPANY, 
Detroit, Mich., has been incorporated 
with $40,000 capital stock to manu- 
facture containers. Ffed B. Pohl is 
the principal stockholder. 
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“Blue Ribbon” Electric 
Washer 


Haag Bros. Company, 812 North 
Commercial Street, Peoria, Ill., has 
put on the market the “Blue Ribbon” 
electric washing machine. 

The company states that the gears 
of the “Blue Ribbon” are entirely en- 
closed, and run in a continuous bath 




















The “Blue Ribbon” electric washer 


of oil which makes the machine prac- 
tically noiseless. 

The wringer revolves and can be 
set to wring into and out of two, three 
or four tubs. It can be moved back 
and forth any distance and locked se- 
curely in any position. 

Another feature of the machine to 
which the company calls special atten- 
tion is the heavy tub. This is made 
extra large size of Virginia white 
cedar, 1% in. thick. It has unusually 
deep corrugations. Both the motor 
and drive wheel are entirely under the 
tub, well out of the way. 

The “Blue Ribbon” is furnished with 
an electric motor or equipped with a 
pulley for belt power. The speed of 
the main drive shaft is 250 r.p.m. The 
electric machines are furnished with a 
special washing machine motor in any 
voltage or current desired. 


THE OZAUKEE HEATER COMPANY, 
Saukville, Wis., has been organized 
to manufacture oil burners and stoves. 
Three acres of land have been pur- 
chased and contracts awarded for the 
erection of the first unit of the plant, 
36 x 125 ft., to be ready June l. Fifty 
workmen will be employed at the start. 


THE DETROIT ROLLER LATCH CoM- 
PANY, Detroit, Mich., has been incor- 
porated with $10,000 capital stock to 
manufacture locking devices. Fred 
W. Boston, Donald Robertson and 
Joseph A. Dunnaback are the incorpo- 
rators. 


THE DoBBINS MFG. COMPANY has 
moved its factory and main office from 
127 South First Street, South, Minne- 
apolis, to 114 South Third Street, 
Stillwater, Minn., where it will have 
better facilities for serving its cus- 
tomers. 
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Electric Home Needs 


June will be a most important month for you in 
increased electrical sales if you stand prepared to take 
advantage of the new business that comes in with the 
hot weather. Now is the time to strike for Summer 
business and this is how we help you do it! 
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Mego sig Big Summer Campaign in June 
‘‘Universal’’ Electric Iron 


No. E905 - $3.50 As one of the features of this Campaign we will run full-page 
advertisements in The Saturday Evening Post and Good House- 
keeping Magazine, also large space in The Ladies Home Journal, 
Delineator, Literary Digest and other magazines of national repu- 
tation. To secure the utmost results from this publicity your 
window should show displays of Electric Appliances during this 
month. By this means you will connect your store in the minds 
of the public with the goods with which they are already familiar 
and clinch the sales on which the preliminary talk has already 
been made. 


For,Photographs of Window Displays Made During 
June We Offer Three Cash Prizes, First 
Prize $25.00, Second Prize $15.00 
and Third Prize $10.00 


Every dealer may compete and all windows will receive equal 
“Universal” Electric Teaster consideration whether or not they contain UNIVERSAL Appli- 

No. E946 - $3.75 ances. The only condition we make is that our window trim be 
used. These trims are free to all. The points on which the win- 
dows will be judged are originality and attractiveness of display 
and attention compelling value. 





Increase your sales of these well-known household helps during 
June. Now is the time to strike for Summer electrical business, 
and we're ready to help you do it. Write for further particulars. 


Photographs must be submitted to us prior to August Ist. 


Landers, Frary & Clark 


New Britain, Conn. 
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“Universal” Electric Chafing Dish | | 
Universal” Electric Chafing Dis — {UNIVERSAL} 
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‘‘Universal’’ Electric Portable Double Range “Universal” Electric Coffee Urn 
No. E-9684 (complete equipment), $18.00 No. E9136 (six cups), $10.00 














eR FEEL 7 FSH ECS MUG TAIGS ATT 1 ORY CROAT oe re RE ee ee 


co eer oy 


erences . —Se ee ee ~— - - os 
CNT PTET aE ORLA | ILM NEC RTL SRT UT ET TORE 








= 


-“SSORIES 








How to Lengthen the Life of 
Automobile Tires 


ULES for obtaining the maximum 

mileage for automobile tires ap- 
peared in a recent issue of Motor Age. 
If these simple instructions are 
learned and imparted to purchasers of 
automobile tires whenever possible, it 
will mean less complaints and fewer 
tire adjustments. 

A good way of using these rules 
would be to have them printed in the 
form of a circular or letter and sent to 
automobile owners whether they are 
customers or not. It will be a big step 
along the path of service. The rules 
are as follows: 


Careful Driving 


First—Avoid ruts as much as pos- 
sible. They affect the side walls of 
the tire. Since the rubber at this place 
is considerably thinner and less wear- 
resisting than on the tread, it will 
soon be worn through to the fabric. 
After this happens, the fabric is ex- 
posed and is likely to deteriorate very 
rapidly. 

Second—When brakes are applied 
too suddenly and the wheels locked, 
the car will often continue in motion 
with the result that either one or both 
of the rear wheels slide. Since rub- 
ber is considerably softer and more 
yielding than the road surface, the re- 
sult of this sliding will be noticed on 
the tread of the tire because the slid- 
ing along the ground will generally 
scrape off part of the tread rubber. 

Third—Car-track riding shortens 
the life of the tires because of the con- 
stant chafing that takes place between 
the upper part of the rail and the tire. 
It should be avoided at all times. 

Fourth—If you notice one of the 
front tires beginning to wear down 
exceedingly fast, it is well to have the 
wheels measured up for proper align- 
ment immediately. 

If the two front wheels do not run 
exactly parallel, one of them is always 
subject to a drag or a diagonal grind 
which soon wears down the tread ex- 
cessively. 


The Care of Tubes 


The principal thing to watch about 
tubes is the application. Whenever 
you insert qa tube in a casing be sure 
that there are no wrinkles in it. The 
best way to do this is to inflate the 
tube slightly so that all the wrinkles 
will be taken up before it is applied 
into the casing. 

There is always a certain amount of 
heat generated between the casing and 
the tube. To take care of this heat it 
is customary to apply a light coat of 
tale to the tube before it is inserted 
into the tire. This coating of talc, 
however, should be light. Whenever 
it becomes too thick, it has a detri- 
mental effect on the tube. 


The Care of Rims 


It is a good idea to keep the rims of 
the tires as free as possible from all 
rust because rust will affect the tube. 
To do this, it is only necessary once 
in about every 6 months to remove the 
tires and tubes and to clean the rims 
with a wire brush. After that has 
been done, it is a good plan to coat 
the rims with graphite. Of course, 
this means considerable work. How- 
ever, it is bound to help prolong the 
life of the tire. 


Matador Accessories 
Catalog 


The Matador Tire & Vulcanizing 
Company, Chicago, IIl., has recently 
issued a new catalog of automobile, 
motorcycle and motorboat supplies. 

The company states that this cata- 
log is a revision of a previous edition 
and in it such material that might be 
considered obsolete has been removed 
and only those articles retained which 
are believed to be most in demand. 

In addition to the general index, 
which covers three pages, there is a 
special index of accessories for the 
Ford car. There is also a chart of 
spark plug sizes for pleasure and com- 
mercial cars. 

This catalog contains 216 pages, size 
8% x 11% in., and is well*printed. It 
contains an unusually large number 
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of illustrations and is bound in an 
attractive red cover. A_ special 
method of pricing is used so that the 
dealer can tell at a glance his own cost 
and the suggested retail price. 


Van Camp Accessories 
Catalog 


The Van Camp Hardware & Iron 
Company, Indianapolis, Ind., has just 
published a new catalog of automo- 
bile accessories. 

To assist the dealer in making ad- 
justments on automobile inner tubes 
that the motorist claims to be defec- 
tive, this company has devoted the 
first page of the catalog to an illus- 
trated article entitled “The Care of 
Automobile Inner Tubes.” Twelve il- 
lustrations are used, showing the most 
common causes of tube dissatisfaction. 

Many articles not ordinarily in- 
cluded under the heading of automo- 
bile accessories, but which still play 
a part in the repairing of automobiles, 
are included in this catalog. Among 
these are machinists’ tools, drills, 
chisels, nippers, and pliers, tinners’ 
tools, vises, tackle blocks and chain 
hoists, leather belting and belt fas- 
teners. 


Automobile Accessories 
Catalog 


The Hackett, Gates, Hurty Com- 
pany, St. Paul, Minn., recently issued 
a 1916 catalog of automobile acces- 
sories, bicycles and bicycle and motor- 
cycle sundries. This catalog, which 
contains 126 pages, 7% x 12 in., is 
very well illustrated and the descrip- 
tions are complete and instructive. 
The line of accessories shown is very 
comprehensive. The book is so ar- 
ranged that it may be used by the 
dealer to sell articles which he does 
not carry in stock. A special method 
of numbering and pricing is given so 
that the dealer can tell by referring 
to the number of each item the ap- 
proximate delivered cost to him. The 
suggested retail price of each item is 
also printed. 
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HOW an automobile owner the ordinary type of jack, with its short 
handle which necessitates crawling and sprawling to place it 
under the axle, to reverse its movement, to remove it. If hecan 

avoid it, no man wants to crawl underacar. It is not only disagree- 

able and clothes-ruining, but dangerous. Suppose the jack should slip 
or collapse while his head and shoulders were under 
the car? Nota pleasant thought! 








Then show hima 


Red Rack Jack 








with its long, 26-inch handle, a jack which can be slipped under 
the axle of a car without crawling or sprawling and the sale’s 
made. 


The Red Rack Jack is more than safe and convenient; it’s 
a handsome, sturdy tool. . Made of the very finest material, it 
is lighter, by from two and one-half to four pounds, than most 
jacks of its capacity, yet it is stronger. Easy to handle and 
to carry. Handle is detachable and folding; the jack there- 
fore fits any tool box. 


Here’s its range of action: normal height, 11 inches; mini- 
mum height (secured by its front axle step), 84 inches, maximum lift, 18 inches. 


A jack for every make of car. Get your sample and watch your sales soar. 
List, $2.50 ($3.00 west of the Rockies). 


EDWARD V. HARTFORD, Inc. 


HERETOFORE KNOWN AS HARTFORD SUSPENSION CO. 


211 Morgan Street - - - JERSEY CITY, N. J. 
Branches: New York, Boston, Chicago Distributors in principal cities 


Makers of the famous Hartford Shock Absorber, Hartford Cushion Spring, E. V. Hartford Electric Brake, Hartford Auto 
Jack, Hartford Bumper, Red Rack Jack 


NO CRAWLING Ge 
NOR SPRAWLING a AWKWARD, 
TO LIFT THE CAR OR INCONVENIENT, 


TO REVERSE THE MOVEMENT 
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Edison Mazda Automobile 
Lamp Assortment 


The Edison Lamp Works of the 
General Electric Company, Harrison, 
N. J., recently announced to the trade 

















The Edison Mazda automobile lamp 
assortment 


a new sales help in the form of an 
assortment of Edison Mazda automo- 
bile lamps compactly arranged in a 
special container. The company states 
that the selection of this assortment 
was made with great care and that 
with it dealers can supply lamp re- 
newals for 90 per cent of all cars man- 
ufactured, that is for practically all 
of the popular and most widely used 
ears. The Mazda “C” lamp, the most 
recent improvement, can be furnished 
from this assortment for cars with 
any standard storage battery lighting 
equipment as well as for the Ford 
magneto lighting system. This stock 
is so arranged that it provides the 
dealer with a minimum amount of 
lamps, yet makes it possible for him 
to meet practically all requirements. 

The heavy cardboard container is 
printed in colors and is an attractive 
and convenient counter display. On 
the outside of the cover is shown a 
list of the lamps. This enables the 
dealer to make a quick inventory of 
his stock at any time. 

There is sufficient information fur- 
nished with this assortment, the man- 
ufacturers state, to enable even an in- 
experienced accessory dealer, by ref- 
erence to it, to serve the lighting de- 
mands of his patrons promptly and 
efficiently. 

Each assortment contains a booklet 
which shows the proper lamp for all 
electric and gasoline cars of 1914, 
1915 and 1916 models. In addition a 
quantity of price cards is included, 
printed in the form of order blanks on 
postcards, a wall chart showing life- 
size cuts with specifications of all Edi- 
son Mazda automobile lamps, a num- 
ber of price cards, a data book cover- 
ing all miniature lamps, a heavy steel 
enameled flanged Edison Mazda serv- 
ice station sign, and a number of Edi- 
son Mazda automobile lamp pennants. 

The company states that the dis- 
count on this assortment is very lib- 
eral. 


THE MANCHESTER SILO COMPANY, 
St. Louis, Mo., has been incorporated 
with a capital stock of $12,000, by T. 
H. Sievert, J. C. Keil and John M. 
Schwaig, to manufacture silos. 


“Viking” Card of Spark Plug 
Sizes 


The John MacGregor Company, Inc., 
Roslindale, Mass., issued recently an 
attractive hanger measuring 7% by 
11 in., and printed in two colors, giv- 
ing detailed information of spark 
plug sizes. It explains the difference 
between the threads used on % and 
% in. and metric 18 M-M., and in 
addition gives a list of pleasure car 
spark plug sizes, the correct sizes to 
use for commercial cars and also a 
list of motorcycle sizes. It is illus- 
trated by four cuts of the “Viking” 
spark plugs, one of them showing a 
cross section. It is a handy ready 
reference guide to hang in the auto- 
mobile accessories department. 


Pope Jack-Stand 


The Westfield Manufacturing Com- 
pany, Westfield, Mass., is now equip- 
ping the Pope motorcycle, model 
“T-16” with the new Pope improved 
stand which, according to the manu- 
facturer, is very easy to operate. It 
has a secondary member, which is 
dropped down when the machine is 
to be raised on the stand. Then when 




















The Pope jack-stand used on the Pope 
motorcycle model “T-16” 


foot pressure is applied to the stand 
proper it acts as a lever in combina- 
tion with the secondary member and 
lifts the rear wheel from the ground. 
The machine is then pulled slightly 
backward which swings the stand into 
the regular position. This can be ac- 
complished while the rider is stand- 
ing beside his machine holding it erect. 
The company states that this opera- 
tion requires very little exertion. 
Though it is a radical improvement on 
the stand formerly used, it still re- 
tains its neat and compact form. 


THE WILLYS-OVERLAND COMPANY, 
Toledo, Ohio, has just completed 
another big factory structure at its 
plant which will give an additional 
5000,000 sq. ft. of floor space. 
This new unit of the Overland Com- 
pany will be occupied at once by the 
various departments of the factory 
proper which in the past few months 
have outgrown their old quarters. 
This building, which is known as No. 
49, is five stories and is built of rein- 
forced concrete. It will be used en- 
tirely for the manufacture of closed 
cars, a branch of the business which 


has developed rapidly during the past 


year. 
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“Master” Automobile Signal 


The Safety Signal Device Company, 
107 Buhl Block, Detroit, Mich., has 
put on the market the “Master” safety 
signal device for automobiles. It takes 
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The *“‘Master’ automobile signal 


the place of the tail light and at the 
will of the driver can be made to show 
the words, “Right, Left, Slow or 
Stop,” and when the car is moving at 
regular speed and without making 
any turns it will show a clear red 
light. 

In installing this device the tail 
light is removed from the car and re- 
placed by this signal. The same elec- 
tric wires are used to connect the bulb 
as are used to connect the regular tail 
light. A flexible cable runs from the 
signal underneath the car and con- 
nects with a similar wire cable from 
the steering post. 

The indicator, by means of which 
the “Master” signal is operated, can 
be attached either to the steering post 
or cowl. If used on the post, there is 
a small clamp to which the revolving 
wheel on the indicator fastens. This 
indicator shows words corresponding 
with those on the signal. A lever is 
turned to whatever signal is to be 
given. It is claimed that this device 
can be attached in a very short time. 
The price of the “Master” rear signal 
complete for installation is $10. The 
price of a front signal to be used in 
conjunction with the rear signal is 
$7.50. 


“Centennial” Fly Rods 


Abbey & Imbrie, 18 Vesey Street, 
New York City, have put on the mar- 
ket this year the “Centennial” fly rods, 
which are made in two weights and 
calibers to meet the requirements of 
fishermen. who wish light and resil- 
ient rods for long and accurate casts. 
The company states that these rods 
have reserve power without stiffness. 
They will withstand the strain of con- 
tinuous fishing yet are designed par- 
ticularly for anglers who find enjoy- 
ment in casting the fly as well as in 
fighting the fish. These rods are made 
by hand of selected split Tonkin cane 
with hand-made German silver fer- 
rules and reel seats and with bronze 
snake guides. They are made in sev- 
eral lengths and in two grades, and 
sell at $25 and $20 each. 
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Gold Bond Tubes 
(Red) 


‘Should be a constant number 
in your stock of Fisk goods 


OUR customers want to be sure of get- 

ting tubes without delay. Their surety 

that you always carry them is one of 
-your best assets. 


The Fisk Red Tube is of heavier construction than 
the Grey, particularly adapted to the heavier type 
of cars. 


Tougher, also, it is less liable to pinch than the 
majority of tubes. It is of laminated construction, 
layer laid on layer, preventing imperfections which 
might otherwise be present undetected. 


It will fit all casings. And it has all the characteristics 
which Fisk now means and always has meant—high- 
est quality, sold at a price as low as possible on the 
superior Fisk grade of product. 


Our Branch System, with more than 100 direct 
branches in principal cities throughout the country, 
enables you to obtain tubes and everything else we 
make without loss of time or orders. 


If interested, write at once to Dept. H 
for the Fisk Dealer Plan 


THE FISK RUBBER COMPANY 


OF N. Y. 
Chicopee Falls, - - - Mass. 
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Bowen Spring Shackle Bolts 


The Bowen Manufacturing Com- 
pany, Auburn, N. Y., recently put on 
the market three spring shackle bolts 

















Bowen spring shackle bolts. At the top 
is Fig. 111, in the center Fig. 212; 
the lower cut shows Fig. 213 


for automobiles, Figs. 111, 212 and 
213. 

Fig. 213 is designed for use with 
oil. There is a reservoir in the barrel 
and the head of the bolt, having com- 
municating openings in the barrel and 
one in the head. The openings in the 
barrel are filled with hard felt wicks. 
The opening in the head is covered 
by a revolving brass cap which is held 
by a properly adjusted spring tension. 
The oil is fed into this hole and the 
cap turned back over it. The cap can 
be furnished in either polished brass 
or nickel finish. 

Fig. 111 is fitted with a brass lubri- 
cator with a sliding plunger. When 
the handle is turned the plunger trav- 
els downward on a left-hand threaded 
bolt rod forcing the grease into the 
bolt. The lubricator is locked on the 
bolt head by a spring which prevents 
it from falling off, but which can be 
readily released. It is made in nickel 
or brass finish. 

Fig. 212 is fitted with a plain cap, 
having a simple but effective ratchet 
attachment inside, which prevents the 
loss of the cap. When this cap is 
turned down it forces the grease into 
the bolt in much the same way as in 
an ordinary grease cup. The cap can 
be easily removed for refilling. This 
lubricator cap is furnished in nickel- 
plated brass, polished brass, dull 
brass or a steel finish. It has a stand- 
ard hex head. 


Pennsylvania Rubber Com- 
pany Reduces Prices 


The Pennsylvania Rubber Com- 
pany, Jeannette, Pa., has announced 
that because of the economies effected 
by the improved methods of manufac- 
ture in the new plant recently erected 
and because of the greatly increased 
production a generous reduction in 
the price of “Vacuum” cup and 
“Ebony” tread casings has been made. 
The schedules of trade and users’ 
prices are ready for distribution. The 
prices on Pennsylvania “Paruco 
Gray” and “Puregum” tubes remain 
unchanged. 


THE SPARKS & WITHINGTON CoMm- 
PANY, Jackson, Mich., manufacturer 
of automobile horns, has completed 
plans for a new factory the same size 
as its present plant. It recently in- 
creased its capital stock from $300,- 
000 to $1,000,000. 


“J-M” Fire Extinguisher 

The H. W. Johns-Manville Com- 
pany, Madison Avenue and Forty-first 
Street, New York City, placed the 
“J-M” fire extinguisher on the mar- 
ket recently. It is claimed by the 
company that fires from any origin, 
including oil, grease, gasoline, kero- 
sene and electric arc, can be put out 
by this extinguisher. 


It can be pumped and aimed simul- 


taneously or by a few seconds’ easy 
pumping, enough air pressure can be 
developed, the company states, to dis- 
charge the contents in a steady stream 
to any distance up to 30 ft. 

One of the safety features to which 
special attention is called is the un- 
broken seal at the nozzle which indi- 
cates readiness for instant use by 
showing that the contents are intact. 

The manufacturer points out that 
the “J-M” fire extinguisher has been 
examined, approved and labeled by 
the Underwriters’ Laboratories, Inc., 
and is included in the list of approved 
fire-extinguishing appliances issued by 
the National Board of Fire Under- 
writers. This entitles motorists who 
































The “J-M” fire extinguisher showing 
the seal at the nozzle 
carry this device to a 15-per-cent re- 
duction on automobile fire insurance 
premiums. 

The list price of the “J-M” fire 
extinguisher is $8 complete in nickel 
or brass finish with a black enameled 
bracket and with screws for attaching 
to the wall or the automobile. 

The “J-M” fire extinguisher liquid 
for recharging is sold in cans contain- 
ing one charge and retailing at $1. 


CHARLES Dosss, B. H. Plaskett and 
Emil Von Allman have incorporated 
the White Tire Company with $10,000 
capital and purpose to manufacture 
automobile and other tires. 


Hardware Age 


“Boko” Collapsible Bucket 


The Defiance Welding Company, 
Defiance, Ohio, has recently announced 


| 




















The “Boko” bucket open and closed 


to the trade the “Boko” collapsible 
bucket. 

This bucket, which the company 
states is made of a high-grade water 
and gasoline-proof fiber is double 
sewed and tightly cemented and can 
be used without leaking for carrying 
either water or gasoline. Its capacity 
is 2 gal. and its size when folded is 
10 in. in diameter by % in. thick. 

This bucket is equipped with a 10-in. 
spout which can be inserted in the 
opening in the gasoline tank or in the 
radiator, as the case may be. In that 
way the bucket serves both as a bucket 
and a funnel. 


Fishing Tackle Catalog 


Abbey & Imbrie, 18 Vesey Street, 
New York City, recently issued a new 
catalog of “Fishing Tackle That’s Fit 
For Fishing.” In the first part of this 
catalog, which is pocket size, are sev- 
eral pages of valuable information for 
the angler. There is a chapter on 
choosing the right rod, another on 
what to consider in reels, and still an- 
other on fishing lines and their uses. 
Other chapters treat of hooks, baits 
and complete outfits. 

This catalog is well illustrated and 
the descriptions are very complete. 
There are in all 208 pages devoted en- 
tirely to anglers’ supplies. 


THE HILL PUMP VALVE COMPANY, 
formerly of 18-20 East Kinzie Street, 
Chicago, IIl., recently moved to a new 
factory at Archer Avenue, Canal and 
Twenty-third streets, where it has 
now over 14,000 sq. ft. of space. This 
is the third time within recent years 
that the rapid growth of the business 
has made it necessary for this com- 
pany to move to larger quarters. 


THE ADAMSON MFc. CoMPANY, East 
Palestine, Ohio, is just starting work 
on an addition to its plant, to be 50 x 
150 ft., and three stories, with a total 
of 22,500 sq. ft. of floor space. This 
new building will be of brick and glass 
construction, and it is expected to be 
— for occupancy before the end of 
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It Sells Itself at a 


Northwind is not a toy or a makeshift. It 
is a real fan, blades 8-inch diameter—runs 
on any electric light circuit, 100 to 120 volts, 
alternating or direct; guaranteed by us for 
one year. 


Note the two-speed switch in the base, 
swivel and trunnion mounting and double 
ring guard giving full protection. It may be 
used as a wall-bracket fan without extra 
parts, and adjusted to either side or 
vertically. 


Supplied in a light satin brass finish, com- 
plete with cord and attachment plug. 
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Handsome Profit 


Weight, net, 4 lbs.; packed in individual car- 
tons for parcel post shipment, 5% lbs. One 
dozen cartons to a case. 


Sold to the trade only, in case lots of 12 
fans. Price $5.40 net per fan, f.o.b. St. Louis 
or New York City. Write for prices on 
larger quantities. 


A Sample furnished any dealer in the U. S. 
at the case lot price, postage paid. 


The fan business is full of profit to the 
dealer who will put a few fans in stock. 
Others sell them—why not you? 


Order your sample to-day from 


The Emerson Electric Manufacturing Co. 


2032 Washington Avenue, 
Eastern Office: 50 Church Street, New York City 


St. Louis, Mo. 
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Current Metal Prices 


The quotations given below are for small lots, as sold from stores in New York City by merchants 


B.A... there are many consumers whose ste jos gy are not 
prices are giv or their convenience, 
On a ep ty Oy fez oft? 


carrying stocks. 
heavy’ to warrant their placing orders with manufacturers for shipment 


given, it it being impracticable to name every size, 





IRON AND STEEL— 
Bar iron and Soft Stee! Barse— 


Refined iron: Per Ib. 
1 to 1% in., round and square... +7 a 30c 
1% to 4 in. x i a Minwes Goes oan 3.30c 
1% to 4 in. x % to 5/16 in....... 348 3.50¢ 

Burden’s H. B. 


*s. Bar Iron, base price, 

375 @3.80c 
Burden’s best bar iron, base price. .3. ass 90c 
Norway aaee, Sn no eves caceee 6.60 @6.50c 
Soft steel: 


% to 1% in. round and square. . .3.50@3.55c 
1 to 6 in. x % tol in........... 3.50@3.55c 
1 to 6 in. x %4 vy! deat hi on cote 3.65@3.70c 
| Oe Sere ik ccctasenc ens 3.35@3.40c 
Bands—1% to 6 x 3/16 to No. 8. ..3.55@3.60c 
Shapes 
Beams and channels—3 to 15 in....3.50@3.55c 
Angles: 
3 in. x % in, and larger.......... 3.50@3.55c 
3 in. x 3/16 in. and &% in........ 4.00 @4.05c 
1% to 2% x MG iM......- es eeoes 3.75 @3.80c 
1% to 2% in. x 3/16 in. and ag 
65 @3.70c 
So £32 fo Se Saree 375@ 3.80 
kk * £ Rh y “eer ie” 3.80 @3.85c 
5 Rae Spe eita shy 3.90@3.95¢ 
%xkh - cle dus > 6 WEG 6 he aes ee 3.95 @4.00c 
tS te eee or 5.15@5.50c 
Te be to 3/32 eC Ra DAKes sek eee 6.20@6.25c 
1 .* e8 3 20 Seer 4.05 @4.10c 
1% in. x Ith x 3/16 AE Bees, 35-1 3.90 @4.00c 
OO a i 3.70@3.75¢ 
1% to 2% x 3/16 in............. 3.80 @3.85c 
fs Sf ee ese Sar 3.55@3.60c 
Merchant Steel— 
Bessemer machinery ...........+-. 3.50@3.55c 
Toe calk, tire and sleigh shoe...... 3.30@3.35c 


Best cast steel, base price in small lots. .8@9c 


; Tank Plates—Steei— 
Y% in. and heavier.......... Per Ib., 4.50@4.55c 
Sg hs onne'g.es eaakee eee Per Ib., 4.60@4.65c 
ae: buwks te end Ges aban Per Ib., 4.10@4.15c 
Sheets— 
Blue Annealed. 
DT, icc s sob ae hone OEE eae Per Ib., 4.50c 
OS a ee Per Ib., ’ 4.55¢ 
SF FOE? ORS Ay etl 2 Per Ib., 4.60c 
SD a la at Per Ib., 4.70c 








Russia, Planished, a 


Genuine Russia, according to asso 


Per oe eg 1s@ 17%e 
Patent planished, W. WwW 
Per Ib. A, 10c; B, 9c net 
Galvanized 

oh) Dae Me... sacesesegee see Per Ib., 4.75c 
SS 2 ge Seer Per Ib., 5.20c 
Dinas es cbe6 sate tgncvekooreae Per Ib., c 
“SS ee ree reer Per Ib., 5.50c 
Th: Mist 6s os coveeeeebsee nee naee er Ib., 5.65c 
Dk! Mihide es cbhewe de keKReRED © Per Ib., 6.15¢ 

No. 28 gauge, 36-in. " wide, 10c. higher. 

Corrugated Roofing—Gaivanized 





2%-inch corrugation, 10c per 100 Ib. over 
flat sheets. 





Corrugated Roofing—Painted 

2%4-in. corrugation. 
i. cHenta eed Pet 300 am, Biccocseccs $4.25 
Ph, Mie os 66b0e0% POP ISD GR, Re vccccsess 3.35 
SS ee Per TES GB. Bees cevdecns 3.00 

Genuine Iron Sheets— 
Galvanized 
et ee Ge OG, vacicepedcwcwed .-Per Ib. 7.00c 
ik Mil ddvhcwededeach cévaddowneae Per Ib. 7.25c 
Se Ue 6 0esscbocneaéensesvuns .--Per Ib. 7.75c¢ 
Tin Plates— 
American Charcoal Plates. 

AAA charcoal: 

ae tee SO, oe ok hess Ween $8.65 

Pe eae Be. on ncttueeeéea teeeneeee kas 9.90 
A charcoal: 

oe ee OE 4 Sheek bee oles obaoae $7.60 

2 eS rrr ee rae ee ee 8.70 

American Coke Plates—Bessemer 
IC a . Oe Re Wtat sence: vce Meeeseee $6.40 
IX 1 | SRRGERS 288: TR CR ipa 7.40 
American Terne Pilates 

IC 20 x 28 with an 8-lb. coating......... $10.80 
IX 20 x 28 with an 8-lb. coating. ........ 12.80 


Brass Tubes, Copper Tubes, Rods and Wires 

Manufacturers have withdrawn all quotations 
because of unsettled prices of raw materials 
and will only name prices to actual buyers, 


or copper, lc per sq. ft. more than 
polis 
Tinning, one side, 3%c per sq. ft. 


Copper Wire 


Base price. At mill, small lots 34%4c, quantity 
lots 32%c. 
METALS— 
Tin— 
picaite, © RTs SSSR eee PA Na eee Per lb., oor 
Copper— 
OS SITE LE i a Aa ee Per Ib., 32@34c 
EE ci Ueto eRe a ce cease Per Ib., 31@33c 
EE 55 GS oe ee eos Per Ib., 30@32e 
Spelter— 
NR a ee tec eZ Per lb., 20@2I1c 
Zinc— 
SS 2 el ee Per lb., 25%c 
Ses a Ng ag dis en's oan s Per Ib., 26c 
Lead— 
ee ee Per lb., 714 @8%c 
CI eer gS gs apg Per lb., 8% @9c 
Solder— 
6 x %,-guaranteed........... Per Ib., 35%4c up 
eae be Keke doneew ows Per Ib., 32%4c up 
a Per Ib ‘bb. , 28%4e 


Prices of solder indicated by private brand 
vary according to composition. 


Antimony— 
NE SI EC NSG AS GMD Re Pee ene 
ie a Non 
SOI: CN ee oe Per Ib., 40@41c 
Bismuth— 
RR RE NGS cae, Lage pe $5.50 @$6.00 
Aluminum— 


No. 1 aluminum (guaranteed over 99 per cent 
Pons. - ingots for remelting — lots) 
ee ee oben ek he 


Old Metais— 
Dealers’ purchasing prices paid in New York 
are approximately as follows: 


Cents o- o 
Copper, heavy and crucible.............. 



































Box Annealed—Black. Copper, heavy and wire................. 34:00 
One pass, C. R. R.G. Copper Sheets Copper, lizht and bottoms............... 21.00 
soft steel. cleaned Sheet copper, hot ag Os UII TF TT Soc cic icc ccccccccvcccess 14.25 
Nos. 18 to 20.........:Per Ib., 3.45...... lots), base price, per lb. Brass, light ee i aie ee ae ee 11.50 
Nos. 22 to 24.........- Per Ib., 3.50...... 4.35c Sheet copper, cold pe ia oz. and heavier, | Heavy machine composition............. 18.00 
RE Bcd sctcwescuethe Per Ib., 3.55...... 4.45c | 1c per Ib. advance over hot rolled. No. 1 yellow rod brass turnings........ 15.25 
8 aaa eee Perlb., 3.60...... 4.55¢ eet copper polished, 20 in. wide and under, | No. 1 red brass or composition turnings.. 15.00 
i Meni ows.s ae ic bake Per Ib., 3.65...... 4.65c | lc per sq. ft. extra. SL EES shelly 6 is bd ohn ck-seee veces 6.00 
No. 29 Per Ib., 3.85...... amine heet copper polished, over 20 in. wide, 2c | Lead, tea................. ccc eee eee 5.50 
Rin ho cin have bile Per Ib., 4.15...... —— | per sq. ft. extra. Se a a a cas Baa 11.00 
PAINTS, OILS AND COLORS 
—— Fish and Vegetable Off color f.o.b. _ 25.00@28.00 e reen, Crvome Sere he Brown, Spanish ....... 16.00 @ 20.50 
=_— on v. reen, te tsb «és esse —= ) 
Linseed, Raw, Carload lots. 71¢@— |Chalk, _Bnglish. ..@ ton nominal Indian Red ............ 15 @20 |Carmine, No. 40, bulk... .5.00@6.50 
City, five-bbl. lots and over.72¢@—)|_ Fre ton nominal Venetian Red ........ --10 @12 Green, Chrome, ordinary..15 @20 
Out-of-town, five-bbl. lots nie China "Clay, neat nenmenee| | Sienna, — jukcn es teks or oe ‘Green, Chrome, pure 65 @85 
Or 20n2+%+be2e02000800860% — on enna, ee ee ’ » PUPC..«~+6«- 
Boiled, 1¢ ® gal. advanee on Raw.| Domestic 12.00@15.00 | Umber, BREA TES 15 @21 (Metallic Paint, @ ton, 
Lard, Prime, Winter. ...1.08@1.12/|Cobalt, ‘Oxide’ ..--8@ ™H 1.00@ 1.05|Umber, Burnt .......... Fe ee ere tee 18.00@ 20.00 
we i Mb vncs és enean = o4¢ Whiting San eees bre erie8 “0@T | Chrome Er 6c #6 oe sk ae” | SE eb ecus cones eves 14.00 @ 18.00 
nis Live dart in:tk ‘oe iota a we ommerc ii én ease een | | } 
— seed, Crude, f.o.b. 72% @73 . em dat‘da-ei lakh ae oe vcd — Fen enge = Mg eb. 6 6°83 
rere ee eee x ere ee eS ric .G . . 
Yellow, Summer, Prime. 10.90@11.05 | White and Red Lead, &c.— | Foreign, Golden, ® .. 4%@ 5% 
Toren — ~atves ie | Cents ® Db. Te pit to~ + apasnie 4 @ 
ellow, a! asses @iz2 = | . aor im 
rales helene 2000080 god | Putty, Commercial _ rend, Rash white m oMl-i2 @— Orgnge,, Mineral, Raelish-=5 Qe 
enbaden, brown | read, American bedag 4 ne 8% @—; German ............. 12 @ 
Pee ak 60 |In bladders ...........$1. 70@2.00  G 
Fn ope et = ed In bbls., tubs ......... 1.15@1.20| In Oil White, 100-ID pack American ............ 12 @12% 
Southern f.0.b — @— (|In1 to 5 DM tins...... 3.30@4.00 | a oe, wee Se eoeees 42 Red, Indian 
Light Strained ....... 60 Goi In 12% to 50 M tins.... 1.50@1.90 | Litharge, American, powdered. Standard ® 100 ...$5.00@$6.00 
Yellow Bleached ...... 62 @63 | 6O—jn 5 senee 20 @30 
Oocsanet Covlen © ot Bi. 15% @16 | Red, Veneti 8 100 D.. 2 @ 2% 
nut Veyion spo Spirits, Turpentine— — ed, Venetian, * 
coere. *epot 22.2 18M @it 4 r ‘ ® gal. | spe i ee NE ae sien Vices 30 @45 
Cod, Domestic, Prime... .60 - Machine bbis.......... 44 @— American ae % @8% | sienna. Italian, burnt and 
Newfoundland ........ Osi | Red Seal (French proc.)24 @24% powdered ¥ @ 8 
Corn, Refined ......... - “pe 65 | | Green Sl. (French proc.) 24% @24%& | Burnt, lump ..........4 @6 
Porpoise body .......... Gum Shellac— | White Sl. (French proc.)25  @25%/ Italian, Raw, powdered. 4 @6 
este ea mg GE Ft te 21 as: Tm. |German Red Seal (French American, Raw ....... 2% 2%@ 3 
| ey a; os on ‘eB bb. 13% @14 Bleached Commercial -26 @27 OS GEESE: SO iE TERR nominal; American, Burnt and 
Soya Sean, ‘English, spot 9 wy Fwd & ewe ween ~s oo | a ey eran nominal Powdered .......... 2%@ 3 
OE rt ci @a— SS eee eB FF Berea. nominal taic. French ...# ton $15.00 @22.00 
Manchurian, spot, bbls... 9 @9%¢ ree rae seein aietetioniee 3046 23 ‘Wrench Red Seal........ 26 @26%, American ....@ ton 9.00@13.00 
Mineral Ojls— i ee ee” . Ce  cevccchenseess nominal; Italian ........ ton 20.00@35.00 
Black, og _~, 25@30 1", oo Second Orange .......... 25 @26 | ‘Terra Alba. 
cererees Kala Button ...........20 22 ‘re 
29 gravity, 15 cold test.14 ais D: C. ees 30 or Dry Colors— | eretish esses 2 100 Ib 20 1.10 
a  £ ee ses oes soe Si eee RRS e@rer ere er reese | A N 9 oe 
Cylinder, light filtered. | ‘21 a2 Daa oe 30 @31 ew | fseaen-S ico me 2 Tom 
Dark I ae can a 18 19 Black, Carbon, Gas...... 14 20 . 
Paraffine, 908-907 sp. Black, Bone ............ 4 8 (Umber, Turkey, Burnt 
oof ry SNES eS” 16 17 Colors in Oil— Black, Drop ............ 7 12 and Powdered ...... 4 @5 
AE aaa bt tr on, Mee BSS | Bieta. fg Ht 
Ee soos s -. jsiack Ivory ........++.. erican ...... 
Black, Lampblack ...... 24 @80 (Mineral B i ton. .20 
POE. Hes ececes 8G [Eck Conch, Japan’. 34 ae Blea Selectal” 80 ey UM epee ruses "26 o% 
Miscellaneous— Drop Black ............ i Ry ~—saeaia a cent cece ahage tr ater: 
: Blue Chinese ............ 1.80@2.00 |Blue, Italian .............. momanat {T sive, Chrome, Pure....40 @70 
te, Fore Pe awe — reetee Be Ba ite ee ee 00 ey Rave epg .& 0@2. 50 Oxide, Red 3 @ 8% 
c, prime white ue, MORSTES 2. vce ue, Prussia i en es Bee ee ee 
or floated, .0.b. Brown Vandyke ........ aso I a aw 2.00 2.50 ‘Vermilion, English ..... 1.50@1.60 
works, @ ton..... 30.00@38.00 French Ochre .......... a 10 Blue, Ultramarine ...... 10 40 ESR Ea re 95 @1.00 
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Is it easier to attain success to-day than it was ten years 
ago, or does it only seem so? Then they had to experi- 
ment and grope about in the dark until they finally won out 
through their own physical effort. Now we have the benefit 
of all the experience and life study of these pioneers as well 
as of the great men of to-day, so tabulated that we may 
know just what to do in almost any case. 


There is more competition now, however, and it is a 
battle of mental training and endurance with Success crown- 
ing the man who has the best mental and physical equip- 
ment. What are you doing to strengthen yours? 


“Secrets of Personal Culture and Business Power” may 
well be likened to a milestone or guide post on the Road to 
Success, for every one of the fifty-eight concisely written 
articles which you will find listed in this advertisement gives 
a straight-from-the-shoulder argument on the improvement 
of the mind and body. These articles are taken from actual 
examples in the social and business life to-day. 


Believing that every copy sold will help to sell more, we have 
set aside one thousand copies of this book for advertising 
purposes and will supply them to paid-up subscribers, and 
advertisers at a nominal price of $1.00, while they last. 

















The Road To Success 
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My Mind to Me a King- 
dom Is. 
Your Vision Is 


Not 
Limited by What Others 


Have Seen. 
The Ruby Stone. 
The Map of Life. 
The Army of Failures. 
Your Troubles Are 
Made in Your Own Work- 
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Dreams. 

The Advice of a Man 
Who Cannot Hold a Job. 

The Idler. 

Memory 
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Not Fail. 

Our Backs Are _ Bent 
from Useless Toil. 

Eliminate the Failure. 

he Sons of Men. 
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Penalty of Originality. 

The Intellectual Failure. 

All Civilizations Are 
Built on Business. 

Intellect Has Replaced 
the Crystal-Gazer. 

The Seven Mistakes of 
Life. 

The Secret of Personal 
Influence. 

The Text-Book of Mis- 
takes, 

To Exist Is Not Enough 
—We Must Live. 

Folly Is the Key to Wis- 


dom, 

The Tallow Candle and 
the Electric Light. 

Life’s Illusions and 
Realities. 

The Man Who Can Is 
the Man Who Does. 

Only the Plan that Fails 
Must Be Explained. 
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DO IT NOW! 


All Fountain Sprinklers are made of Brass— 
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It now takes six months to get mill supplies of sheet brass. (The normal 


delivery is three weeks )— 


The usual warm weather demand will quickly exhaust all fountain sprinkler 


Te es g 


stocks in the jobbers’ hands and in our warehouse— 


7. 
ing 


pe renee npn penance 


Therefore, place your order for fountains at once—ask your Jobber. 


DO IT NOW! 


The Standard Stamping Co. Marysville, Ohio 
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NOTES OF THE RETAIL HARDWARE TRADE 


ALTON, ILL.—The Alton Hardware & Supply Company 
has succeeded the Alton Builders Implement Company. Cata- 
logs requested on motor trucks. 


INDIANAPOLIS, IND.—Willard Harmon, who has been in 
the hardware business for 33 years, and until recently senior 
member of the firm of Harmon & Hall, has purchased A. F. 
Kleinschmidt’s interest in the Builders’ Supply Corporation, 
which does both a wholesale and retail business. The com- 
pany’s stock will be enlarged. Purviance, formerly 
with Harmon & Hall, will be manager of the builders’ hard- 
ware department. 


OSSIAN, IND.—The new hardware store of John G. Stir- 
ling & Son is undergoing some changes which will greatly 
improve the appearance of the interior. 


AURORA, IOWA.—Wheeler & Menuey request catalogs on 
automobile accessories. 


CEDAR RAPIDS, IOWA.—The Harms-Folwell Company 
has been organized with a capital of $25,000. A. E. Harms 
is president and J. E. Krouse, secretary. 


CUMBERLAND, IOWA.—Carl Arnold and W. J. Farwell 
have purchased a hardware and furniture business. Farwell 
& Arnold will be the firm name. Catalogs requested covering 
hardware and housefurnishings. 


ESTERVILLE, IOWA.—A hardware store has been opened 
by J. O. Kasa, who will carry a complete line of hardware. 


HARCOURT, IOWA.—Paul Nelson has engaged in the 
hardware and implement business under the name of the 
Harcourt Hardware Company. 


JOICE, IOWA.—The hardware store of Huso & Osland has 
changed hands. Carl Field is the purchaser. 


KNOXVILLE, IOWA.—A hardware store has been opened 
by Hamilton & Hamilton. They will deal in the following: 
Bathroom fixtures, bicycles, bugg’y whips, builders’ hardware, 
building paper, children’s vehicles, churns, cream separators, 
cutlery, dairy supplies, dog collars, electrical household spe- 
cialties, fishing tackle, furnaces, galvanized and tin sheets, 
hammocks and tents, heating stoves, heavy hardware, home 
barbers’ supplies, lubricating oils, mechanics’ tools, oil cloth, 
paints, oils, varnishes and glass, poultry supplies, ranges and 
cook stoves, refrigerators, shelf hardware, silverware and 
washing machines. Catalogs requested. 


MELBOURNE, IOWA.—Guy C. Calkins and A. H. Roley 
have started in business, which they will conduct under the 
name of The Cash Store Catalogs requested on hardware, 
stoves and washing machines. 


BARBOURSVILLE, KY.—Vermilion & Son have disposed 
of their store to J. F. Rosnick & Co. The new owners request 
catalogs on baseball goods, belting and packing, buggy whips, 
builders’ hardware, building paper, children’s vehicles, churns, 
crockery and glassware, cutlery, dog collars, dynamite, fish- 
ing tackle, galvanized and tin sheets, harness, heating stoves, 
heavy farm implements, heavy hardware, kitchen cabinets, 
lime and cement, lubricating oils, mechanics’ tools, oil cloth, 
paints, oils, varnishes and glass, poultry supplies, prepared 
roofing, pumps, ranges and cook stoves, shelf hardware, sport- 
ing goods, wagons, buggies and washing machines. 


SOUTH PARIS, MAINE.—The hardware stock and busi- 
ness of Percival Richardson, Market Square, has been sold to 
Robert E. Shaw, who, for some years, has been in business at 
West Paris. 

IRONWOOD, MICH.—C. O. Anderson, who has sold his 
hardware and furniture stock to Harry Weinberg, is remodel- 
ing a building on East Ayer Street, which he will occupy with 
a stock of heavy hardware, builders’ hardware, farm imple- 
ments, etc. 

MANKATO, MINN.—C. A. Ahrens, formerly in business at 
Marshall, has purchased property, and will shortly commence 
the erection of a modern and up-to-date building, which will 
be occupied as a hardware store. 


MILAN, MINN.—Oscar W. Johnson, doing business as the 
Johnson Hardware, dealing in hardware and implements, has 
purchased the hardware stock of A. Anderson & Son of 
Big Bend City. 

MILROY, MINN.—E. A. Fraser & Son have erected a build- 
ing, and put in a stock of automobile accessories, cream 
separators, lubricating oils, mechanics’ tools, wagons and 
buggies, galvanized and tin sheets and gasoline engines. 


ST. HILAIRE, MINN.—K. O. Gigstad has sold out his 
stock of hardware and furniture. 


PLEVNA, MONT.—The Anderson Implement Company has 
succeeded to the business of the J. Borgerding Company. The 
new owner requests catalogs on automobile accessories, belt- 
ing and packing, cream separators, gasoline engines, heavy 
farm implements, lubricating oils, pumps, wagons and bug- 
gies, washing machines and wind mills. 


SACO, MONT.—The Saco Hardware, Furniture and Lum- 
ber Company has been organized to conduct a retail business 
in automobile accessories, baseball goods, bathroom fixtures, 
buggy whips, builders’ hardware, building paper, children’s 
vehicles, churns, cream separators, crockery and glassware, 
cutlery, dairy supplies, dog collars, dynamite, electrical house- 
hold specialties, fishing tackle, furnaces, furniture depart- 
ment, galvanized and tin sheets, gasoline engines, hammocks 
and tents, harness, heating stoves, heavy hardware, home 
barbers’ supplies, iron beds, kitchen cabinets, kitchen house- 
furnishings, lime and cement, linoleum, lubricating oils, 
mechanics’ tools, oil cloth, paints, oils, varnishes and glass, 
plumbing department, prepared roofing, pumps, ranges and 
cook stoves, refrigerators, sewing machines, shelf hardware, 
silverware, sporting goods, tin shop, toys, | scramaeae and washing 
machines, on which catalogs are requested. 

TECUMSEH, NEB.—R. E. Bicknell is purchaser of the 
furniture and hardware store of McDougall Brothers. Auto- 
mobiles have recently been added to the stock. 

WAVERLY, NEB.—White & Stigile have disposed of their 
stock to the Waverly Mercantile Company. 

ONEONTA, N. Y.—The Walter L. Brown Hardware Com- 
pany, Inc., has been incorporated as successor to Brown & 
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Turner, whose business is both wholesale and retail. The 
officers are W. L. Brown, president and treasurer; J. J. Tur- 
ner, vice-president, and O. A. Maynard, secretary. 


DODGEN, N. D.—The White Hardware Company has com- 
menced business, dealing in automobile accessories, baseball 
goods, buggy whips, belting and packing, churns, dog collars, 
fishing tackle, mechanics’ tools, gasoline engines, pumps, 
rh i and cook stoves, sporting goods, washing machines, 
etc. 


ECKELSON, N. D.—Fried & Schwarz have dissolved part- 
nership, Mr. Schwarz withdrawing. The business will be 
continued by Anton Fried & Son, who request catalogs on 
automobile accessories, baseball goods, bathroom fixtures, 
belting and packing, bicycles, buggy whips, builders’ hard- 
ware, children’s vehicles, churns, cream separators, cutlery, 
dairy supplies, dog collars, dynamite, fishing tackle, furnaces, 
galvanized and tin sheets, gasoline engines, hammocks and 
tents, harness, heating stoves, heavy farm implements, heavy 
hardware, linoleum, lubricating oils, mechanics’ tools, paints, 
oils, varnishes and glass, plumbing department, pumps, ranges 
and cook stoves, refrigerators, sewing machines, shelf hard- 
ware, silverware, sporting goods, tin shop, wagons; buggies 
and washing machines. 


GOLVA, N. D.—A hardware business has been established 
here by H. B. Lovell. The stock carried will consist of 
belting and packing, shelf hardware, mechanics’ tools, etc. 


MARTIN, N. D.—A change has taken place in the hard- 
ware business of White & Son. Leo Pagel is the purchaser. 


MINOT, N. D.—The Minot Hardware Company has lately 
started in business, with Bertel Jacobson as manager. 
Among the lines handled will be basebaH goods, bathroom 
fixtures, belting and packing, bicycles, buggy whips, build- 
ers’ hardware, children’s vehicles, churns, cutlery, dog col- 
lars, yg | tackle, galvanized and tin sheets, hammocks 
and tents, heating stoves, lubricating oils, mechanics’ tools, 
paints, oils, varnishes and glass, poultry supplies, ranges and 
cook stoves, refrigerators, shelf hardware, silverware, sport- 
ing sew toys and games and washing machines. Catalogs 
requested. 


VELVA, N. D.—George A. Lee has succeeded to the 
implement business of the Gilbertson & Swanson Company. 
The business will be incorporated under the firm name of 
the Farmers’ Supply Company. 


WILLOW CITY, N. D.—F. W. Kitzman has purchased the 
interest of Mr. Schulz in the Kitzman & Schulz hardware 
store. He will continue it under his own name. 


DOVER, OHIO.—Brucks Bros. have opened their new 
store at 221 West Third Street, which has been fitted out 
with show cases and fixtures. 


ZANESVILLE, OHIO.—The _ Bonifield-Wolfe Hardware 
Company has succeeded the Fillmore Hardware Company. 
The firm does both a wholesale and retail business in build- 
ers’ hardware, factory supplies, mechanics’ tools, cutlery, 
paints and sporting goods. 


ALLEN, OKLA.—L. M. Morris & Son, who have opened a 
hardware store, request catalogs on hardware, queensware, 
furniture, etc. ‘ 


MARIETTA, OKLA.—W. TT. McCarty has commenced 
business. He will deal in hardware and furniture, on which 
catalogs are requested. 


STONEWALL, OKLA.—E. M. Bellew has disposed of his 
business to G. W. Garrett & Son, who request catalo on 
buggy whips, builders’ hardware, building paper, children’s 
vehicles, churns, cream separators, crockery and glassware, 
cutlery, dairy supplies, dog collars, dynamite, fishing tackle, 
furniture department, galvanized and tin sheets, hammocks 
and tents, harness, heating stoves, heavy farm implements, 
heavy hardware, home barbers’ supplies, iron beds, kitchen 
cabinets, kitchen housefurnishings, linoleum, lubricating oils, 
mechanics’ tools, oil cloth, paints, oils, varnishes and glass, 
poultry supplies, prepared roofing, pumps, ranges and cook 
stoves, sewing machines, shelf hardware, sporting goods, 
toys, games, wagons and buggies. 


FAIRVIEW, 8S. D.—A. G. Steinfeldt is successor to Oluf 
Ekle. Catalogs requested on hardware and machinery. 


VALLEY SPRINGS, 8S. D.—Ira E. Smalley has purchased 
an implement business. 


SEATTLE, WASH.—The Campbell Hardware Company, 
established over 30 years, has moved into new and larger 
uarters at 923-925 First Avenue. The company now has a 

oor space of 14,000 sq. ft. The building has been remodeled 
and altered. Many new lines have been added, including au- 
tomobile accessories, baseball and sporting goods, and its 
regular stock has been enlarged. 


ABBOTSFORD, WIS.—A hardware store has been opened 
by Frederick L. Parish. 


PARDEEVILLE, WIS.—The implement business of F. L. 
Carpenter is now owned by George R. Vinz. 


WEST DE PERE, WIS.—John Beemster has formed a 
pare with G. A. Rabbideau. The firm will be known 
as the Rabbideau & Beemster Hardware Company. 


WEYERHAUSER, WIS.—The Vorce-Beers Hardware Com- 
pany, which has purchased the stock of F. L. Vorce, re- 
quests catalogs on the following, Automobile accessories, 
baseball goods, bathroom fixtures, belting and packing, bi- 
cycles, bug whips, builders’ hardware, building 
children’s vehicles, churns, cream separators, crockery 
glassware, cutlery, dairy supplies, dog collars, dynamite, 
electrical household specialties, fishing tackle, furnaces, furni- 
ture department, galvanized and tin sheets, gasoline engines, 
hammocks and tents, harness, heating stoves, heavy farm im- 
plements, heayy hardware, iron beds, kitchen housefurnish- 
ings, linoleum, lubricating oils, mechanics’ tools, oil cloth, 
paints, oils, varnishes and glass, plumbing department, poul- 
try supplies, prepared roofing, pune ranges and cook stoves, 
refrigerators, sewing machines, shelf hardware, silverware, 
sporting goods, wagons, buggies, washing machines and 
kitchen cabinets. 














RS we ee tty eter eaten. SPOS 


| 
| 
! 
i 





| 100 : HARDWARE AGE May 25, 1916 
TUBULAR AnD CLINCH RIVETS | 


eer ere ne Sw 


Pigs: 
é 





el i 


\ 
AND STUD Co. ‘BOSTON MASSACHUSETTS, U.S.A. 











GRADE 
ROOFING PLATES 


We Stamp Brand and Thickness 


Open Hearth Copper Bearing Base 
Very Heavy Coating, Palm Oil Process 


SOLDER AND BABBITT 


We make all grades and use the 
choicest metals only 
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Headquarters for 


BLACK AND GALVANIZED STEEL 
SHEETS—BRASS AND COPPER 
EVERYTHING IN METALS 


FIRE PROTECTION SPECIALTIES 
Evans ‘“‘ALMETL”’ Fire Doors and ‘“‘STAR’’ Ventilators 


1866 MERCHANT & EVANS CO. 1916 























Works : Offices & Warehouses : 
Philadelphia New York 
Philadelphia — —— 
Wheeling Chicago emu Cit _ 
LAVWN 
su PHILADELPHIA 2 
GENUINE aaarar 


VANADIUM CRUCIBLE STEEL BLADES 
The Master Alloy and hardest Steel known 
Nearly a Half Century Doing ONE THING WELL 
ONLY MANUFACTURERS OF 
ALL STEEL Mowers “GRAHAM” and ‘‘A”’ 
ROLLER BEARING MOWERS STYLES 
“K” “INDEPENDENCE” “OVERBROOK” 
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; : Case Cage of 
(Far Superior to OLD STYLE Ball Bearings) Roller eon aD. .. 
The heavy demand, shortage of raw materials and present “™ emg ee 
PRICES make it advisable to place orders IMMEDIATEL 

Styles styles hand and 6 styles horse mowers. ad hm 

| “s * fryt The name “PHILADELPHI@’”’ cast on the wheels or side ndependence” 

; mee tio plate of a Jawn mower is a guaranty of perfection. “Overbrook” 


The PHILADELPHIA LAWN MOWER Co. 


Sist and Chestnut Streets PHILADELPHIA, PA., U.S.A. 
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May 25, 1916 HARDWARE AGE 
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THE BOOK 
FOR NOW 


ITH the merchandise supply of the 
whole world thrown into the great- 
est confusion and uncertainty, with 

American buyers literally fighting for mer- 

chandise to supply the greatest demand in 

a generation, with prices growing as if by 

magic, there is a force that stands out with 

unruffied calm and unshakable steadiness. 





The force we refer to is our catalogue. It 
is the book for NOW. 


Our customers know that for them there 
is no crisis for at least thirty days, the 


period each catalogue is in force. They 
know just how much merchandise is going 
to cost them for thirty days. They know 
what goods they are going to get. They 
can go ahead with their plans in confi- 
dence, comfort and security. 


The June Number is in the mails. 


Are you going to let it show you what it 
can do for you now in this time of strenu- 
ous test? 


BUTLER BROTHERS 


Exclusive Wholesalers of General Merchandise 


NEW YORK CHICAGO ST. LOUIS 
MINNEAPOLIS DALLAS 
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HARDWARE AGE May 25, 1916 


F you’re keen for the 
best sellers, get these 
business hatchers on 

your shelves now. Start 
off with the big winner. 


SE-MENT-OL 


the original self-acting 
radiator cement. 


You will find a breezy demand 
for it, for SE-MENT-OL “‘finds 
the leak and fixes it” without fail. 
It leads the ““Chemically Correct” 


Line. Retail Price 


75¢c 
Write for the ‘‘Chemically Correct’ Catalog. 
Carbonox 








The ‘‘Chemi-ally 
Correct’”” Carbon 
Remover 


Skalex 
Radiator Cleaner 
Norwesco 


Graphite Coating 


Pioneer Valve 
Grinding Com- 
pound 


Pioneer Rim & 
Gasket Shellac 


OR 
PO StemicaL CORN i 


MARIETTA, 


THWES7T 


OHIO 


Pioneer Clutch & & 

Brake Compound fe oe 

Norwesco Solder- oo { 
ing Paste ee 
Brass-Kote 


Air-Drying Brass 
Enamel 


Never-Burn 
Engine Enamel 
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